
Your partners in business education

Master in 
Entrepreneurship 

and Innovation
–

Master professionnel 



2

New ideas, creative experimentation and break-
throughs emerge more easily in small yet open 
spaces, as Luxembourg and its University happen 
to be. By nourishing the most valuable asset 
of our society, our flexible and curious minds, 
the Master in Entrepreneurship and Innovation 
helps mould the leaders of Luxembourg’s future 
economy and beyond ; a daunting yet necessary 
challenge. Two priorities of the University are life 
sciences, (Bio), and security and trust (ICT), focus 
areas which are mirrored in the two tracks.

I am fully convinced that this Master’s degree 
offered by the University of Luxembourg will 
be successful not only because of the sterling 
academic background of our course leaders and 
teaching staff but also because of the trust and 
active involvement of our partner, the Luxembourg 
Chamber of Commerce. Do not miss this great op-
portunity to join the driving forces of this unique 
country, small in size but worldwide in horizons.

Professor Dr. Rolf Tarrach
President of the University of Luxembourg

DEAR STUDENTS,

The Master in Entrepreneurship and Innovation 
is the result of the partnership set up between 
the University of Luxembourg and the Chamber 
of Commerce of the Grand Duchy of Luxembourg 
through the Luxembourg Business Academy (LBA). 
The goal pursued is to build bridges between the 
academic world and business.

In today’s global and increasingly competitive 
economy, innovation is a key driver of productivity. 
Entrepreneurs and managers need to understand 
the power of innovation and how it translates into 
new products, processes and services. The Master 
in Entrepreneurship and Innovation provides the 
tools necessary for the transition towards an ef-
ficient knowledge driven economy, which is a key 
objective of the European Union and Luxembourg.

The first six years of this Master’s degree have 
been a great success which is a precious indication 
for future applicants, to whom I wish good luck. 

Carlo Thelen 
Director General of the Chamber of Commerce  
of the Grand Duchy of Luxembourg

„The success of MEI is that we create a learning environment that simulates as 
closely as possible the realities involved in creating a new business venture.

Within the XXIst century, which is characterized by a fast-moving, competitive 
global economy, innovative ideas do not stay located within one place. Good 
ideas travel and migrate across societies, economies and cultures. Luxembourg, 
with its inter-national populace, cultural diversity and strong infrastructure for 
entrepreneurship and innovation, is well placed in fostering the „travel“ of 
entrepreneurial ideas.“ 

Denise Fletcher
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We live in a time of change, in a fast-evolving, increasingly global and competitive economy. Sustaining  
a competitive advantage requires that individuals, companies, and nations anticipate, stimulate and 
manage change rather than simply react to it. This is what entrepreneurship is about: channelling change 
to the advantage of individuals, families, organisations, communities and economies. New ideas generate 
new realities and this requires knowledge from different disciplines and the ability to combine such 
insight with the daily practical realities of business life. The programme will teach you how to achieve this 
balance by combining theory and practice. To this end, the University of Luxembourg and the Chamber  
of Commerce have created a partnership. With an internationally renowned faculty, a wide network of 
business connections both in Luxembourg and beyond and a clear focus on the country’s economic 
priorities, the programme connects the academic and business worlds.

The programme is a one-year Master’s degree. It is offered to students with backgrounds in traditional 
business disciplines as well as in the Humanities and Science (biology, physics, and engineering for in-
stance). Diversity is viewed as an important element as it encourages students to think creatively and 
develop an entrepreneurial spirit. Experienced faculty from leading institutions worldwide will present and 
discuss the managerial implications of the latest academic research using a variety of methods: lectures, 
case studies (traditional and live/interactive), group work and individual presentations. Seasoned practition-
ers from entrepreneurial businesses also share with students their know-how and practical views as well  
as discuss their problem-solving approaches. By blending classroom knowledge and practical know-how,  
we have created a balanced programme. 

The Master’s Degree 
in Entrepreneurship 

and Innovation

A balanced 
learning degree

Schematic 
description of 

the programme

Entrepreneurship and innovation are complex and often elusive notions. The programme is structured 
into 7 knowledge blocks that introduce the ideas and tools necessary to understand and apply entrepre-
neurship in practice.

