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Important Notice 

This text is an unofficial translation conducted at the University of Luxembourg in the 
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The original legal acts which Member States notified to the European Commission as 

national execution measures were retrieved from official national databases. In order 

to focus on the core of the research project, several national legal acts have been 

shortened to include only those provisions of relevance for the study. Subsequently, 

the modified acts were translated by a translation agency external to the university.  

The translations only serve the purpose of being an information source; there is no 

guarantee whatsoever that the translations correctly correspond to the original 

versions of the laws. Therefore, evidently, the texts have no legal value. The original, 

as well as the translated version of the legal acts, are available at:  www.medialaw.lu, 

where additional information on the comparative study may be found.  
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Member State: Cyprus 

 

The Cyprus Broadcasting Corporation (Amendment) Act 2010 is 

hereby published in the Official Gazette of the Cypriot Republic in 

accordance with Article 52 of the Constitution. 

 

 

Act amending the Cyprus Broadcasting Corporation  Act 

 

Official Journal: Official Gazette of the Cypriot Republic, Number 117 (1) of 2010 

 

 

 

For the purpose of its partial harmonisation with the European Community Act titled: 

 

“Directive 2007/65/EC of the European Parliament and the Council of 11 December 

2007 amending Directive 89/552/EEC on the coordination of certain provisions laid 

down by law, regulation or administrative action in Member States concerning the 

carrying out of activities in the field of television” as amended by Directive 2010/13/ΕU,  

 

The House of Representatives has voted as follows: 

 

1. This Act shall be referred to as the Cyprus Broadcasting Corporation (Amendment) 

Act 2010, and should be read in conjunction with the Cyprus Broadcasting Corporation 

Acts (which will hereafter be referred to as “the main law”). 

 

2. Article 2 of the main law is amended as follows: 

(a)  By inserting the following terms and definitions in the correct alphabetical order: 

“on demand audiovisual media service” (that is to say non-linear audiovisual media 

service) means an  audiovisual media service provided by an audiovisual media 

service provider which allows users to watch, at a time chosen by them, programmes 
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which they have selected from a catalogue of programmes which the audiovisual media 

service provider has chosen to offer. 

 

"Directive 2010/13/ΕU" means Directive 2010/13/ΕU of the European Parliament and 

of the Council of 10 March 2010, on the coordination of certain provisions laid down by 

law, regulation or administrative action in Member States concerning the provision of 

audiovisual media services, as it may be amended or superseded. 

 

"audiovisual commercial communication" means an image with or without sound 

intended to directly or indirectly promote goods or services; or the image of a natural or 

legal person involved in economic activities and whose image accompanies or is 

included in a programme in return for payment or similar recompense, or for the 

purpose of self-promotion.  Audiovisual commercial communication includes, amongst 

others, television advertising, sponsorship, teleshopping and product placement. 

 

"Pan-Cypriot radio broadcaster” means a radio broadcaster designed to cover more 

than 75% of the population of areas of the Republic where the Government has 

effective control. 

 

"audiovisual media service provider" means the natural or legal entity which has 

editorial responsibility for the choice of the audiovisual content of the audiovisual media 

service and which determines how that is to be organized. 

 

"programme" means a series of moving images, with or without sound, which 

constitutes an individual element in the context of the schedule or catalogue set-out by 

the audiovisual media service provider, the form and content of which are comparable to 

the form and content of a television broadcast.  Programmes include feature-length 

films, sporting events, comedy series, documentaries, children's programmes and 

drama.  

 

“radio advertising” means any form of radio communication broadcast in return for 

payment or similar consideration or for self-promotion purposes by a public or private 

undertaking or natural person in connection with trade, industry, craft or profession in 

order to promote the supply of goods or services, including immoveable property, rights 

and obligations, in return for payment.  
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"radio broadcast" (that is, a linear audiovisual media service) means an audiovisual 

media radio broadcast provided by an audiovisual media service provider for 

simultaneous listening to programmes on the basis of a programme schedule. 

 

"surreptitious audiovisual commercial communication” means the representation in 

programmes, in words or pictures, of goods, services, the name, the trademark or the 

activities of a producer of goods or a provider of services when this representation  is 

intended by the audiovisual media service provider to serve as advertising  and might 

mislead the public as to its nature.  Representation of this type shall, in particular, be 

considered as intentional when it is done in return for payment or for similar 

consideration. 

