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Important Notice 

This text is an unofficial translation conducted at the University of Luxembourg in the 

framework of a research project on the transposition of the “Audiovisual Media 

Services Directive” in the Member States of the European Union.  

The original legal acts which Member States notified to the European Commission as 

national execution measures were retrieved from official national databases. In order 

to focus on the core of the research project, several national legal acts have been 

shortened to include only those provisions of relevance for the study. Subsequently, 

the modified acts were translated by a translation agency external to the university.  

This document contains a synopsis in the form of a table displaying the national 

legislation aside the Directive. It merely serves to illustrate differences and similarities 

in wording. Therefore, it cannot be guaranteed that the comparisons are absolutely 

correct and in accordance with the intentions of the Member States.  

The translations only serve the purpose of being an information source; there is no 

guarantee whatsoever that the translations correctly correspond to the original 

versions of the laws. Therefore, evidently, the texts have no legal value. The original, 

as well as the translated version of the legal acts, are available at: www.medialaw.lu, 

where additional information on the comparative study may be found.  

http://www.medialaw.lu/
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Member State: Denmark 
 

Danish Executive Order on programme production based on 

registration and on-demand audiovisual programme services
1

 

 

Official Journal: Lovtidende A 

 

 

Pursuant to Section 46, Section 47, subs. 3 and 4, and Section 48 of the Danish Radio and 

Television Broadcasting Act, cf. Consolidation Act No. 827 of 26 August 2009, as amended by 

Act No. 1269 of 16 December 2009, the following provisions apply: 

 

 

Chapter 1 

Scope 

 

Section 1. The Executive Order covers:  

1) programme production by means of satellite brought about by a radio or television enterprise 

falling under Danish jurisdiction,  

2) programme production by means of communal aerial installation (cable radio or TV) brought 

about by a radio or television enterprise falling under Danish jurisdiction, 

3) programme production by means of terrestrially based digital TV broadcasting facilities 

brought about by a television enterprise falling under Danish jurisdiction, 

4) programme production by means of short-wave broadcasting facilities brought about by a 

radio enterprise falling under Danish jurisdiction, 

5) programme production by means of other electronic communications networks as defined in 

the Danish Act on Competitive Conditions and Consumer Interests in the Telecommunications 

Market brought about by a television enterprise falling under Danish jurisdiction, and  

6) on-demand audiovisual programme services covered by Section 2, subs. 1, no. 4, of the 

Danish Radio and Television Broadcasting Act.  

                                                
1 The Executive Order contains provisions implementing parts of Directive 2007/65/EC of the European Parliament 

and of the Council of 11 December 2007 to amend Council Directive 89/552/EEC on the coordination of certain 
provisions laid down by law, regulation or administrative action in Member States concerning the pursuit of 
television broadcasting activities, Official Journal, 2007, L 332, page 27, as amended by Directive 97/36/EC of 
the European Parliament and of the Council of 30 June 1997, Official Journal, 1997, L 202, page 60.  
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Section 2.  

 

Section 2  

 

Art. 2 AVMSD 

 

 

 

 

 

 

 

 

A television enterprise or provider of an on-

demand audiovisual media service falls under 

Danish jurisdiction in the following instances: 

1) if the television enterprise or provider is 

headquartered in Denmark and editorial 

decisions about its television broadcasting or 

on-demand audiovisual media service are 

made in Denmark, or  

2) if the television enterprise or provider is 

headquartered in Denmark and editorial 

decisions about its television broadcasting or 

on-demand audiovisual media service are 

made in another EU Member State or EFTA 

Member State, or vice versa, and a 

substantial proportion of the staff employed on 

its television activities or on-demand 

audiovisual programme services work in 

Denmark, or  

3) if the television enterprise or provider is 

headquartered in Denmark and a substantial 

proportion of the staff employed on its 

television activities or on-demand audiovisual 

programme services work in both Denmark 

and another EU Member State or EFTA 

Member State, or  

4) if a substantial proportion of the staff 

employed on television activities work neither 

1. Each Member State shall ensure that all 
audiovisual media services transmitted by 
media service providers under its jurisdiction 
comply with the rules of the system of law 
applicable to audiovisual media services 
intended for the public in that Member State.  

2. For the purposes of this Directive, the 
media service providers under the jurisdiction 
of a Member State are any of the following:  

(a) those established in that Member State in 
accordance with paragraph 3;  

(b) those to whom paragraph 4 applies.  

3. For the purposes of this Directive, a media 
service provider shall be deemed to be 
established in a Member State in the following 
cases:  

(a) the media service provider has its head 
office in that Member State and the editorial 
decisions about the audiovisual media service 
are taken in that Member State;  

 

(b) if a media service provider has its head 
office in one Member State but editorial 
decisions on the audiovisual media service 
are taken in another Member State, it shall be 
deemed to be established in the Member 
State where a significant part of the workforce 
involved in the pursuit of the audiovisual 
media service activity operates. If a significant 
part of the workforce involved in the pursuit of 
the audiovisual media service activity 
operates in each of those Member States, the 
media service provider shall be deemed to be 
established in the Member State where it has 
its head office. If a significant part of the 
workforce involved in the pursuit of the 
audiovisual media service activity operates in 
neither of those Member States, the media 
service provider shall be deemed to be 
established in the Member State where it first 
began its activity in accordance with the law of 
that Member State, provided that it maintains 
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in Denmark, another EU Member State nor an 

EFTA Member State and the television 

enterprise or provider first started its television 

activities or on-demand audiovisual 

programme services in Denmark in 

accordance with Danish legislation, always 

provided that it has stable and effective 

financial links with Denmark, or  

5) if the television enterprise or provider is 

headquartered in Denmark but decisions 

about its television broadcasting or on-

demand audiovisual media service are made 

in a third country, or vice versa, always 

provided that a substantial proportion of the 

staff employed on the television activities or 

on-demand audiovisual programme service 

work in Denmark.  

Subs. 2. A television enterprise pursuing 

programme activities by means of satellite and 

not falling under Danish jurisdiction under the 

rules in subs. 1 or the authority of some other 

EU Member State or EFTA Member State is 

deemed to fall under Danish jurisdiction:  

1) if the enterprise uses a satellite uplink from 

Denmark or  

2) if the enterprise does not use a satellite 

uplink from Denmark but nevertheless uses 

satellite capacity belonging to Denmark.  

 

a stable and effective link with the economy of 
that Member State;  

 

 

 

 

 

 

(c) if a media service provider has its head 
office in a Member State but decisions on the 
audiovisual media service are taken in a third 
country, or vice versa, it shall be deemed to 
be established in the Member State 
concerned, provided that a significant part of 
the workforce involved in the pursuit of the 
audiovisual media service activity operates in 
that Member State.  

 

4. Media service providers to whom the 
provisions of paragraph 3 are not applicable 
shall be deemed to be under the jurisdiction of 
a Member State in the following cases:  

(a) they use a satellite up-link situated in that 
Member State;  

(b) although they do not use a satellite up-link 
situated in that Member State, they use 
satellite capacity appertaining to that Member 
State.  

 

 

5. If the question as to which Member State 
has jurisdiction cannot be determined in 
accordance with paragraphs 3 and 4, the 
competent Member State shall be that in 
which the media service provider is 
established within the meaning of Articles 49 
to 55 of the Treaty on the Functioning of the 
European Union.  

6. This Directive does not apply to audiovisual 

media services intended exclusively for 

reception in third countries and which are not 

received with standard consumer equipment 

directly or indirectly by the public in one or 

more Member States. 
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Chapter 2 

Registration 

Section 3. Enterprises pursuing programme activities by means of satellite, communal aerial 

installation, terrestrially based digital TV broadcasting facilities, short-wave broadcasting 

facilities or other electronic communications networks and falling under Danish jurisdiction shall 

register with the Danish Radio and Television Board, cf. Section 47, subs. 1, of the Act. 

However, this does not apply to the pursuit of non-commercial programme activities using 

terrestrially based digital TV transmission networks in MUX 1, which under Section 47, subs. 2, 

of the Act requires a licence granted by the Danish Radio and Television Board pursuant to 

Section 45, subs. 1 and 2, of the Act.  

Subs. 2. Television enterprises pursuing programming by means of satellite and not falling 

under Danish jurisdiction pursuant to the rules of Section 2, subs. 1, or the authority of some 

other EU Member State or EFTA Member State, but using a satellite uplink from Denmark or 

satellite capacity belonging to Denmark, cf. Section 2, subs. 2, shall register with the Danish 

Radio and Television Board.  

Subs. 3. Enterprises providing on-demand audiovisual programme services, cf. Section 1, no. 6, 

can pursue programme activities without registering.  

Subs. 4. When registering pursuant to subs. 1 and 2, the enterprise shall state:  

1) The name and registered offices of the enterprise. If the enterprise has multiple addresses, 

these shall be given with a description of the various functions performed from each of the 

addresses.  

2) If the enterprise pursues radio or television activities. Where television activities are involved, 

the criteria of those in Section 2 being applied to determine Danish authority shall be stated.  

3) Whether the pursuit of programme activities deploys satellite, communal aerial installation, 

terrestrially based digital TV broadcasting facilities, short-wave broadcasting facilities or other 

electronic communications networks. If such pursuit is by means of satellite, the country from 

which the uplink will be effected and the satellite it is intended to use shall be stated, where 

possible. If transmission is by means of short-wave broadcasting facilities, the country from 

which transmission will take place shall be stated. 

4) Organisational form, including relevant particulars of articles of association, ownership, make-

up of the board of directors and management set-up. The articles of association shall be 

attached.  

5) Financial considerations, including the way operations will be financed, e.g. by means of 

advertising, sponsorship, sale of airtime or user charges (fee-for-service systems).  

6) The nature of the programme activities, including a description of the categories of 

programme included by such activities and the scheduled distribution of these categories. In 

addition, it shall be stated how the protection of minors etc., cf. Section 6, will be guaranteed. 

Television enterprises shall further state how it is intended to meet objectives with regard to the 

proportion of European programmes and the proportion of programmes from producers who are 

independent of television enterprises, cf. Section 7.  
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7) Whether the activity is aimed at particular target groups, e.g. children and young people.  

8) Whether the intention is to transmit programmes in coded form.  

9) The geographical area targeted by the activity and the languages to be used in its 

programme activities, including those in subtitles and text-based services etc.  

10) Transmission times.  

11) Scheduled start-up time.  

Subs. 5. The Danish Radio and Television Board can demand whatever information it deems 

necessary. If unable to obtain sufficient information, the Board may refuse to register the 

enterprise.  

 

Section 4. If changes are made to aspects detailed as part of the registration process, these 

shall be notified to the Danish Radio and Television Board.  

 

Section 5. If an enterprise wishes to broadcast programmes on more than one channel, each 

channel shall be registered separately.  

 

 

Chapter 3 

Programme activities 

Radio and television activities 

 

Section 6.  

 

Section 6 

 

Art. 27 AVMSD 

Registered enterprises pursuing radio or 

television activities must not transmit 

programmes that may seriously impair the 

physical, mental or moral development of 

minors, particularly programmes containing 

pornography or gratuitous violence.  

Subs. 2. Other programmes that may impair 

the physical, mental or moral development of 

minors must not be broadcast, except where it 

is ensured, by selecting the time of the 

broadcast or by any technical measures, that 

1. Member States shall take appropriate 
measures to ensure that television 
broadcasts by broadcasters under their 
jurisdiction do not include any programmes 
which might seriously impair the physical, 
mental or moral development of minors, in 
particular programmes that involve 
pornography or gratuitous violence.  