The first knowledge block will provide a stand-alone and multi-facetted overview of what entrepreneur-
ship is. The relevance of entrepreneurship to start-ups or garage innovators is easy enough to grasp, but 
this will also be demonstrated for large-sized companies, governmental and international organisations 
and even non-profit, social initiatives. Theories of entrepreneurship will be introduced and entrepreneurial 
attitudes and skills will be analysed. 

The following knowledge blocks deepen the insights provided by the first module.  
They consist of : Managing Innovation, Marketing, Finance, Small Business Management and Leadership.
These courses are applied in the development of a business plan. The fifth block provides a toolbox for 
entrepreneurial practice (Negotiation, Strategic Management, Communication Skills, Presentation and 
Pitching Skills). Quantitative methods and financial accounting are also covered in the programme. These 
courses culminate in a series of seminars on legal issues for entrepreneurs, and an intensive training on 
how to enter, conduct and exit a business.

The sixth block involves the writing of a Master’s thesis based on an internship project or an independent 
business plan. This course is supported by seminars in research methodology and supervision interactions 
between faculty and students. 

GENERAL STRUCTURE 

Internship and the 
student-mentor- 

faculty relation

During the year, students spend an increasing amount of time working on their thesis project or business 
plan. We welcome applicants with a pre-existing link to, or a project with, a potential internship company.

A matchmaking event is arranged at which students and internship companies can meet and opportuni-
ties for internships are negotiated. By the time the actual full-time project work starts, the problem and 
objectives are established, and thesis work can proceed. During the course of the project work, frequent 
group meetings between faculty, and students will be organised as a platform to discuss and share 
research results.

With the growing focus on biomedical and ICT research in Luxembourg the programme concludes with an 
intensive short course where the students will follow additional lectures and seminars, and engage in further 
individual and group work in order to understand the challenges in converting scientific discoveries and 
innovations into successful companies and medical solutions for patients. This includes issues in terms  
of opportunity recognition, intellectual property development and strategy, team development, venture 
formation and growth and partnering strategies. The intensive course covers technical aspects, issues  
of industry structure, human and regulatory elements, intellectual property development and strategy,  
and standardisation issues.
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Facts for the 
academic years 

2007-2014 

Students
Countries of origin 

Year 1 
Brazil, China, France, Germany, India, Italy, Luxembourg, Poland, Portugal, Romania, Russia, Senegal, 
Slovakia, Sweden 

Year 2 
Brazil, China, France, Iceland, India, Italy, Luxembourg, Mexico, Pakistan, Poland, Romania, Serbia, Sweden, 
Turkey, Ukraine, USA 

Year 3 
Albania, Bulgaria, China, Colombia, Czech Republic, Finland, France, Greece, India, Ireland, Latvia, 
Lithuania, Luxembourg, Mexico, Pakistan, The Philippines, Poland, Romania, Serbia, Sweden, USA 

Year 4 
Brazil, Bulgaria, Cameroon, China, Denmark, England, France, Greece, Italy, India, Iran, Luxembourg, 
Pakistan, Poland, Russia, Spain, USA

Year 5 
Angola, Bangladesh, Brazil, Bulgaria, China, Czech Republic, Denmark, Cameroon, Estonia, France, Greece, 
Hungaria, India, Italy, Japan, Mexico, Nigeria, Pakistan, Peru, Poland, Russia, Ukraine, Venezuela, Vietnam

Year 6
Belarus, Bulgaria, Cameroon, Centrafrique, China, Colombia, Germany, India, Luxembourg, Mexico, the 
Netherlands, Nigeria, Pakistan, Palestine, Poland, Russia, Spain, Switzerland, Thailand, Ukraine, UK, USA, 
Vietnam

Year 7 
Belarus, Bulgaria, Cameroon, China, Colombia, France, Greece, Hungary, Iran, Italy, Korea, Luxembourg, 
Mexico, Mongolia, Romania, Slovenia, UK, USA, Uzbekistan, Vietnam

Year 8
Belgium, China, France, Georgia, Germany, Greece, Iceland, India, Mongolia, Montenegro, Romania, Russia, 
South Korea, Thailand, Vietnam

Background 
Business administration, Biotechnology, Law, Philosophy, Hospitality management, Naval engineering, 
Communication, Literature, Economics, Digital Media, Environmental engineering, Medical school, 
Philology, Linguistics, International Relations, Architecture, Marketing, Electronics …