 

"editorial responsibility” means the exercise of effective control over the selection of 

programmes and their organization in a chronological schedule in the case of television 

broadcasts, or in a catalogue in the case of on-demand audiovisual media services. 

 

"teleshopping" means direct offers broadcast to the public with a view to the supply of 

goods or services in return for payment,  including immoveable property, rights and 

obligations. 

 

“television advertising” means any form of television communication broadcast in 

return for payment or similar consideration or for self-promotion purposes by a public or 

private undertaking or natural person in connection with trade, industry, craft or 

profession in order to promote the supply of goods or services, including immoveable 

property, rights and obligations, in return for payment.  

 

"television broadcast" (that is, a linear audiovisual media service) means an 

audiovisual media television broadcast provided by an audiovisual media service 

provider for simultaneous viewing of programmes on the basis of a programme 

schedule.  

 

“television broadcaster” means the provider of audiovisual media services which 

include television broadcasts. 

 

"local television broadcaster” means a television broadcaster which covers a 

relatively small region no greater than a province, operating at low power and within a 
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limited frequency range, a significant proportion of whose programmes cover matters of 

local interest.  

 

"local radio broadcaster” means a radio broadcaster which covers a relatively small 

region no greater than a province, operating at low power and within a limited frequency 

range, a significant proportion of whose programmes cover matters of local interest.  

 

"product placement" means any form of audiovisual commercial communication 

consisting of the representation of, or reference to, a product, service or the trademark 

thereof so that it is featured in a programme in return for payment or for similar 

consideration. 

 

"audiovisual media service" means a service, as defined by article 57 of the Treaty on 

the Functioning of the European Union which is under the editorial responsibility  of an 

audiovisual media service provider, the principal purpose of which is the provision of  

programmes, in order to inform, entertain or educate the general public by electronic 

communications networks.  The said audiovisual media services include television 

broadcasts and/or on-demand audiovisual media services and/or audiovisual 

commercial communications and/or radio broadcasts. 

 

"sponsorship" means any contribution made by public or private undertakings or 

natural person not engaged in providing audiovisual media services or in the production 

of audiovisual works, to the financing of audiovisual media services or programmes, 

with a view to promoting their name, trademark, image, activities or products.  It should 

be understood that the above definition does not include state sponsorship provided to 

the Corporation by the Republic's annual budget for providing a public radio and 

television service in accordance with the relevant provisions of this Law. 

 

"teleshopping timeslot or window" means a period of television advertising or 

teleshopping messages delimited at the beginning and end by audio and visual means. 

 

and 

 

(b) by the deletion of the following terms and their existing definitions from the main 

Law: 

(i) “radio station”. 
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(ii) “telemarketing” 

(iii) “television station”. 

(iv) “sponsorship” 

(v) “timeslot” 

 

 

3. Article 16Α of the main Law shall be amended by replacing its paragraph (2) with the 

following new paragraph: 

“(2) The Corporation shall fulfil the mission assigned to it by virtue of paragraph (1) by 

functioning as an audiovisual media service provider, both of radio and television 

broadcasts i.e. linear services, and of non-linear services including on-demand services, 

in accordance with the provisions of this Act and of the Cyprus Broadcasting 

Corporation (Public Radio and Television Service) Regulations 2003, adhering to the 

terms, conditions or limits of the licences or authorizations conferred on the Corporation 

by virtue of the Radiocommunications Law of 2002 as it may be amended or 

superseded, or the Electronic Communications and Postal Services Law of 2004 as it 

may be amended or superseded.” 

 

 

4. Article 17Α of the main law is replaced by the following new Article: 

17Α.-(1) The Corporation may broadcast television advertisements and teleshopping 

messages, whether paid-for or not, as long as these do not clash with its general policy: 

It should be understood that, for the purposes of this article, the term “television 

advertisement” does not include: 

(i) an announcement made by the Corporation about its own programmes or  ancillary 

products directly derived from those programmes, or 

(ii) sponsorship announcements and product placements. 