2. The measures provided for in paragraph 
1 shall also extend to other programmes 
which are likely to impair the physical, 
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minors in the area of transmission will not 

normally hear or see such broadcasts. When 

such programmes are broadcast in 

unencoded form, they shall be preceded by an 

acoustic warning or identified by the presence 

of a visual symbol throughout their duration.  

 

 

 

mental or moral development of minors, 
except where it is ensured, by selecting the 
time of the broadcast or by any technical 
measure, that minors in the area of 
transmission will not normally hear or see 
such broadcasts.  

3. In addition, when such programmes are 

broadcast in unencoded form Member States 

shall ensure that they are preceded by an 

acoustic warning or are identified by the 

presence of a visual symbol throughout their 

duration. 

 

Section 6, Subsection 3 

 

Art. 6 AVMSD 

Subs. 3. Such programmes shall in no way 

incite hatred on grounds of race, sex, religion, 

nationality or sexual observance. 

Member States shall ensure by appropriate 
means that audiovisual media services 
provided by media service providers under 
their jurisdiction do not contain any 
incitement to hatred based on race, sex, 
religion or nationality. 

 

Section 7. Registered enterprises pursuing television activities shall endeavour to ensure that:  

1) more than half of the transmission time that does not consist of news, sports events, 

competitions and teletext services is reserved for European works, cf. Annex 1, and  

 

Section 7 (2)  

 

Art. 17 AVMSD 

2) that 10% of the transmission time that does 

not consist of news, sports events, 

competitions and teletext services, or 10% of 

the programming budget is earmarked for 

European works from producers operating 

independently of television enterprises. A 

suitable proportion shall be reserved for 

recent programmes, i.e. programmes 

broadcast no later than five years after being 

produced.  

Member States shall ensure, where 

practicable and by appropriate means, that 

broadcasters reserve at least 10 % of their 

transmission time, excluding the time allotted 

to news, sports events, games, advertising, 

teletext services and teleshopping, or 

alternately, at the discretion of the Member 

State, at least 10 % of their programming 

budget, for European works created by 

producers who are independent of 

broadcasters. This proportion, having regard 

to the broadcaster’s informational, 

educational, cultural and entertainment 

responsibilities to its viewing public, should be 

achieved progressively, on the basis of 
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suitable criteria. It must be achieved by 

earmarking an adequate proportion for recent 

works, that is to say works transmitted within 5 

years of their production. 

Subs. 2. Upon request, the enterprises shall submit information about compliance with subs. 1 

to the Danish Radio and Television Board.  

 

Section 8. In accordance with Section 49, subs. 1, of the Act, commercials, sponsored 

programmes and programmes for which the transmission time has been paid, can be included 

in the programming under the rules in Chapter 11 of the Act.  

 

On-demand audiovisual programme services 

 

Section 9  

 

Art. 6 AVMSD 

Providers of on-demand audiovisual media 

services must not make available 

programmes that in any way incite hatred on 

grounds of race, sex, religion or nationality. 

 

Member States shall ensure by appropriate 

means that audiovisual media services 

provided by media service providers under 

their jurisdiction do not contain any incitement 

to hatred based on race, sex, religion or 

nationality. 

 

Section 10.  

 

Section 10 

 

Art. 13 (1) AVMSD 

Where practicable and by appropriate means, 

providers of on-demand audiovisual media 

services shall promote production of and 

access to European works, cf. Annex 1.  

1. Member States shall ensure that on-
demand audiovisual media services 
provided by media service providers under 
their jurisdiction promote, where practicable 
and by appropriate means, the production of 
and access to European works. Such 
promotion could relate, inter alia, to the 
financial contribution made by such services 
to the production and rights acquisition of 
European works or to the share and/or 
prominence of European works in the 
catalogue of programmes offered by the on-
demand audiovisual media service.  

Subs. 2. Upon request, providers shall submit information about compliance with subs. 1 to the 

Danish Radio and Television Board.  
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Section 11.  

 

Section 11 

 

Art. 12 AVMSD 

Providers of on-demand audiovisual media 

services may make available on-demand 

audiovisual media services that may seriously 

impair the physical, mental or moral 

development of minors only in such a way that 

minors do not normally see or hear such 

services. This can be done by having 

providers identify such services so as to draw 

attention to the harmful content of the 

services.  

Member States shall take appropriate 

measures to ensure that on-demand 

audiovisual media services provided by media 

service providers under their jurisdiction which 

might seriously impair the physical, mental or 

moral development of minors are only made 

available in such a way as to ensure that 

minors will not normally hear or see such on-

demand audiovisual media services. 

 

 

Chapter 4 

Identification and information 

 

Section 12.  

 

Section 12  

 

Art. 5 AVMSD 

Registered television enterprises and 

providers of on-demand audiovisual media 

services shall ensure that their viewers and 

users have constant and immediate access to 

the following information:  

1) The name of the television enterprise or 

provider of the on-demand audiovisual media 

service,  

2) The physical address at which the 

television enterprise or provider of the on-

demand audiovisual media service was set 

up,  

3) Contact details for the television enterprise 

or provider of the on-demand audiovisual 

media service, including the enterprise’s or 

Member States shall ensure that audiovisual 
media service providers under their 
jurisdiction shall make easily, directly and 
permanently accessible to the recipients of a 
service at least the following information:  

 

(a) the name of the media service provider;  

 

(b) the geographical address at which the 
media service provider is established;  

 

 

(c) the details of the media service provider, 
including its electronic mail address or 
website, which allow it to be contacted rapidly 
in a direct and effective manner;  
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provider’s e-mail address or website, and  

4) Information about the Danish Radio and 

Television Board as the competent 

supervisory authority.  

(d) where applicable, the competent 

regulatory or supervisory bodies. 

 

 

Chapter 5 

 Supervision of programme activities and violation  

 

Section 13. In keeping with Section 42, Nos 2 and 3, and Section 42 a of the Act, the Danish 

Radio and Television Board supervises registered programme production and on-demand 

audiovisual programme services, and challenges violations of the Act and provisions laid down 

under the Act.  

Subs. 2. The Danish Radio and Television Board can rule on the provisional or final suspension 

of registered programme production and on-demand audiovisual programme services, cf. 

Section 50, subs. 2 and 3, of the Act.  

 

Section 14. The Danish Radio and Television Board can demand, from registered enterprises 

and providers of on-demand audiovisual media services information, documents etc. and written 

statements concerning the running of the enterprise etc. of importance in evaluating whether the 

Act or provisions laid down under the Act have been observed, cf. Section 39, subs. 3, of the 

Act.  

 

Section 15. Section 93, subs. 1, of the Act renders failure to comply with a ruling to suspend 

programme activities under Section 50, subs. 2 or 3, of the Act, non-observance of requests 

made by the Danish Radio and Television Board under Section 39, subs. 3, of the Act and 

failure to register in accordance with Section 47, subs. 1, of the Act punishable with a fine.  

Subs. 2. Companies etc. (legal persons) can be held criminally liable under the rules of Chapter 

5 of the Danish Civil Penal Code, cf. Section 93, subs. 3, of the Act.  

 

 

Chapter 6 

Entry into force 

 

Section 16. The Executive Order shall enter into force on 1 February 2010.  
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Subs. 2. Executive Order No. 338 of 19 April 2006 on programme production by means of 

satellite, cable and short-wave broadcasting facilities is simultaneously rescinded.  

Danish Ministry of Culture, 28 January 2010 

 

 

Annex 1  

Definition of European works  

 

1. In this Executive Order, European works shall mean:  

 
Annex 1 European works 

 

Art. 1(n) AVMSD European works:  

1) works originating in EU Member States,  

2) works originating in European third States 

party to the European Convention on 

Transfrontier Television of the Council of 

Europe and fulfilling the conditions of point 3, 

and  

3) works co-produced within the framework of 

agreements related to the audiovisual sector 

concluded between the Community and third 

countries and fulfilling the conditions defined 

in each of those agreements.  

2. The application of the provisions of point 1, 

nos 2 and 3, shall be conditional on works 

originating in Member States not being the 

subject of discriminatory measures in the third 

country concerned.  

3. The works referred to in point 1, nos 1 and 

2, are works mainly made with authors and 

workers residing in one or more of the States 

referred to in point 1, nos 1 and 2, provided 

that they comply with one of the following 

three conditions:  

1) They are made by one or more producers 

established in one or more of those States.  

2) The production of the works is supervised 

and actually controlled by one or more 

producers established in one or more of those 

(i) works originating in Member States;  

(ii) works originating in European third States 
party to the European Convention on 
Transfrontier Television of the Council of 
Europe and fulfilling the conditions of 
paragraph 3;  

(iii) works co-produced within the framework 
of agreements related to the audiovisual 
sector concluded between the Union and third 
countries and fulfilling the conditions defined 
in each of those agreements.  

 

2. The application of the provisions of points 
(n)(ii) and (iii) of paragraph 1 shall be 
conditional on works originating in Member 
States not being the subject of discriminatory 
measures in the third country concerned.  

 

3. The works referred to in points (n)(i) and (ii) 
of paragraph 1 are works mainly made with 
authors and workers residing in one or more 
of the States referred to in those provisions 
provided that they comply with one of the 
following three conditions:  

 

(i) they are made by one or more producers 

established in one or more of those States; 

(ii) the production of the works is supervised 
and actually controlled by one or more 
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States.  

3) The contribution of co-producers of those 

States to the total co-production costs is 

preponderant and the co-production is not 

controlled by one or more producers 

established outside those States. 

4. Furthermore, in this Executive Order, works 

that are not European works as defined in 

point 1, cf. points 2 and 3, but produced within 

the framework of bilateral co-production 

agreements concluded between Member 

States and third countries shall be deemed to 

be European works, provided that the co-

producers from the Union supply a majority 

share of the total cost of production and 

production is not controlled by one or more 

producers established outside the territory of 

the Member States. 

producers established in one or more of those 
States;  

(iii) the contribution of co-producers of those 
States to the total co-production costs is 
preponderant and the co-production is not 
controlled by one or more producers 
established outside those States.  

 

4. Works that are not European works within 

the meaning of point (n) of paragraph 1 but 

that are produced within the framework of 

bilateral co-production agreements concluded 

between Member States and third countries 

shall be deemed to be European works 

provided that the co-producers from the Union 

supply a majority share of the total cost of 

production and that the production is not 

controlled by one or more producers 

established outside the territory of the 

Member States. 
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Danish Executive Order on advertising and sponsorship etc. of 

programmes on radio, television and on-demand audiovisual media 

services, and conclusion of partnerships
1)

 

 

 

Pursuant to Section 77, Section 85, Section 85 a, subs. 4, and Section 93, subs. 2, of the 

Danish Radio and Television Broadcasting Act, cf. Consolidation Act No. 827 of 26 August 

2009, as amended by Act No. 1269 of 16 December 2009, the following provisions apply: 

 

 

Chapter 1 

Scope 
 

Section 1. The Executive Order covers advertising and sponsorship etc. of programmes on 

radio, television and on-demand audiovisual media services, cf. Sections 1 and 2 of the Danish 

Radio and Television Broadcasting Act.  

Subs. 2. The Executive Order shall apply to advertising accompanying an ordinary programme 

or included in an ordinary programme, cf. subs. 1.  

Subs. 3. Unless otherwise specified in the Executive Order, the same rules shall apply to 

teletext as to television generally.  

Subs. 4. Radio and television enterprises’ previews of future programmes and references to 

products and suchlike deriving directly from and supplementing such programmes, and public 

service announcements and charity appeals broadcast free of charge are not covered by this 

Executive Order.  