Age 
22 to 44 

Companies

Arcelor Mittal, BGL, Bofferding, Cargolux, Cash-and-Go, Chambre de Commerce,  CIGDL, CRP-Tudor, 
Deloitte, Dexia, Dexia-BIL, EIB, European Investment Fund, EPC, Epuramat, Ernst & Young, Events & 
More, Goeres Group, IBBL, IEE, Imatec, IUEOA, Jamendo, Luxinnovation, MACH Mangrove, Millicom, Paul 
Wurth, PriceWaterhouseCoopers, RBC Nokia Siemens, Santec, Schwartz & Co, UBS, VITIS Life, Viva 
International, Vodafone, Volvo Construction Equipment …

DETAILED PROGRAMME 
STRUCTURE

Block B1

Entrepreneurship and 
New Venture 

Planning 
(7 ECTS)

• Entrepreneurship in the new, global economy

• Enterprise culture and values

•  Theories of entrepreneurship: myths and schools of thought

•  Creativity and opportunity identification

•  Four entrepreneurial environments

•  Entrepreneurial management and intrapreneurship

•  Stategic entrepreneurship and leadership 

•  Business planning: purpose, structure, content and presentation 
 › Starting a new business 
 › Growth, learning and dynamic capabilities of small firms

Block B2

Innovation 
Management 

(8 ECTS)

• The dynamics of innovation

•  Organising innovation in the firm

•  Organising innovation outside the firm

•  Organising innovation in communities and user innovation

•  Managing convergence in innovation

•  Innovation audit and management consultancy

Block B3

Marketing 
(9 ECTS)

• The function of marketing in companies and society.

•  Main theories in marketing management

•  Models and tools for analyzing and crafting strategies and tactics

• Business opportunities and challenges in different environments
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Block B4

Finance 
(9 ECTS)

• Financial accounting 

• Risk, return and valuation principles

• Typology and forecasting of revenues and expenses

• Integrated business plan

• Capital budgeting: risk and cost of capital

• Debt: limits and valuation of debt financed investments

• Real options

• Venture capital industry and investment process

• Structuring venture capital deals

• Exit strategies

• Business valuation and harvesting decisions

Block B5

Soft Skills 
(6 ECTS)

Block B6

Practical project work 
and the Master’s 

thesis 
(15 ECTS)

• Strategic Management

• Negotiation techniques

• Legal issues: Presentation Skills, CV Development Being Mindful

The objective of this block is to enable joint learning and the exchange of experience and knowledge 
between mentor organisations, students and faculty. The output of this block is a Master’s thesis based 
on an internship project or an independent research project, or a business plan conducted  
by the student.

During an internship, students will apply models and concepts taught at the University to a specific 
challenge faced by the internship company. Students will be called upon to address and help implement 
solutions within their companies, and this project in turn will provide most of the material for their 
Master’s thesis. Students can opt for their personal, independent project, analysing the opportunities 
and economic value of a business model of their own.

Throughout this process, faculty members will continue to provide attention and guidance to the 
students, and to animate the relation between students and internship companies through seminars 
and experience sharing meetings.

The objective sought is to establish a climate conducive to knowledge exchange and learning. All parties 
involved will benefit by linking the professional and academic worlds in such a way.

Block B7

Small Business  
Management /  

Leadership 
(6 ECTS))

• Entrepreneurial management in SMEs

• Gender and entrepreneurship

• Managing human resource issues in small firms 

• Growth, learning and dynamic capabilities of small firms

• Leadership in small firm contexts

• Management, leadership and entrepreneurship in family firm settings

• Exit strategies for business owners.

Time organisation 
and workload 

The Master’s programme (60 ECTS) includes approximately 370 classroom hours (45 ECTS) over the first 
semester. The second semester is dedicated to the preparation and defense of a Project report  
(15 ECTS) based on an internship project or an independent and original research project conducted  
by the student. Alternatively, it is also possible to do a Business plan. 
 
The fulltime programme is organised over 10 months, from September 6, 2014 to July 15, 2015. From 
September 6, 2014 to February 7, 2015, all students follow the academic courses (including the Christmas 
and Winter breaks).

The second semester is devoted to an internship or business plan development. The programme 
concludes with the presentation of an individual project report on a topic related to Entrepreneurship  
or Innovation.