 

Section 2. Advertising may not form part of DR’s programming and public service activities on 

the Internet and non-commercial programme production via terrestrially based digital TV 

transmission networks in MUX 1.  

 

                                                
1) The Executive Order contains provisions implementing parts of Directive 2007/65/EC of the European Parliament 

and of the Council of 11 December 2007 to amend Council Directive 89/552/EEC on the coordination of certain 
provisions laid down by law, regulation or administrative action in Member States concerning the pursuit of 
television broadcasting activities, Official Journal, 2007, L 332, page 27, as amended by Directive 97/36/EC of 
the European Parliament and of the Council of 30 June 1997, Official Journal, 1997, L 202, page 60. 
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Chapter 2 

Identification, placement and scope of advertisements 

Identification 
 

Section 3.  

 

Section 3  

 

Art. 19 (1) AVMSD 

Advertisements on radio, television and on-

demand audiovisual media services shall be 

clearly identifiable as such, so as to stand out 

from ordinary programmes in content and 

presentation.  

 

 

Subs. 2. On television, the beginning and end 

of an advertising spot shall be clearly 

indicated by means of an audible signal or 

jingle, a voice-over or possibly both, and by 

displaying images to this effect.  

Subs. 3. On radio, the beginning and end of 

an advertising spot or advertising block shall 

be clearly indicated by means of an audible 

signal or voice-over, or possibly both.  

Subs. 4. In teletext, this shall be clearly 

indicated in image form.  

Subs. 5. In on-demand audiovisual media 

services, clear indication shall be given. 

1. Television advertising and teleshopping 
shall be readily recognisable and 
distinguishable from editorial content. Without 
prejudice to the use of new advertising 
techniques, television advertising and 
teleshopping shall be kept quite distinct from 
other parts of the programme by optical and/or 
acoustic and/or spatial means.  

 

[…] 
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Placement 
 

Section 4.  

 

Section 4  

 

Art. 19 (2) AVMSD 

Advertisements on television may only be 

transmitted in blocks, which shall be 

positioned between programmes. This does 

not apply to advertisements in teletext.  

[…] 

2. Isolated advertising and teleshopping spots, 

other than in transmissions of sports events, 

shall remain the exception. 

 

Section 4, Subsection 2 

 

Art. 20 AVMSD 

Subs. 2. However, advertising blocks can 

interrupt sports programmes where there are 

breaks or programmes offering live or 

deferred coverage of a show or an event with 

intermissions for the audience. Placement of 

such advertising blocks shall take into account 

the natural breaks, duration and nature of the 

programme so as to violate neither the 

integrity and value of the programme nor the 

holder’s rights.  

1. Member States shall ensure, where 
television advertising or teleshopping is 
inserted during programmes, that the integrity 
of the programmes, taking into account 
natural breaks in and the duration and the 
nature of the programme concerned, and the 
rights of the right holders are not prejudiced.  

 

Subs. 3. Advertisements in on-demand audiovisual media services can be placed in a 

programme or in association with a programme.  

 

Section 5. Advertisements on radio can be placed anywhere in the programming, cf. Section 6, 

however.  

 

Section 6.  

 

Section 6  

 

Art. 9 (1) AVMSD 

Radio and television advertising for alcohol, 

medicinal products and drugs, and dietary 

supplements may not be placed in association 

with programmes aimed at minors.  

[…] 

(d) all forms of audiovisual commercial 
communications for cigarettes and other 
tobacco products shall be prohibited;  

(e) audiovisual commercial communications 
for alcoholic beverages shall not be aimed 
specifically at minors and shall not 
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encourage immoderate consumption of 
such beverages; 

(f) audiovisual commercial communication 

for medicinal products and medical 

treatment available only on prescription in 

the Member State within whose jurisdiction 

the media service provider falls shall be 

prohibited; 

 

 

Scope 
 

Section 7.  

 

Section 7  

 

Art. 23 (1) AVMSD 

Advertisements on radio and television may 

make up a maximum of 15% of the individual 

licensee’s or a registered programme activity’s 

daily transmission time and 12 minutes an 

hour at most.  

1. The proportion of television advertising 
spots and teleshopping spots within a given 
clock hour shall not exceed 20 %.  

 

 

Subs. 2. If individual parts of the total daily transmission time allotted to the holder under a radio 

or television broadcasting licence or registered programme activity are shorter than 1 hour, the 

12 minutes an hour shall be reduced proportionally within these periods. 

Subs. 3. Advertisements on television in the form of direct offers to viewers with a view to the 

sale, purchase or rental of products or services may not exceed 1 hour a day, combined, and 

shall be included in the transmission time stated in subs. 1.  

Subs. 4. Subs. 1-3 do not apply to teletext. 
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Chapter 3 

Advertising content 

General rules 
 

Section 8. Like all other advertising, advertising on radio, television and on-demand audiovisual 

media services shall be legal, proper and seemly, honest and truthful, and designed with a due 

sense of responsibility. 

Subs. 2. Advertisements shall be in accordance with the Danish Marketing Practices Act and 

shall otherwise respect generally accepted standards of advertising ethics. 

Subs. 3. It shall be clear from the advertisement who the advertiser is, where appropriate by 

means of trademarks or other brand names.  

Subs. 4. When observing the considerations set out in subs. 1 and 2, importance shall be 

attached to the circumstances under which the reception of radio, television and on-demand 

audiovisual media services takes place in general.  

 

Section 9. A programmer involved in a news or current affairs programme, including sports 

news and current affairs programmes about sport, may not be involved in a television 

advertisement transmitted by the same programming enterprise. Nor may television 

advertisements broadcast by the relevant programming enterprise contain symbols or standard 

items from the enterprise’s programmes.  

Subs. 2. A person involved in a television programme falling outside of those set out in subs. 1 

may not be involved in a television advertisement broadcast by the same programming 

enterprise if such involvement may give rise to the advertisement being confused with a 

television programme broadcast by the programming enterprise concerned.  

 

Section 10.  

 

Advertisements on radio and television may not incite acts of violence. They may not contain 

elements featuring killing, violence or maltreatment, and they may not play unduly on 

superstition or fear.  

 

Section 10, Subsection 2 

 

Art. 9 (1) AVMSD 

Subs. 2. Advertisements on radio, television 

and on-demand audiovisual media services 

may not prejudice respect for human dignity or 

include or promote any discrimination based 

(c) audiovisual commercial communications 
shall not:  

(i) prejudice respect for human dignity;  

(ii) include or promote any discrimination 
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on sex, racial or ethnic origin, nationality, 

religion or belief, disability, age or sexual 

orientation.  

based on sex, racial or ethnic origin, 

nationality, religion or belief, disability, age or 

sexual orientation; 

[…] 

 

Section 10, Subsection 4 

 

Art. 9 (1) (c) AVMSD 

Subs. 3. Advertisements on radio and 

television may not encourage behaviour 

contrary to considerations of safety in the 

home, at the workplace or in traffic, or 

dangerous, irresponsible behaviour 

detrimental to health or the environment 

generally. If the use of a product requires 

special safety precautions to be taken, the 

advertisement shall draw attention to this.  

Subs. 4 Advertisements in on-demand 

audiovisual media services may not 

encourage behaviour prejudicial to health or 

safety, or encourage behaviour that may be 

grossly prejudicial to the protection of the 

environment.  

(c) audiovisual commercial communications 
shall not:  

[…] 

(iii) encourage behaviour prejudicial to 
health or safety;  

(iv) encourage behaviour grossly prejudicial 
to the protection of the environment;  

 

 

 

Section 11. Advertisements on radio and television may not portray or refer to persons, whether 

in their private or public capacities, unless prior permission has been obtained. Nor may 

advertisements, without prior permission, portray or refer to anything belonging to a person in 

any way prone to evoke the impression of personal endorsement.  

 

Section 12.  

 

Section 12 

 

Art. 9 (1) (b) AVMSD 

Advertisements on radio, television and on-

demand audiovisual media services using 

subliminal techniques may not be broadcast.  

(b) audiovisual commercial communications 
shall not use subliminal techniques;  
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Products and services etc. 
 

Section 13.  

 

Section 13 

 

Art. 22 AVMSD 

Radio and television advertising for alcoholic 

products shall comply with the following rules:  

 

1) It must not be aimed specifically at minors 

and, in particular, depict minors partaking of 

alcohol.  

2) It shall not link the consumption of alcohol 

to enhanced physical performance or to 

driving.  

3) It shall not create the impression that the 

consumption of alcohol contributes towards 

social or sexual success.  

4) It shall not suggest that alcohol has 

therapeutic properties, that it is a stimulant, a 

sedative or a means of resolving personal 

conflicts.  

5) It shall not encourage immoderate 

consumption of alcohol or present abstinence 

or moderation in a negative light.  

6) It shall not place emphasis on high 

alcoholic content as being a positive quality of 

the beverage. 

Television advertising and teleshopping for 
alcoholic beverages shall comply with the 
following criteria:  

(a) it may not be aimed specifically at minors 
or, in particular, depict minors consuming 
these beverages;  

 

(b) it shall not link the consumption of alcohol 
to enhanced physical performance or to 
driving;  

 

(c) it shall not create the impression that the 
consumption of alcohol contributes towards 
social or sexual success;  

(d) it shall not claim that alcohol has 
therapeutic qualities or that it is a stimulant, a 
sedative or a means of resolving personal 
conflicts;  

 

(e) it shall not encourage immoderate 
consumption of alcohol or present abstinence 
or moderation in a negative light;  

 

(f) it shall not place emphasis on high 

alcoholic content as being a positive quality of 

the beverages. 

 

Section 13, Subsection 2 

 

Art. 9 (1) (e) AVMSD 

Subs. 2. Advertising in on-demand audiovisual 

media services for alcoholic drinks must 

comply with the following rules:  

1) It may not be aimed specifically at minors.  

2) It shall not encourage immoderate 

consumption of such drinks. 

(e) audiovisual commercial communications 
for alcoholic beverages shall not be aimed 
specifically at minors and shall not 
encourage immoderate consumption of 
such beverages;  

[…] 
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Section 14. Advertisements on radio, television and on-demand audiovisual media services for 

medicinal products and drugs and healthcare services can be broadcast in accordance with 

rules laid down to this effect in the Danish Medicinal Products Act and the Health Services 

Marketing Act or rules laid down in pursuance thereof.  

 

Section 15. On television, no advertisements may be broadcast for employers’ organisations, 

trade unions, religious movements, political parties, political movements and elected members 

or candidates standing for political assemblies.  

Subs. 2. On television, no advertisements may be broadcast for political messages during the 

period from the time of calling elections for political assemblies or referenda until the holding of 

such elections or referenda. If the date of such elections or referenda has been announced 

earlier than 3 months before they are held, the non-advertising period shall not commence until 

3 months prior to the elections or referenda being held.  

 

Section 16. No advertisements may be broadcast on radio, television and on-demand 

audiovisual media services for tobacco products or for articles primarily for use in conjunction 

with smoking, cf. the Danish Ban on Tobacco Advertising Act.  

 

 

Protection of minors in radio and television advertising 
 

Section 17.  

 

Section 17, 18 

 

Art. 9 (1) (g) AVMSD 

Sec. 17 Advertisements targeting minors may 

not be designed so as to be capable of 

causing them natural or physical detriment. 

They may not be designed in such a way as to 

exploit the natural credulity and loyalty of 

minors and the special trust they place in 

parents, teachers or other persons. They may 

not undermine the authority and responsibility 

of such figures.  

Sec.18 Advertisements may not unreasonably 

show minors in dangerous situations or 

encourage or incite minors to frequent or go to 

dangerous places, use dangerous products or 

place themselves in dangerous situations 

(g) audiovisual commercial communications 
shall not cause physical or moral detriment 
to minors. Therefore they shall not directly 
exhort minors to buy or hire a product or 
service by exploiting their inexperience or 
credulity, directly encourage them to 
persuade their parents or others to 
purchase the goods or services being 
advertised, exploit the special trust minors 
place in parents, teachers or other persons, 
or unreasonably show minors in dangerous 
situations.  

[…] 
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altogether.  

 

Section 19. Advertisements may not contain any direct appeal to minors to persuade others to 

purchase the product being advertised. Prizes may not be advertised for minors as a reward for 

procuring new buyers. 

 

Section 20. Advertisements may not undermine social values, e.g. by imparting the view that 

possession, use or consumption of a product per se will endow minors with physical, social or 

other psychological advantages over other minors, or that owning, using or consuming such a 

product can have the opposite effect. Similarly, it is not allowed to advertise so that minors gain 

the impression that they will in any way be worse off than other minors, or that they will be 

exposed to contempt or ridicule if they do not own, use or consume the product in question.  

 

Section 21. Special care must be taken to ensure that television advertising does not mislead 

minors with regard to the size, value, nature, durability or performance of the advertised 

product.  

Subs. 2. Advertisements on television for toys must give a clear indication of their proper size. If 

extra items are needed to use the product (e.g. batteries) or to achieve the result shown or 

described, this must be made clear. If a product forms part of a series, this shall be clearly 

signalled.  

Subs. 3. Price announcements must not be able to give minors an unrealistic perception of a 

product’s value, e.g. by using the word “only”. No television advertisement may intimate that the 

advertised product can fit immediately into any family budget.  

Subs. 4. Television advertisements shall state the degree of skill required to be able to use the 

product. In cases where the result of using the product is shown or described, the advertisement 

shall be designed in such a way that the result must be reasonably achievable for an average 

viewer in the age bracket for which the product is intended.  

 

Section 22. Figures, dolls, puppets and suchlike forming essential and consistent elements of 

programmes aimed at children under 14 at the relevant programme enterprise may not be used 

in advertisements broadcast by the latter for products of special interest to children.  

Subs. 2. People connected with programmes aimed at children under 14 at the relevant 

programme enterprise may not be involved in advertisements broadcast by the latter for 

products of special interest to children under 14.  

 

Section 23. Advertisements for chocolate, sweets, soft drinks, snacks and similar items may not 

indicate that the product is a possible substitute for normal meals.  
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Section 24. Children under 14 may only be involved in television advertisements when such 

involvement either appears to be a natural constituent of the environment portrayed or is 

necessary to explain or demonstrate the use of products having to do with children.  

Subs. 2. Children under 14 may not provide recommendations or endorsements for products or 

services of any kind.  

 

Protection of minors in advertisements in on-demand audiovisual media services 

Section 25.  

 

Section 25 

 

Art. 12 AVMSD 

Advertisements in on-demand audiovisual 

media services shall not cause natural or 

physical detriment to minors.  

 

Member States shall take appropriate 

measures to ensure that on-demand 

audiovisual media services provided by media 

service providers under their jurisdiction which 

might seriously impair the physical, mental or 

moral development of minors are only made 

available in such a way as to ensure that 

minors will not normally hear or see such on-

demand audiovisual media services. 

 

Section 25, Subsection 2 

 

Art. 9 (1) (g) AVMSD 

Subs. 2. Advertisements may not directly 

exhort minors to buy or hire a product or 

service by exploiting their inexperience or 

credulity, directly encourage them to persuade 

their parents or others to purchase the goods 

or services being advertised, exploit the 

special trust minors place in parents, teachers 

or other parents, or unreasonably show 

minors in dangerous situations.  

(g) audiovisual commercial communications 
shall not cause physical or moral detriment 
to minors. Therefore they shall not directly 
exhort minors to buy or hire a product or 
service by exploiting their inexperience or 
credulity, directly encourage them to 
persuade their parents or others to 
purchase the goods or services being 
advertised, exploit the special trust minors 
place in parents, teachers or other persons, 
or unreasonably show minors in dangerous 
situations.  

[…] 
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Chapter 4 

Sponsorship of programmes 
 

Section 26.  

 

Section 26 

 

Art. 1(k) AVMSD sponsorship:  

Sponsorship of programmes shall mean any 

form of direct or indirect subsidy to finance 

programmes on radio and television, including 

teletext pages, and on-demand audiovisual 

media services provided by a natural or legal 

person that does not himself pursue some 

activity associated with the broadcasting, 

provision or production of programmes on 

radio, television or on-demand audiovisual 

media services, film, phonograms etc. with a 

view to promoting the relevant person’s name, 

logo, image, activities or products.  

 

any contribution made by public or private 

undertakings or natural persons not engaged 

in providing audiovisual media services or in 

the production of audiovisual works, to the 

financing of audiovisual media services or 

programmes with a view to promoting their 

name, trade mark, image, activities or 

products; 

 

 

Section 27 

 

Art. 10 (1) (c) AVMSD 

Sponsored programmes on radio, television 

and on-demand audiovisual media services 

shall be clearly identifiable by having the 

sponsor’s name, logo or other symbol, 

including indication of the sponsor’s product, 

service or a brand name for such displayed at 

the beginning or end of the programme or 

both. By contrast, such references may not 

occur during the programme. In teletext, the 

information mentioned in the 1st point shall be 

indicated on the individual teletext pages that 

have been sponsored.  

 

 

1. Audiovisual media services or programmes 
that are sponsored shall meet the following 
requirements:  

[…] 

(c) viewers shall be clearly informed of the 

existence of a sponsorship agreement. 

Sponsored programmes shall be clearly 

identified as such by the name, logo and/or 

any other symbol of the sponsor such as a 

reference to its product(s) or service(s) or a 

distinctive sign thereof in an appropriate way 

for programmes at the beginning, during 

and/or at the end of the programmes. 
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Section 27, Subsection 2 Art. 10 (3) AVMSD 

Subs. 2. Identification of sponsorship of 

programmes on radio, television and on-

demand audiovisual media services from 

enterprises whose activities include the 

manufacture or sale of medicinal products and 

drugs may not be done by promoting 

particular medicinal products and drugs 

available only on prescription under the 

Danish Medicinal Products Act. 

3. The sponsorship of audiovisual media 
services or programmes by undertakings 
whose activities include the manufacture or 
sale of medicinal products and medical 
treatment may promote the name or the 
image of the undertaking, but shall not 
promote specific medicinal products or 
medical treatments available only on 
prescription in the Member State within whose 
jurisdiction the media service provider falls.  

 

 

Subs. 3. If the radio and television programme has 1 or 2 sponsors, the total duration of the 

reference to sponsors must not exceed 10 seconds. If a programme has 3 or more sponsors, 

the total duration of the reference to sponsors must not exceed 30 seconds.  

 

Section 27, Subsection 3, 4 

 

Art. 10 (1) (c) AVMSD 

Subs. 4. On radio, references to sponsors 

shall be made in neutral form. Such 

references may not be accompanied by a 

special background audio track bearing 

associations with the sponsor or his products 

etc.  

Subs. 5. On television and on-demand 

audiovisual media services, references to 

sponsors can be made in the form of moving 

images containing the sponsor’s name, logo, 

product or service. If a programme on 

television appeals to children in particular, 

however, the reference must be made in the 

form of non-moving images. On television, the 

reference may not be accompanied by a 

special background audio track bearing 

associations with the sponsor or his products 

etc.  

(c) viewers shall be clearly informed of the 

existence of a sponsorship agreement. 

Sponsored programmes shall be clearly 

identified as such by the name, logo and/or 

any other symbol of the sponsor such as a 

reference to its product(s) or service(s) or a 

distinctive sign thereof in an appropriate way 

for programmes at the beginning, during 

and/or at the end of the programmes. 

[…] 
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Section 28.  

 

Section 28 

 

Art. 10 (1) (a) AVMSD 

The content and scheduling of a sponsored 

programme must not be influenced by the 

sponsor in such a way as to impinge on the 

responsibility and editorial independence of 

the radio enterprise or media service provider 

with regard to programmes.  

Subs. 2. Similarly, programme content and 

scheduling must not be influenced by 

companies etc. with which a radio or television 

enterprise has concluded commercial 

agreements in connection with its programme 

activities in such a way as to impinge on the 

radio or television enterprise’s responsibility 

and editorial independence.  

1. Audiovisual media services or programmes 
that are sponsored shall meet the following 
requirements:  

(a) their content and, in the case of television 
broadcasting, their scheduling shall in no 
circumstances be influenced in such a way as 
to affect the responsibility and editorial 
independence of the media service provider;  

 

 

Section 29.  

 

Section 29 

 

Art. 10 (1) (b) AVMSD 

A sponsored programme on radio, television 

or on-demand audiovisual media services 

shall not encourage the purchase or rental of 

the sponsor’s or others’ products or services 

and, more particularly, these may not be 

specially emphasised with a view to promoting 

sales thereof.  

(b) they shall not directly encourage the 
purchase or rental of goods or services, in 
particular by making special promotional 
references to those goods or services;  

 

Subs. 2. In competitions etc. on radio, television and on-demand audiovisual media services 

that include the sponsors’ or others’ products or services as prizes, such prizes may only be 

shown and referred to in brief, neutral form, without affecting the information required to 

complete the competition etc.  

Subs. 3. If a programme on television, cf. subs. 2, appeals to children under 14 in particular, 

sponsored prizes may not be shown, only neutral information imparted about their nature and 

character.  
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Section 30.  

 

Section 30 

 

Art. 10 (2) AVMSD 

Programmes on radio, television and on-

demand audiovisual media services may not 

be sponsored by enterprises whose chief 

activity is the manufacture or sale of tobacco 

products or other articles used predominantly 

in conjunction with smoking.  

2. Audiovisual media services or programmes 
shall not be sponsored by undertakings whose 
principal activity is the manufacture or sale of 
cigarettes and other tobacco products.  

 

 

Subs. 2. On radio forming part of the overall public service activity, cf. Section 11 of the Act, and 

on television, no programmes shall be broadcast that have been sponsored by employers’ 

organisations or trade unions, or by political parties or religious movements.  

 

Section 31.  

 

Section 31 

 

Art. 10 (4) AVMSD 

On television and on-demand audiovisual 

media services, news and current affairs 

programmes may not be sponsored.  

 

4. News and current affairs programmes shall 

not be sponsored. Member States may 

choose to prohibit the showing of a 

sponsorship logo during children’s 

programmes, documentaries and religious 

programmes. 

Subs. 2. On radio not forming part of the overall public service activity, cf. Section 11 of the Act, 

news and current affairs programmes can be sponsored.  

Subs. 3. In this Executive Order only, current affairs programmes shall mean programmes 

directly affecting news of political or social import, such as programmes consisting of 

commentaries on news or political views on news, topical events etc.  

 

Product placement and product sponsorship in programmes on television and on-demand 

audiovisual media services  

Section 32. 

 

Section 32 

 

Art. 11 AVMSD 

Product placement in programmes on 

television and on-demand audiovisual media 
1. Paragraphs 2, 3 and 4 shall apply only to 
programmes produced after 19 December 
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services shall be prohibited.  2009.  