Calendar and fees For 2014, the programme will commence on September 16th.  

For the fees, please visit our website http://mei.uni.lu

Target group  
and admission criteria

Applicants should hold a Master’s degree or the first year of a Master’s degree (240 ECTS) in traditional 
business disciplines. Students holding Humanities or Science degrees (biology, physics and engineering,  
for instance) are also invited to apply. Candidates holding a Bachelor’s degree (180 ECTS) and a substantial 
amount of professional experience (at least 3 years) are also welcome.

Admission is conditional to the examination of the applicant’s academic record. The number of students 
selected will be limited to approximately 30. English is the teaching language, thus an excellent command 
of it is required (a certification of 7.0 at IELTS is required in order to cope with the business English).



10 11

Master in Entrepreneurship and Innovation is a unique opportuity to put to 
practice and share the best of your existing knowledge as well as develop new  
truly enterpreneurial skills in a multicultural environment. 

The fact that all students come from different professional and academic 
backgrounds is an incredible asset of the program.  In classroom and outside 
the blending of different cultural and professional backgrounds created  
a positive setting for learning, sharing and growing.

In my opinion the main advantage of the course is that it consists of the aca-
demic and practical parts (internship). During the academic part my classmates 
and me had a chance to learn from professors coming from all over the world: 
France, India, Sweden, England, USA among others.  All lectures were followed 
by practical assignments in groups where we improved our teamwork, commu-
nication, analytical thinking and presentation skills. Most important: it was fun!  
All lectures were interactive and challenging.  The second part of the course 
was an opportunity to apply some of the knowledge we got in the first part and 
put it to practive in the workplace while working on a master thesis.  My intern-
ship took  me out of my comfort zone, it was exiciting and challenging and most 
important - it opened a doors for my current new occupation. 

Many of my classmates came to this master with an idea to start up their own 
business and this master helped them gather up the basic toolbox for this. 
Throughout this program we met with a lot of entrepreneurs who shared their 
real-life experiences and it was eriching to hear about their successes and 
challenges.  Others, including mylelf, came to this master because they wanted 
to change their profession or apply it at a new angle. Having been working in 
the real estate business in Ukraine, I wanted to try something new and I wanted 
to look at the professional world from a different standpoint.  Doing a master 
after a few years of working was very refreshing.  It was a chance to open  
up myself to new unexpected opportunities since this course is not only about 
entrepreneurship but also about innovation – how to do things better, how to  
do them differently and how to go ahead. 

I am thankful to everyone who became part of my experience during my year  
at Master in Entrepreneurship and Innovation. I would definitely recommend 
this course to young aspring entrepreneurs and professionals who want  
to get a glimpse into the world of innovation and new opportunities. 

Kateryna Koval,  
Class of 2012-2013

„As a Fulbright Scholar from the United States, I was looking for a master’s 
program that would challenge me academically and personally. I found such 
a program in the Master in Entrepreneurship and Innovation (MEI) at the 
University of Luxembourg. My career interests lie in the health care sector, 
and I initially believed that medicine and business were completely separate 
entities. However, as health care systems adapt to the changing economic 
landscapes around the world, it quickly became evident to me that there is  
a need for health care professionals with innovative ideas and an entrepre-
neurial spirit. Thus, the MEI program fit perfectly with my career aspirations 
and helped me gain a valuable world perspective and initial skills to be 
successful in the future.

The MEI program features excellent professors from around the world 
paired with a multicultural student body. This fantastic mix produces deep 
class discussions and meaningful project work. In addition, the program 
truly wants to give students the opportunity to apply what they have learned 
in the classroom to “real world” settings. Case studies are heavily used 
throughout the course, which allow students to test their knowledge  
in a practical manner. Furthermore, through a matchmaking event and  
partnership with the Luxembourg Chamber of Commerce, students are able  
to network and secure internships for the second semester, if they so 
choose. Just like most academic courses, what you put in is what you get 
out. If you put in hard work and a strong effort into the MEI program, it will 
help you gain invaluable entrepreneurial and innovation skills that allow you 
to begin to attack real world problems and be a difference maker. I urge all 
students interested in being at the forefront of entrepreneurship and innova-
tion knowledge to apply! 