2. Product placement shall be prohibited.  

 

Section 32,  Subsection 2 

 

Art. 1(m) AVMSD product placement:  

Subs. 2. In this Executive Order, product 

placement shall mean displaying or discussing 

an article, service or trademark as part of the 

plot of a programme in return for payment or 

similar consideration.  

any form of audiovisual commercial 

communication consisting of the inclusion of 

or reference to a product, a service or the 

trade mark thereof so that it is featured within 

a programme, in return for payment or for 

similar consideration; 

 

Section 32, Subsection 3, 4  

 

Subs. 3. Subs. 1 shall not prevent inclusion of 

or reference to an article, service or brand in a 

programme (product sponsorship) if:  

1) the article, service or trademark has no 

significant value, and  

 

2) no relevant media service provider or 

associated person has received payment or 

similar consideration relating to inclusion or 

mention of the article, service or trademark 

during the programme.  

Subs. 4. “Significant value” shall mean a 

residual value of a non-minor nature. A 

residual value shall mean a monetary or other 

financial value for the relevant media service 

provider beyond the value of the expenditure 

saved by including or referring to the article, 

service or trademark in a programme.  

3. By way of derogation from paragraph 2, 
product placement shall be admissible in the 
following cases unless a Member State 
decides otherwise:  

(a) in cinematographic works, films and series 
made for audiovisual media services, sports 
programmes and light entertainment 
programmes;  

(b) where there is no payment but only the 
provision of certain goods or services free of 
charge, such as production props and prizes, 
with a view to their inclusion in a programme.  

 

 

 

 

 

 

 

 

 

Section 33. Product sponsorship in programmes on television and on-demand audiovisual 

media services as mentioned in Section 32, subs. 3, can take place in accordance with the rules 

in Sections 26-31 and Section 34, subs. 2 and 3.  
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Section 34.  

 

Section 34 

 

Art. 10 (3), (4) AVMSD 

Inclusion or mention of an article, service or 

trademark in a programme on television and 

on-demand audiovisual media services 

(product sponsorship) where the article, 

service or trademark has a significant value, 

cf. Section 32, subs. 4, and no relevant media 

service provider or associated person has 

received payment or similar consideration 

relating to inclusion or mention of the article, 

service or trademark during the programme, 

can be done in cinematographic works, films 

and series made for television or on-demand 

audiovisual media services, sports 

programmes and light entertainment 

programmes, but not programmes aimed at 

minors, in accordance with the following rules:  

1) Programme content and scheduling must 

not be affected in such a way as to impinge on 

the media service provider’s responsibility and 

editorial independence with regard to such 

programmes.  

2) The programme shall not encourage the 

purchase or rental of goods or services and, 

more particularly, these may not be specially 

emphasised with a view to promoting sales 

thereof.  

3) The programme must not attribute to the 

relevant goods an unduly prominent role.  

4) Viewers shall be clearly informed that the 

relevant goods, services or trademarks have 

been included in the programme or that these 

have been referred to during the programme. 

This identification shall be made in some 

suitable way at the beginning and end of the 

programme, and when a television 

programme is continued after a commercial 

break, cf. Section 4, subs. 2.  

5) The identification requirement set out in no. 

3. […] 

 

 

 

 

 

 

 

 

 

The derogation provided for in point (a) shall 
not apply to children’s programmes.  

Programmes that contain product placement 
shall meet at least all of the following 
requirements:  

(a) their content and, in the case of television 
broadcasting, their scheduling shall in no 
circumstances be influenced in such a way as 
to affect the responsibility and editorial 
independence of the media service provider;  

(b) they shall not directly encourage the 
purchase or rental of goods or services, in 
particular by making special promotional 
references to those goods or services;  

 

(c) they shall not give undue prominence to 
the product in question;  

 

(d) viewers shall be clearly informed of the 
existence of product placement. Programmes 
containing product placement shall be 
appropriately identified at the start and the 
end of the programme, and when a 
programme resumes after an advertising 
break, in order to avoid any confusion on the 
part of the viewer.  

By way of exception, Member States may 
choose to waive the requirements set out in 
point (d) provided that the programme in 
question has neither been produced nor 
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4 shall not apply, however, if the programme 

has not been made or commissioned by the 

media service provider himself or an 

enterprise connected with the media service 

provider.  

6) The programme must not include or refer to 

tobacco products or goods used 

predominantly in conjunction with smoking 

tobacco, cf. the Danish Ban on Tobacco 

Advertising Act, or goods from enterprises 

whose chief activity is manufacturing or selling 

tobacco products or other goods used 

primarily in conjunction with smoking.  

7) The programme must not include or refer to 

medicinal products and drugs only available 

on prescription under the Danish Medicinal 

Products Act.  

Subs. 2. Apart from the requirements set out 

in subs. 1, inclusion of or referral to an article, 

service or trademark in a programme may not:  

1) prejudice respect for human dignity, or 

include or promote any discrimination based 

on sex, racial or ethnic origin, nationality, 

religion or belief, disability, age or sexual 

orientation; 

2) encourage behaviour potentially prejudicial 

to health or safety, or grossly prejudicial to the 

protection of the environment; 

3) cause physical or moral detriment to minors 

or directly exhort minors to buy or hire a 

product or service by exploiting their 

inexperience or credulity, directly encourage 

them to persuade their parents or others to 

purchase the goods or services being 

advertised, exploit the special trust minors 

place in parents, teachers or other persons, or 

unreasonably show minors in dangerous 

situations. 

Subs. 3. In addition to the requirements set 

out in subs. 1 and 2, inclusion of or reference 

to alcoholic drinks in a programme must not 

be aimed specifically at minors or encourage 

commissioned by the media service provider 
itself or a company affiliated to the media 
service provider.  

 

 

4. In any event programmes shall not contain 
product placement of:  

(a) tobacco products or cigarettes or product 
placement from undertakings whose principal 
activity is the manufacture or sale of cigarettes 
and other tobacco products;  

(b) specific medicinal products or medical 

treatments available only on prescription in 

the Member State under whose jurisdiction 

the media service provider falls. 
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immoderate consumption of such drinks.  

 

Section 35. Notwithstanding the product placement ban in Section 32, subs. 1, cinematographic 

works and short and documentary films containing product placement, and programmes 

produced by enterprises not falling under Danish jurisdiction that contain product placement can 

be aired on television and on-demand audiovisual media services. This does not apply to 

children’s programmes, however, nor to news and current affairs programmes.  

Subs. 2. In cases where use is made of the facility mentioned in subs. 1 for showing 

cinematographic works and short and documentary films containing product placement, and 

programmes produced outside of Denmark containing product placement, viewers shall be 

clearly informed that the relevant programmes contain product placement. This identification 

shall be done in a suitable way at the beginning and end of the programme, and when a 

television programme is continued after a commercial break, cf. Section 4, subs. 2.  

Subs. 3. The identification requirement referred to in subs. 2 does not apply, however, if the 

programme has not been produced or commissioned by the media service provider screening 

the programme or by an enterprise associated with the media service provider.  

 

 

Chapter 5 

 Violation  
 

Section 36. The Danish Radio and Television Board shall rule on the identification, placement 

and scope of advertisements, cf. Chapter 2. 

 

Section 37. The Danish Radio and Television Board shall rule on the content of advertising, cf. 

Chapter 3. 

Subs. 2. In matters of compliance with the Danish Medicinal Products Act and the Health 

Services Marketing Act, the Board shall obtain a statement from the Danish Medicines Agency 

or the National Board of Health, Denmark, prior to making its decision. In cases of relevance to 

consumer law, the Board shall obtain a statement from the Consumers’ Ombudsman prior to 

making its decision. The statements shall reach the Board no later than four weeks from 

receiving the Board’s request to this effect.  

Subs. 3. The Board can challenge violations of the rules and can order the media service 

provider to publish the decision. The Board can determine the way and form in which this is to 

be done.  

Subs. 4. The Board makes decisions concerning the right of reply to information of a factual 

nature broadcast in advertising spots by radio and television enterprises. The right of reply 

presupposes that the information lends itself to inflicting some financial or other damage of 
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importance and that the correctness thereof is not unquestionable. The Board can order the 

holder of a licence or registration for radio or television activities to broadcast a reply. The Board 

can rule on the content, form and airspace taken by the reply.  

 

Section 38. The Danish Radio and Television Board makes decisions concerning identification 

of sponsors and sponsored programmes, cf. Chapter 4. 

 

Section 39. The Danish Radio and Television Board makes decisions on issues of product 

placement in programmes, cf. Chapter 4.  

 

Section 40. Violation of the provisions in Chapters 1, 2, 3 and 4, and disregard for the Danish 

Radio and Television Board’s orders under Section 37, subs. 3 and 4, are punishable by a fine.  

Subs. 2. Companies etc. (legal persons) can be held criminally liable in accordance with the 

rules in Chapter 5 of the Danish Criminal Code.  

 

 

Chapter 6 

Entry into force 
 

Section 41. The Executive Order shall enter into force on 1 February 2010.  

Subs. 2. Executive Order No. 912 of 25 September 2009 on advertising and sponsorship on 

radio and television is simultaneously rescinded.  

Subs. 3. The rules in Sections 32-34 shall apply to programmes for the production of which an 

agreement has been concluded or extended after 1 February 2010.  

 

Danish Ministry of Culture, 28 January 2010 
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Danish Executive Order on the rules of order for the Danish Radio and 

Television Board 
1)

 

 

 

Pursuant to Section 39, subs. 2, and Section 40, subs. 6, of the Danish Radio and Television 

Broadcasting Act, cf. Consolidation Act No. 827 of 26 August 2009, as amended by Act No. 

1269 of 16 December 2009, the following provisions apply: 

 

 

Organisation of the Danish Radio and Television Board 
 

Section 1. The Danish Radio and Television Board consists of eight members appointed by the 

Minister of Culture. The Minister of Culture appoints seven members, including the Chairperson 

and vice-Chairperson, while the “Collaborative Forum for Danish Listeners’ and Viewers’ 

Organisations” appoints one member. The Board is appointed for four years at a time.  

Subs. 2. Those members appointed by the Minister of Culture shall represent legal, 

financial/administrative, commercial and media/cultural expert knowledge.  

 

Section 2. The Danish Radio and Television Board can set up case-screening and procedural 

subcommittees relating to the Board’s tasks.  

 

Section 3. The Danish Radio and Television Board can decide to attach appointed delegates 

with special expert knowledge to itself or to the subcommittees mentioned.  

Subs. 2. Appointed delegates are not entitled to vote.  

 

The Danish Radio and Television Board’s tasks  
 

Section 4. The Danish Radio and Television Board’s tasks are set out in Sections 40-44 a of 

the Radio and Television Broadcasting Act.  

 

                                                
1)

 The Executive Order contains provisions implementing parts of Directive 2007/65/EC of the European Parliament 
and of the Council of 11 December 2007 to amend Council Directive 89/552/EEC on the coordination of certain 
provisions laid down by law, regulation or administrative action in Member States concerning the pursuit of 
television broadcasting activities, Official Journal, 2007, L 332, page 27, as amended by Directive 97/36/EC of 
the European Parliament and of the Council of 30 June 1997, Official Journal, 1997, L 202, page 60. 
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Consideration of cases 
 

Section 5. Based on applications, complaints and similar approaches or on its own initiative, the 

Danish Radio and Television Board can consider or review cases.  

Subs. 2. The Board can reject patently unfounded complaints, applications etc. without involving 

DR, the regional TV 2 enterprises, the licence holder in question, the provider of on-demand 

audiovisual programme services or registered activities.  

 

Section 6. Complaints shall be made in writing and received on the Radio and Television Board 

no later than three months after the occurrence of the circumstance giving rise to the complaint. 

In special instances the Board can waive this time-limit.  

Subs. 2. However, complaints regarding the content of commercials, cf. Section 44 of the Act, 

shall have been received on the Board no later than four weeks after the commercial or 

programme was broadcast.  

 

Section 7. The Danish Radio and Television Board can require of the Danish Broadcasting 

Corporation (DR), the regional TV 2 enterprises, a relevant licenceholder, a provider of on-

demand audiovisual programme services or a registered enterprise any item of information with 

a bearing on the Board’s affairs, just as the enterprises listed shall make available to the Board 

recordings of advertisements, broadcasts etc., cf. Section 87 of the Act.  

 

Section 8. When consulting the parties to a case, the Radio and Television Board shall stipulate 

a time-limit for submitting replies. The time-limit should not normally exceed a fortnight.  

 

Section 9. The Danish Radio and Television Board’s rulings shall be accompanied by a 

reasoned account including particulars of any differences of opinion during the voting 

concerning both the ruling and the reasoning for such.  

 

Section 10. The Danish Radio and Television Board’s Chairperson shall ensure that rulings and 

statements are brought to the knowledge of the addressee as soon as possible, and that rulings 

and statements-in-principle are published.  

 

Section 11. The Danish Radio and Television Board’s rulings cannot be brought before any 

other administrative authority, cf. however Section 40, subs. 5, of the Act.  
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Statements 
 

Section 12. The Board annually submits statements regarding DR’s and the regional TV 2 

enterprises’ reports on compliance with its public service contracts, cf. Section 40, subs. 2, of 

the Act.  

 

Section 13. The Board further states its views on the value tests for new public services which 

DR must perform in accordance with the public service contract, cf. Section 40, subs. 3, of the 

Act.  

Subs. 2. In addition, the Board submits a statement on other matters, where stipulated in radio 

and television enterprises’ public service contracts, licences or similar, cf. Section 40, subs. 3, of 

the Act.  

 

Section 14. For use in the Board’s statements on DR’s value tests, the Board requests DR to 

account for the value tests conducted and the results thereof by reporting these to the Board, cf. 

Section 13, subs. 1. The Board can demand of DR such information as has a bearing on the 

Board’s statements.  

Subs. 2. The Board’s statement about a value test conducted shall be submitted within five 

weeks of DR having presented the value test to the Board, cf. subs. 1. The time-limit can be 

waived in special instances.  

Subs. 3. Observing the rules in Section 86 of the Act and the Danish Access to Public 

Administration Files Act, the Radio and Television Board’s Chairperson shall ensure that the 

Board’s statements about the value tests conducted by DR are made public. A statement can 

only be published once DR has been given an opportunity to familiarise itself with the statement.  

 

 

The Board’s meetings etc. 
 

Section 15. The Danish Radio and Television Board’s Chairperson arranges the Board’s work 

and conducts the negotiations at Board meetings. The Chairperson fixes the time and place of 

the meetings and sees to it that the cases presented to the Board are expedited with all due 

speed.  

Subs. 2. The Danish Agency for Libraries and Media provides the Board with secretarial 

assistance. The Agency convenes and circulates material for Board meetings no later than one 

week before the meetings are held.  

Subs. 3. The Chairperson can decide that cases of a routine nature are to be dealt with in 

writing.  

Subs. 4. In special instances, where so dictated by practical considerations, the Chairperson 

can decide that cases are to be dealt with in writing.  
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Section 16. The Danish Radio and Television Board is quorate when at least four members are 

present. Rulings are made by a simple majority of votes. In the event of parity of votes, the 

Chairperson shall have the casting vote.  

Subs. 2. In cases that allow of no postponement, the Chairperson can make a ruling on the 

Board’s behalf, where convening the Board members or dealing with the case in writing is not 

practicable.  

 

Section 17. The Chairperson shall ensure that the negotiations conducted and decisions made 

are minuted. A member who does not agree with a decision has the right to have his or her 

opinion added to the minutes.  

Subs. 2. A copy of the minutes shall be sent out to the members when convening the following 

Board meeting at the latest. If no objections to the content of the minutes are forthcoming at this 

meeting, these shall be deemed to have been approved.  

 

Section 18. At the end of every financial year the Board shall draw up a report on its activities 

during the past year. The report shall be sent to the Minister of Culture.  

Collaboration with other supervisory bodies  

 

Section 19. The Danish Radio and Television Board collaborates with supervisory bodies in 

other EU countries with which the Community has concluded an agreement and with other 

European countries, cf. Section 40, subs. 6, of the Act.  

 

Section 20. If the Danish Radio and Television Board considers that, by providing a television 

broadcast aimed entirely or chiefly at Denmark, a television enterprise under the authority of 

another EU or EFTA Member State is violating provisions in the Danish Radio and Television 

Broadcasting Act or public-interest provisions stipulated pursuant to the Act that are more 

restrictive than the provisions in the Directive of the European Parliament and of the Council on 

the coordination of certain provisions laid down by law, regulation or administrative action in 

Member States concerning the provision of audiovisual media services (Audiovisual Media 

Services Directive), the Board can lodge a reasoned request with the other Member State with a 

view to finding a mutually satisfactory solution.  

Subs. 2. If the Danish Radio and Television Board deems that the result achieved by applying 

subs. 1 is not satisfactory and that the television enterprise has established a presence in the 

other Member State that has authority over the enterprise in order to circumvent, in those areas 

coordinated by the Directive of the European Parliament and of the Council on the coordination 

of certain provisions laid down by law, regulation or administrative action in Member States 

concerning the provision of audiovisual media services, the more restrictive rules that would 

apply if the enterprise had been set up in Denmark, the Danish Radio and Television Board can 

take appropriate actions vis-à-vis the relevant television enterprise if such actions are 

objectively necessary, are applied in a non-discriminatory fashion and are no more far-reaching 
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than necessary in order to achieve these results and if the conditions set out in subs. 3 have 

been met.  

Subs. 3. The Danish Radio and Television Board can take the actions set out in subs. 2 only if 

the following conditions have been met:  

1) The Danish Radio and Television Board has notified the Commission and the Member State 

where the television enterprise has been established that the Board intends to take such 

actions, and the Board has indicated the reasons on which it bases its evaluation; and  

2) The Commission rules that such actions are consistent with Community law and that the 

evaluation made by the Board in relation to the actions is correctly founded.  

Subs. 4. If another Member State has lodged a reasoned request with Denmark, as mentioned 

in subs. 1, the Danish Radio and Television Board shall evaluate whether the request concerns 

a television enterprise under Danish jurisdiction that provides a television broadcast aimed 

entirely or chiefly at this other Member State, and whether the request relates to the violation of 

a public-interest provision that is more restrictive than the provisions in the Directive of the 

European Parliament and of the Council on the coordination of certain provisions laid down by 

law, regulation or administrative action in Member States concerning the provision of 

audiovisual media services. If the Radio and Television Board considers this to be the case, the 

Board shall urge the television enterprise to comply with the provision. No later than two months 

after the Board has received the request, the Radio and Television Board shall notify the other 

Member State of the action taken and the result achieved.  

 

 

Entry into force 
 

Section 21. The Executive Order shall enter into force on 1 February 2010.  

Subs. 2. Executive Order No. 1626 of 13 December 2006 on the rules of order for the Danish 

Radio and Television Board is simultaneously rescinded.  

 

Danish Ministry of Culture, 28 January 2010 
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Danish Executive Order on short news extracts from events of high 

interest to the public 
1)

 

 

 

Pursuant to Section 90, subs. 5, and Section 93, subs. 2, of the Danish Radio and Television 

Broadcasting Act, cf. Consolidation Act No. 827 of 26 August 2009, as amended by Act No. 

1269 of 16 December 2009, the following provisions apply: 

 

 

Access to short news extracts 
 

Section 1.  

 

Section 1 

 

Art. 15 (1) AVMSD 

Upon request, a television enterprise with 

exclusive rights broadcasting an event of high 

interest to the public shall grant other 

television enterprises that have been set up 

within the European Economic Area access to 

short extracts from the broadcaster’s signal for 

use in general news programmes. This only 

applies, however, if the request is lodged by a 

television enterprise set up in a country within 

the European Economic Area where there is 

no television enterprise transmitting the event 

in question with exclusive rights.  

1. Member States shall ensure that for the 
purpose of short news reports, any 
broadcaster established in the Union has 
access on a fair, reasonable and non-
discriminatory basis to events of high interest 
to the public which are transmitted on an 
exclusive basis by a broadcaster under their 
jurisdiction.  

 

 

 

 

2. If another broadcaster established in the 
same Member State as the broadcaster 
seeking access has acquired exclusive rights 
to the event of high interest to the public, 
access shall be sought from that broadcaster.  

3. Member States shall ensure that such 
access is guaranteed by allowing 
broadcasters to freely choose short extracts 
from the transmitting broadcaster’s signal 

                                                
1)

 The Executive Order contains provisions implementing parts of Directive 2007/65/EC of the European Parliament 
and of the Council of 11 December 2007 to amend Council Directive 89/552/EEC on the coordination of certain 
provisions laid down by law, regulation or administrative action in Member States concerning the pursuit of 
television broadcasting activities, Official Journal, 2007, L 332, page 27, as amended by Directive 97/36/EC of 
the European Parliament and of the Council of 30 June 1997, Official Journal, 1997, L 202, page 60. 
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with, unless impossible for reasons of 
practicality, at least the identification of their 
source.  

4. As an alternative to paragraph 3, Member 
States may establish an equivalent system 
which achieves access on a fair, reasonable 
and non-discriminatory basis through other 
means.  

5. Short extracts shall be used solely for 
general news programmes and may be used 
in on-demand audiovisual media services only 
if the same programme is offered on a 
deferred basis by the same media service 
provider.  

6. Without prejudice to paragraphs 1 to 5, 

Member States shall ensure, in accordance 

with their legal systems and practices, that the 

modalities and conditions regarding the 

provision of such short extracts are defined, in 

particular, with respect to any compensation 

arrangements, the maximum length of short 

extracts and time limits regarding their 

transmission. Where compensation is 

provided for, it shall not exceed the additional 

costs directly incurred in providing access. 

 

 

Events of high interest to the public 
 

Section 2.  

 

Section 2 

 

Art. 14 (1) AVMSD 

Events of high interest to the public shall 

mean events that have a news value 

appealing to a major group of people and at 

the same time of interest to people other than 

those who normally keep abreast of events of 

a similar nature.  

Subs. 2. Where a sports event is involved that 

consists of multiple competitions in different 

disciplines, each discipline individually will 

qualify as an event of high interest to the 

1. Each Member State may take measures in 
accordance with Union law to ensure that 
broadcasters under its jurisdiction do not 
broadcast on an exclusive basis events which 
are regarded by that Member State as being 
of major importance for society in such a way 
as to deprive a substantial proportion of the 
public in that Member State of the possibility 
of following such events by live coverage or 
deferred coverage on free television. If it does 
so, the Member State concerned shall draw 
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public.  

Subs. 3. Where a single type of sport or 

athletics is involved, taking place over several 

days, each day of competition will qualify as 

an event of high interest to the public.  

 

up a list of designated events, national or non-
national, which it considers to be of major 
importance for society. It shall do so in a clear 
and transparent manner in due time. In so 
doing the Member State concerned shall also 
determine whether these events should be 
available by whole or partial live coverage or, 
where necessary or appropriate for objective 
reasons in the public interest, whole or partial 
deferred coverage.  

 

 

Use of the extracts 
 

Section 3.  

 

Section 3 

 

Art. 15 (5), (6) AVMSD 

The short extracts from the broadcaster’s 

signal to which access can be demanded may 

not last longer than the duration dictated by 

the purpose of the information. Only in special 

situations can an extract exceed 90 seconds, 

however.  

Subs. 2. The right to use short news extracts 

does not commence until transmission of the 

event from which short extracts are to be 

broadcast has been completed.  