David Bernstein,  
Class of 2013-2014 
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What do you like most in MEI?
Diversity, dynamism and the networking opportunities were what I enjoyed the 
most during the program. Every day/week was different; new professors, activi-
ties, challenges and new surprises were present all along the way. This fact made 
the days to go very fast and to wake up every morning looking forward to the new 
adventure.

The MEI is a very diverse program in terms of lectures, professors and class-
mates. It’s like a little UN where every student has the opportunity to play an 
important role if he/she decides so.

The fact that courses take place not only at the University but in different venues, 
as well as the opportunities provided to interact with international professors and 
entrepreneurs make the networking experience of the program very rich.

Why did you choose the University of Luxembourg for performing your master 
studies?
First of all I chose the University of Luxembourg because I live here and having a 
family it was the most obvious to me. But I also chose it because I found the MEI 
program very suitable to my needs and profile.

Which hobbies do you practice in Luxembourg?
I am a relatively young mother of two children, so spending time with my family is 
my favorite hobby. I am also a strong believer in children and providing education 
opportunities for them, so I lead TogetherForChildren.eu, a non-for- profit organiza-
tion in Luxembourg which peruses to financially support the education of orphans and 
children in poverty conditions in Mexico. 

Will you stay in Luxembourg?
For the moment Luxembourg is my home, I have my family and present projects 
here, so I will stay here until the next adventure pups up.

Which advices could you give new students?
Be excellent!...It’s not enough just to ‘attend’ the lectures, there will definitely be 
lots of work, interpersonal challenges, difficulties and more, but if they search to 
put a bit more effort than the requested for, they’ll succeed and never regret their 
hard work. 

The program is a lot about team work, so one of my biggest challenges was to 
excel but not to do it alone. Excelling is way better when you have someone to 
share the difficulties as well as the triumphs. So…excel! But even better; excel 
as a group!

Lluvia Escalona,  
Class of 2013-2014
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THE UNIVERSITY OF LUXEMBOURG
AT A GLANCE
Founded in 2003, the University of Luxembourg is the first and only university of the Grand Duchy of Luxembourg. 
Multilingual, international and research-oriented, it is also a modern institution with a personal touch.  
At the University of Luxembourg, students and staff come from all over the world. You will study together with 
people from over 100 different countries. 

SERVICE FOR STUDENTS 
Student accommodation 
The University provides accommodation in different areas of 
Luxembourg-city, Esch-sur-Alzette, Mondercange, Walferdange 
and Noertzange. The rooms at the halls of residence are single 
furnished rooms with an average size of 14 m2. 
seve.logement@uni.lu

Sports, arts and culture 
“Espace Cultures” organises and coordinates a broad range of 
cultural events at the University. If you are interested in cultural 
activities, you can join the University Choir, the University Chamber 
Music Ensemble, the theatre group “Théâtre du Silence” or the 
creative dance group “Dance Cluster”.

“Espace Cultures” offers european and transatlantic project 
collaborations, concerts, guided sightseeing tours, study trips and 
exhibitions. You can even get free entrance for a number of 
cultural events. 

“Campus Art” invites you to discover your own creativity. During 
the art workshops, you can explore different painting techniques, 
experimenting with light projections or create your own art works 
out of clay. There are no limits to your imagination! 

“Campus Sports” organises a broad range of sport activities  
for students: you can take fitness classes, play football, work 
out at the gym – aquajog or do some indoor climbing.  
The University of Luxembourg also has its own football team. 

Language courses 
Multilingual teaching is a key asset of our University. The majority 
of our degrees are taught in at least two languages. To help you 
prepare, the university offers at the start of each winter 
semester language courses in German, French and English. 

LIFE IN LUXEMBOURG  
Five reasons to study in the Grand Duchy of Luxembourg
A European crossroad:
• situated between France, Belgium and Germany
• one of the European Union’s capitals
• home to a number of European Institutions

A multicultural and trilingual country:
• around 537 000  inhabitants
• great population diversity with 44.5% foreigners  
 from about 170 countries
• official languages: Luxembourgish, French, German

An attractive employment market:
• an international financial centre
• a modern economy with global industrial companies  
 and international enterprises

A great offer of culture, leisure and sports:
• a variety of theatre plays in different languages, music, 

cinema, museums, festivals, events
• numerous outdoor sports opportunities like mountain bike 

trails, hiking, rock climbing, sailing, water skiing, etc. as well  
as indoor facilities such as aquatic centres

• many cafes, bars, clubs, pubs and discos, mainly located in  
the Hollerich area, the old city centre and the Rives de Clausen

Luxembourg’s tourist charm:
• a picturesque historic city – UNESCO World heritage site
• “Luxembourg’s Little Switzerland”
• the Ardennes castles
• the Moselle Valley. 