Subs. 3. Extracts to which access has been 

granted under Section 1 can be used as long 

as they have news value. 

Subs. 4. Extracts to which access has been 

granted under Section 1 may only be used in 

accordance with Section 25a of the Danish 

Copyright Act.  

5. Short extracts shall be used solely for 
general news programmes and may be used 
in on-demand audiovisual media services only 
if the same programme is offered on a 
deferred basis by the same media service 
provider.  

6. Without prejudice to paragraphs 1 to 5, 

Member States shall ensure, in accordance 

with their legal systems and practices, that the 

modalities and conditions regarding the 

provision of such short extracts are defined, in 

particular, with respect to any compensation 

arrangements, the maximum length of short 

extracts and time limits regarding their 

transmission. Where compensation is 

provided for, it shall not exceed the additional 

costs directly incurred in providing access. 
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General news programmes 
 

Section 4.  

 

Section 4 

 

Art. 15 (5) AVMSD 

Extracts to which access has been granted 

under Section 1 may only be used in general 

news programmes on any channel, including 

dedicated sports channels and other themed 

channels. Permission to feature short extracts 

does not include the compilation of extracts 

from entertainment programmes.  

Subs. 2. A general news programme is 

characterised by being a programme 

consisting of events which have news value 

and deal with more than a single topic or 

single event during the programme. 

Depending on the circumstances, a general 

news programme can consist exclusively of 

events within a single category, for instance 

sport.  

5. Short extracts shall be used solely for 
general news programmes and may be used 
in on-demand audiovisual media services only 
if the same programme is offered on a 
deferred basis by the same media service 
provider.  

 

 

 

Use on demand 
 

Section 5. Extracts in a general news programme, cf. Section 4, may only be used in on-

demand audiovisual media services when the same programme is offered by way of deferred 

coverage by the same media service provider.  

Subs. 2. An on-demand audiovisual media service shall mean an audiovisual media service 

provided by a media service provider with a view to enabling programmes to be received at the 

moment chosen by the user and at his individual request based on a catalogue of programmes 

selected by the media service provider.  

 

Section 5, Subsection 3 

 

Art. 1(d) AVMSD media service provider:  

A media service provider shall mean the 

natural or legal person who has editorial 

responsibility for the choice of audiovisual 

content in an audiovisual media service and 

who determines how the audiovisual content 

the natural or legal person who has editorial 

responsibility for the choice of the audiovisual 

content of the audiovisual media service and 

determines the manner in which it is 
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is to be organised.  organised; 

 

 

Other conditions 

  

Section 6. When using short extracts, the television enterprise granted access to these shall 

state their source as a minimum, unless this is not possible for practical reasons.  

Subs. 2. It is not permitted to use the sound from the commentator commentating for the 

television enterprise broadcasting with exclusive rights.  

Subs. 3. The television enterprise obliged to provide access to short extracts cannot demand 

compensation for the associated expenditure.  

 

 

Violation  

 

Section 7. Violation of the provisions in Section 1, Section 3, subs. 1-3, Section 4, subs. 1, 

Section 5, subs. 1, and Section 6 is punishable by a fine.  

Subs. 2. Companies etc. (legal persons) can be held criminally liable in accordance with the 

rules in Chapter 5 of the Danish Criminal Code. 

 

Entry into force 

Section 8. The Executive Order shall enter into force on 1 February 2010.  

Subs. 2. The Executive Order shall apply solely to transmissions with exclusive rights 

concerning which an agreement has been concluded or extended after the entry into force of 

this Executive Order. 

  

Danish Ministry of Culture, 28 January 2010 
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Act to Amend the Danish Radio and Television Broadcasting Act 

and the Copyright Act
1)

 

 

 

(Implementation of the Audiovisual Media Services Directive) 

 

WE, MARGRETHE THE SECOND, by the Grace of God Queen of Denmark, hereby make 

known that the Danish Parliament has passed and we have given our Royal Assent to the 

following Act: 

 

The following amendments are made to the Danish Radio and Television Broadcasting Act, 

cf. Consolidation Act No. 827 of 26 August 2009:  

1. To be inserted as a footnote to the title of the Act:  

»1) The Act contains provisions implementing parts of Directive 2007/65/EC of the European 

Parliament and of the Council of 11 December 2007 to amend Council Directive 89/552/EEC 

on the coordination of certain provisions laid down by law, regulation or administrative action 

in Member States concerning the pursuit of television broadcasting activities, Official Journal, 

2007, L 332, page 27, as amended by Directive 97/36/EC of the European Parliament and of 

the Council of 30 June 1997, Official Journal, 1997, L 202, page 60.«  

 

2. Section 2 to be worded thus:  

»Section 2. Pursuit of programme activities shall mean  

1) broadcasting of radio and televisual programmes for the general public by means of radio 

equipment,  

2) distribution by means of communal aerial installations of radio and televisual programmes 

not also being broadcast as mentioned in no. 1,  

3) broadcasting of televisual programmes to the general public by means of electronic 

communications networks as defined in the Danish Act on Competitive Conditions and 

Consumer Interests in the Telecommunications Market other than those mentioned in nos 1 

and 2, and  

4) provision of on-demand audiovisual media services, the main purpose of which is to 

provide informative, entertaining and educational televisual programmes with or without 

sound for the general public via electronic communications networks as defined in the 

Danish Act on Competitive Conditions and Consumer Interests in the Telecommunications 

Market.  

                                                
1)

 The Act contains provisions implementing parts of Directive 2007/65/EC of the European Parliament and of the 
Council of 11 December 2007 to amend Council Directive 89/552/EEC on the coordination of certain 
provisions laid down by law, regulation or administrative action in Member States concerning the pursuit of 
television broadcasting activities, Official Journal, 2007, L 332, page 27. 
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Subs. 2. Within the meaning of this Act, communal aerial installations shall mean communal 

aerial installations and other cable systems for distributing radio and televisual programmes 

to premises used for private residence.  

 

Section 2, Subsection 3 

 

Art. 1(g) AVMSD on-demand audiovisual 

media service:  

Subs. 3 Within the meaning of this Act, an 

on-demand audiovisual media service shall 

mean an audiovisual media service provided 

by a media service provider with a view to 

enabling programmes to be received at the 

moment chosen by the user and at his 

individual request based on a catalogue of 

programmes selected by the media service 

provider.  

an audiovisual media service provided by a 

media service provider for the viewing of 

programmes at the moment chosen by the 

user and at his individual request on the 

basis of a catalogue of programmes selected 

by the media service provider; 

 

Section 2, Subsection 4 

 

Art. 1(d) AVMSD media service provider:  

Subs. 4. Within the meaning of this Act, a 

media service provider shall mean the 

natural or legal person having editorial 

responsibility for the choice of audiovisual 

content in an audiovisual media service and 

determining how that audiovisual content is 

organised.  

 

the natural or legal person who has editorial 

responsibility for the choice of the audiovisual 

content of the audiovisual media service and 

determines the manner in which it is 

organised; 

 

Section 2, Subsection 5 

 

Art. 1(a) AVMSD audiovisual media 

service: 

Subs. 5. An audiovisual media service shall 

mean either a television broadcast covered 

by subs. 1, items 1-3, or an on-demand 

audiovisual media service covered by subs. 

1, item 4.«  

(i) a service as defined by Articles 56 and 57 
of the Treaty on the Functioning of the 
European Union which is under the editorial 
responsibility of a media service provider and 
the principal purpose of which is the 
provision of programmes, in order to inform, 
entertain or educate, to the general public by 
electronic communications networks within 
the meaning of point (a) of Article 2 of 
Directive 2002/21/EC. Such an audiovisual 
media service is either a television broadcast 
as defined in point (e) of this paragraph or an 
on-demand audiovisual media service as 
defined in point (g) of this paragraph;  

(ii) audiovisual commercial communication; 
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3. In Section 6, subs. 1, 2nd point, »Section 38 a, subs. 1.« to be amended to: »Section 38 a, 

subs. 2, 1st point.«  

 

4. In Section 11, subs. 3, 1st point, »subs. 4 and 5« to be amended to: »subs. 5 and 6«.  

 

5. Section 11, subs. 3, 2nd point, to be worded thus: »Permission for this programme activity 

shall be granted in accordance with the rules in Chapter 8, cf. subs. 4, however.«  

 

6. In Section 11, to be inserted after subs. 3 as a new paragraph: »Subs. 4. On the more 

detailed instructions of the Minister of Culture, a licence for programme activity on the fourth 

FM radio channel can be granted by the Danish Radio and Television Board without a prior 

call for tenders in accordance with the rules in Chapter 8. The Minister of Culture can 

determine that such a licence is to be extended in special cases.«  

Subs. 4-8 then become subs. 5-9.«  

 

7. In Section 13 a, »granted in accordance with the rules in Chapter 8« to be deleted. 

 

8. Section 38 b to be worded thus:  

»Section 38 b. The Minister of Culture can lay down rules concerning programme activities, 

including rules about programming content, rules about promoting programmes of European 

origin and rules about how programming is to be made available.  

Subs. 2. The Minister of Culture can lay down rules that TV 2/DANMARK A/S is to make 

accessible information identifying TV 2/DANMARK A/S to viewers and users.«  

 

9. Section 39, subs. 3, 1st point, to be worded thus:  

»Radio and TV enterprises and other media service providers covered by the Danish Radio 

and Television Board’s activities are obliged to notify the Board of such information, hand 

over such documents etc. and submit such written statements as are demanded by the 

Board.«  

 

10. To be inserted in Section 40 as subs. 6:  

»Subs. 6. The Danish Radio and Television Board collaborates with supervisory bodies in 

other EU countries, countries with which the Community has entered into an agreement, and 

other European countries. More detailed rules to this effect are to be laid down by the 

Minister of Culture.«  

 

11. Section 42, no. 2, to be worded thus:  

»2) To register enterprises that pursue programming by means of satellite, communal aerial 

installation, terrestrially based digital TV broadcasting facilities, short-wave broadcasting 
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facilities or other electronic communications networks, and to supervise programme 

activities, cf. Section 47.«  

 

12. To be inserted after Section 42:  

»Section 42 a. The Danish Radio and Television Board supervises programme activities 

covered by Section 2, no. 4. 

Subs. 2. The Danish Radio and Television Board can rule on the suspension of the 

programme activities referred to in subs. 1, cf. Section 50, subs. 3.«  

 

13. Section 44, no. 2, 1st point, to be worded thus: »The Board makes rulings concerning the 

content of advertising, cf. Sections 76 and 77.«  

 

14. To be inserted in Section 44 as no. 6:  

»6) The Board makes rulings on issues of product placement in programmes, cf. Section 

85a.«  

 

15. The heading to Chapter 8 to be worded thus:  

»Programme activities based on licensing and registration and on-demand audiovisual 

programme services«. 

 

16. In Section 45, subs. 1, 1st point, »a radio and TV enterprise« to be amended to: »radio 

and TV enterprises and other media service providers«.  

 

17. Section 46 to be worded thus:  

»Section 46. With a view to implementing the Directive of the European Parliament and of 

the Council on the coordination of certain provisions laid down by law, regulation or 

administrative action in Member States concerning the provision of audiovisual media 

services and fulfilling Denmark’s international obligations, the Minister of Culture shall lay 

down rules governing when TV enterprises and other media service providers pursuing 

programme activities fall under Danish jurisdiction.«  

 

18. Section 47 to be worded thus:  

»Section 47. Enterprises pursuing programming by means of satellite, communal aerial 

installation, terrestrially based digital TV broadcasting facilities, short-wave broadcasting 

facilities or other electronic communications networks and falling under Danish jurisdiction 

shall register with the Danish Radio and Television Board, cf. subs. 2, however. Media 

service providers providing on-demand audiovisual programme services covered by Section 

2, subs. 1, no. 4, can pursue programme activities without registering.  

Subs. 2. The Minister of Culture can lay down specific rules that the pursuit of programme 

activities by means of terrestrially based digital TV broadcasting facilities, where a licence for 
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distribution has been awarded in accordance with Section 3, subs. 4, requires a licence 

granted by the Danish Radio and Television Board pursuant to Section 45, subs. 1 and 2.  

Subs. 3. The Minister of Culture can lay down specific rules concerning registration in 

accordance with subs. 1, 1st point.  

Subs. 4. Furthermore, the Minister of Culture can lay down specific rules concerning the 

enterprises covered by subs. 1 and 2, including rules that such enterprises shall make 

accessible information identifying the enterprise to viewers and users.«  

 

19. Section 48 to be worded thus:  

»Section 48. The Minister of Culture can lay down rules concerning programme activities, 

including rules concerning programming content, rules relating to the promotion of 

programmes of European origin and rules about how such programming is to be made 

available.«  

 

20. Section 49, subs. 2, to be worded thus:  

»Subs. 2. Enterprises pursuing programme activities based on licensing or registration in 

accordance with this Chapter shall identify themselves at the close of every programme.«  

 

21. In Section 50, subs. 2, »Section 47,« to be amended to: »Section 47, subs. 1, 1st point,«.  

 

22. In Section 50, to be inserted as subs. 3:  

»Subs. 3. The Danish Radio and Television Board can rule on the temporary or final 

suspension of programming in accordance with Section 47, subs. 1, 2nd point, if the media 

service provider grossly or repeatedly violates the Act or provisions stipulated pursuant to the 

Act.«  

 

23. The heading to Chapter 11 to be worded thus: 

»Advertising and sponsorship etc. of programmes and contracting of partnerships«. 

 

24. Section 75, subs. 1, to be worded thus:  

»Advertising on radio and television may make up a maximum of 15% of the individual 

licensee’s daily broadcasting time and 12 minutes an hour at most.«  

 

25. In Section 77, »radio and television« to be amended to: »radio, television and on-demand 

audiovisual media services«.  
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26. Section 79 to be worded thus:  

 

Section 79 

 

Art. 1(k) AVMSD sponsorship:  

Sponsorship of programmes shall mean any 

form of direct or indirect subsidy to finance 

programmes on radio and television, 

including teletext pages and on-demand 

audiovisual media services from a natural or 

legal person not himself pursuing activities 

associated with the broadcasting, provision 

or production of programmes on radio, 

television or on-demand audiovisual media 

services, films, phonograms etc. provided 

with a view to promoting the relevant 

person’s name, logo, image, activities or 

products. 

any contribution made by public or private 

undertakings or natural persons not engaged 

in providing audiovisual media services or in 

the production of audiovisual works, to the 

financing of audiovisual media services or 

programmes with a view to promoting their 

name, trade mark, image, activities or 

products; 

 

27. Section 80, subs. 1, to be worded thus:  

 

Section 80, Subsection 1 

 

Art. 10 (1) (c) AVMSD 

Sponsored programmes shall be clearly 

identifiable by having the sponsor’s name, 

logo or other symbol, including some 

indication of the sponsor’s product, service 

or a trademark for such indicated at the 

beginning or end of the programme, or both. 

By contrast, such references may not occur 

during the programme. In teletext, the 

information listed in the 1st point shall be 

indicated on the individual teletext pages 

which have been sponsored.  

[…] 

(c) viewers shall be clearly informed of the 
existence of a sponsorship agreement. 
Sponsored programmes shall be clearly 
identified as such by the name, logo and/or 
any other symbol of the sponsor such as a 
reference to its product(s) or service(s) or a 
distinctive sign thereof in an appropriate way 
for programmes at the beginning, during 
and/or at the end of the programmes.  

[…] 

 

28. In Section 81, subs. 1, »the radio or television enterprises« to be amended to: »the radio 

enterprises or the media service providers[«].  

 

29. Section 84, subs. 1, to be worded thus:  

 

Section 84, Subsection 1 

 

Art. 10 (4) AVMSD 

On television and on-demand audiovisual 

media services, news and current affairs 

programmes may not be sponsored.  

 

4. News and current affairs programmes 

shall not be sponsored. Member States may 

choose to prohibit the showing of a 

sponsorship logo during children’s 

programmes, documentaries and religious 



 

Project AVMS-Directive  www.medialaw.lu 
Member State: Denmark - 48 - University of Luxembourg 
 

programmes. 

 

30. After Section 85, to be inserted in Chapter 11:  

 

Section 85 

 

Art. 11 AVMSD 

Product placement in programmes 

Section 85 a. Product placement in 

programmes on television and on-demand 

audiovisual media services is prohibited.  

Subs. 2. Within the meaning of this Act, 

product placement shall mean displaying or 

mentioning an article, service or trademark 

as part of the plot of a programme in return 

for payment or similar consideration.  

Subs. 3. Subs. 1 shall not prevent inclusion 

of or reference to an article, service or 

trademark in a programme (product 

sponsorship), if  

1) the article, service or trademark is of no 

significant value and  

2) no relevant media service provider or 

affiliated person has received payment or 

similar consideration relating to inclusion of 

or referral to the article, service or trademark 

during the programme.  

Subs. 4. The Minister of Culture can lay 

down specific rules concerning product 

placement, including about waiving the ban 

on product placement in subs. 1, and 

product sponsorship. 

1. Paragraphs 2, 3 and 4 shall apply only to 
programmes produced after 19 December 
2009.  

2. Product placement shall be prohibited.  

3. By way of derogation from paragraph 2, 
product placement shall be admissible in the 
following cases unless a Member State 
decides otherwise:  

(a) in cinematographic works, films and 
series made for audiovisual media services, 
sports programmes and light entertainment 
programmes;  

(b) where there is no payment but only the 
provision of certain goods or services free of 
charge, such as production props and 
prizes, with a view to their inclusion in a 
programme.  

[…] 

 

31. Section 87 to be worded thus:  

»Section 87. DR, the regional TV 2 enterprises, holders of a licence for programme activities 

and registered enterprises shall record and store for three months all programmes in 

accordance with rules which the Minister of Culture is at liberty to stipulate. When 

considering a case concerning programme activities, including advertisements broadcast, 

enterprises can be ordered to relinquish recordings of such programmes. If necessitated by 

the consideration of a case, the enterprise can be ordered to store programmes for more 

than three months.  

Subs. 2. Upon receiving a complaint about programme activities, media service providers 

providing on-demand audiovisual programme services covered by Section 2, subs. 1, no. 4, 

shall store a recording of the programme being complained about. Furthermore, when 
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considering a case concerning programme activities, the media service provider, cf. 1st point, 

can be ordered to relinquish a recording of the programme.«  

 

32. Section 90, subs. 3, to be worded thus:  

 

Section 90, Subsection 3 

 

Art. 15 (1) AVMSD 

Subs. 3. A television enterprise broadcasting 

with exclusive rights an event of high interest 

to the public shall grant other television 

enterprises established within the European 

Economic Area access to short extracts from 

the broadcaster’s signal. 

 

 

Subs. 4. Extracts to which access has been 

granted under subs. 3 may only be used in 

general news programmes. Extracts in a 

general news programme, cf. 1st point, may 

only be used in on-demand audiovisual 

media services when the same programme 

is offered by way of deferred coverage by 

the same media service provider.  

Subs. 5. The Minister of Culture lays down 

specific rules concerning access to and use 

of extracts in accordance with subs. 3 and  

1. Member States shall ensure that for the 
purpose of short news reports, any 
broadcaster established in the Union has 
access on a fair, reasonable and non-
discriminatory basis to events of high interest 
to the public which are transmitted on an 
exclusive basis by a broadcaster under their 
jurisdiction.  

[…] 

5. Short extracts shall be used solely for 
general news programmes and may be used 
in on-demand audiovisual media services 
only if the same programme is offered on a 
deferred basis by the same media service 
provider.  

 

 

34. In Section 93, subs. 1, no. 2, »Section 3« to be amended to: »Section 3,«.  

 

35. Section 93, subs. 1, no. 3, to be worded thus: »3) violates Section 6, subs. 2,«  

 

36. Section 93, subs. 1, no. 7, to be worded thus:  

»7) disregards a ruling about suspension of programme activities in accordance with Section 

42, no. 5, Section 42 a, subs. 2, or Section 50, subs. 2 or 3,«  

 

37. To be inserted in Section 93, subs. 1, after no. 9, as a new number:  

»10) violates Section 85 a, subs. 1,«.  

Nos 10 and 11 then become nos 11 and 12.«  

 

38. Section 93, subs. 1, no. 10, which becomes no. 11, to be worded thus:  

»11) violates Section 87 or orders issued pursuant to this determination,«  
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39. Section 93, subs. 1, no. 11, which becomes no. 12, to be worded thus:  

»12) violates Section 90, subs. 2,«  

 

40. To be inserted in Section 93, subs. 1, as nos 13 and 14:  

»13) fails to provide access to short extracts in accordance with Section 90, subs. 3, or  

14) violates Section 90, subs. 4.«  

 

41. In Section 93, subs. 2, »Section 85, Section 88 and Section 90, subs. 1,« to be amended 

to: »Section 85, Section 85 a, Section 88 and Section 90, subs. 1 and 5,«.  

2. In the Danish Copyright Act, cf. Consolidation Act No. 587 of 20 June 2008, as amended 

by Section 5 of Act No. 1404 of 27 December 2008 and Act No. 510 of 12 June 2009, the 

following amendments are to be made:  

1. In the heading to Section 25, to be inserted after »current events«: »etc.«. 

2. To be inserted after Section 25:  

»Section 25 a. Works forming part of extracts to which access has been granted under 

Section 90, subs. 3, of the Danish Radio and Television Broadcasting Act and rules issued 

pursuant to Section 90, subs. 5, of the same Act, may be reproduced in accordance with 

Section 90, subs. 4, of the Danish Radio and Television Broadcasting Act and rules issued 

pursuant to Section 90, subs. 5, of the same Act.«  

3. To be inserted in Section 65, subs. 4, Section 66, subs. 2, Section 67, subs. 2, and 

Section 70, subs. 3, after »25,«: »25 a,«.  

4. In Section 69, subs. 3, »and 25« to be amended to: », 25 and 25 a«.  

 

3. Subs. 1. The Act shall enter into force on 18 December 2009.  

Subs. 2. Section 90, subs. 3, of the Danish Radio and Television Broadcasting Act as 

worded in Section 1, no. 32, of this Act shall apply solely to broadcasts with exclusive rights 

concerning which an agreement has been concluded or extended following the entry into 

force of the Act.  

Subs. 3. Enterprises pursuing programme activities by means of satellite, communal aerial 

installation, terrestrially based digital TV broadcasting facilities, short-wave broadcasting 

facilities or other electronic communications networks at the time the Act enters into force, 

and falling under Danish jurisdiction, cf. Section 47, subs. 1, 1st point, of the Danish Radio 

and Television Broadcasting Act as worded in Section 1, no. 18, of this Act and not already 

registered with the Danish Radio and Television Board shall register with the Board by 1 

February 2010 at the latest.  

4. This Act shall not extend to the Faroe Islands and Greenland; however, a royal decree 

may be issued to the effect that Section 2 of the Act shall apply in part or in full to Greenland 

with any amendments dictated by the special Greenland conditions. 