LUXEMBOURG AT A GLANCE 
• Official name: Grand-Duché de Luxembourg
• Official languages: Luxembourgish, French and German
• Form of government: Constitutional monarchy under  
 the system of parliamentary democracy
• Capital: Luxembourg City
• Cities and towns: 116
• Largest cities: Luxembourg City, Esch-sur-Alzette, Differdange
• Territory: 2,586 sq. km
• Maximum dimensions: 82 km from north to south and 57 km  
 from east to west
• Highest elevation: 560 m (Wilwerdange)
• Total population: 549 700 (2013 figures, source: STATEC)
• Foreign residents: 44,5 percent (2013 figures, source: STATEC)
• Largest foreign communities: Portuguese, French, Italians,  
 Belgians, Germans
• Currency: Euro
• Number of banks: 149 (2014 figures, source: CSSF)
• Number of companies: 29 795 (2013 figures, source: STATEC)

COME AND VISIT US! 
The University of Luxembourg organises each spring its annual 
Open Day where you can meet students and staff. You can take  
a campus tour or visit one of our many information sessions on 
our degrees which take place throughout the day.   

Visit our website www.uni.lu for detailed information .

* December 2013

THE UNIVERSITY IN FIGURES*
• 6.160 students 

› 2.750 international students 
› 3.290 undergraduate students 
› 1.180 postgraduate students (Master) 
› 1.140 other students  
› 550 PhD students 

• 107 nationalities (students) 

• 1,400 employees

•  230 professors, associate professors and senior lecturers 

• 670 adjunct teaching staff 

• 54 degree programmes 

• 11 research units 

• 3 faculties 

• 2 interdisciplinary centres
©
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University of Luxembourg 
Multilingual. Personalised. Connected.

University of Luxembourg 
Master in Entrepreneurship and Innovation / Luxembourg Business Academy 
 
162a, avenue de la Faïencerie 
L-1511 Luxembourg

http://mei.uni.lu

—

Benjamin Ledran 
Programme Manager

MEI@uni.lu 
T. +352 / 46 66 44-6838

Prof. Denise Fletcher 
Course Director

denise.fletcher@uni.lu

www.uni.lu 

The University of Luxembourg is on facebook   and twitter  

CONTACTOUR PARTNER:  
THE CHAMBER OF COMMERCE

As a professional chamber and public institution 
encompassing all sectors of business other than 
agriculture and crafts (Chambre des Métiers), the 
Chamber of Commerce sees its rationale and role 
as guardian of the interests of its member 
companies. Since these may in some cases pursue 
divergent sectorial interests, the Chamber of 
Commerce, in a spirit of fairness to all its mem-
bers, sees its primary mission in the articulation, 
representation and defence of the interests of all 
its members. Sectorial interests are only pursued 
if they do not conflict with the interests of the 
other member companies of the Chamber.

Today, the Chamber of Commerce has some 
50,000 affiliated members, accounting for 75% of 
total employment and representing 80% of GDP.

The Chamber of Commerce promotes an open, 
dynamic and competitive economy and encour-
ages foreign investment. The Chamber also 
actively supports the promotion of Luxembourg 
companies and products abroad and offers a 
broad range of services to its members and advice 
and assistance to anyone interested in setting up 
any commercial, financial or industrial activity in 
Luxembourg.  Finally, through the Luxembourg 
School for Commerce the Chamber of Commerce 
strongly encourages companies to become 
involved in a continual process of improving 
knowledge and skills among their employees.

„The partnership between the University of Luxembourg and the Chamber  
of Commerce is a key project.  Indeed, the association of the academic and 
business domains in this context constitutes a pertinent and strong model, 
which draws together each partners’ strengths in order to provide young 
graduates not only with the best chances to enter the job market, but also  
to thrive in their professional careers as well as contribute to business creation 
and generation in Luxembourg.“

Michel Wurth, Président de la Chambre de Commerce
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