(2) Broadcasting of television advertisements and teleshopping messages by the 

Corporation shall be subject to the following conditions: 

(a) Television advertisements and teleshopping should be immediately identifiable and 

discrete from the editorial content.  Without prejudice to new advertising techniques, the 

Corporation must ensure that television advertising and teleshopping are clearly 

distinguishable from other parts of its programming services via visual and/or audio 

and/or spatial means. 
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It should be understood that isolated television advertisements and teleshopping 

messages, with the exception of sports events, are exempt from the provisions of 

paragraph (a). 

(b) when television advertising or teleshopping spots are inserted into programmes, the 

Corporation must ensure that the integrity of the programme is not impaired, taking into 

account the natural breaks and the length and nature of the programme, and the rights 

of the right-holders. 

(c) broadcasting of films made for television (apart from series, serials and 

documentaries), cinematographic films and news broadcasts may be interrupted by 

television advertising and/or teleshopping once during each scheduled period of at least 

30 minutes. 

(d) broadcasting of children's programmes may be interrupted by television advertising 

and/or teleshopping once during each scheduled period of at least 30 minutes, as long 

as the programme's scheduled duration exceeds 30 minutes. 

(3) The following are prohibited: 

(a) The insertion of television advertising or teleshopping during religious services. 

(b) Television advertising of medicinal products and medical treatments which are only 

available on prescription in accordance with the Medicines for Human Use (Quality 

Control, Supply and Costs) Laws which are in force at the time. 

(c) Teleshopping spots for medicinal products which require a trading licence according 

to the  Medicines for Human Use (Quality Control, Supply and Costs) Laws. 

(4) In the case of television advertising and/or teleshopping for alcoholic beverages, the 

Corporation must ensure that: 

(a) it is not specifically aimed at minors, and does not depict minors consuming such 

beverages.  

(b) it does not link the consumption of alcoholic beverages to enhanced physical 

performance, or to driving. 

(c) it does not create the impression that the consumption of alcoholic beverages 

contributes towards social or sexual success. 

(d) it does not imply that alcoholic beverages have therapeutic qualities or that they act 

as a stimulants, tranquillizers or sedatives. 

(e) it does not encourage immoderate consumption of alcoholic beverages and it shall 

not give a negative image of abstinence from their consumption or of measured 

consumption of them. 

(f) it does not place emphasis on high alcohol content as a positive quality of the 

beverages.  
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(5) The proportion of advertising spots and teleshopping spots within any given clock 

hour may not exceed 20%. 

(6) Television advertising of children's toys is prohibited: 

(a) From 06.00 until 22.00 every day. 

(b) From 06.00 until 23.00 during: 

(i) school holidays, as defined by the Regulations on the Functioning of State Schools in 

Primary and Secondary Eduction which may be in force at the time, 

(ii) Saturday and Sunday, 

(iii) the day preceding any of the above. 

(7) Television advertising of betting companies and gambling is prohibited from 06.00 

until 23.00 every day. 

 

 

5. Paragraph (7) of article 17B of the main law shall be amended as follows: 

(a) By amending the definition of the term “big audience” by replacing the word “station” 

with the word “broadcaster” and by replacing the numbers “21.00” with the numbers 

“22.00”.  

(b) By amending the definition of the term “high audience figures” by replacing the word 

“station” with the word “broadcaster”. 

 

 

6. Article 17C of the main law shall be replaced by the following new article: 

“17C – (1) The audiovisual media services broadcast by the Corporation, as well as its 

programmes, must fulfil the following requirements if they are to be sponsored: 

(a) Their content and, in the case of television broadcasts, their scheduling must not in 

any circumstances act in such a way that they impair the responsibility and editorial 

independence of the Corporation. 

(b) They must not directly encourage the purchase or  hire of products or services 

through specific promotional references to those products or services. 

(c) Viewers shall be clearly informed that the particular programmes have been 

sponsored.  Sponsored programmes shall be clearly identified by the name, logo and/or 

any other symbol of the sponsor such as a reference to its product or products or to its 

service or services with a distinctive sign, in a manner suited to the programme at the 

beginning of the programme, during it and/or at the end. 
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(2) The audiovisual media services broadcast by the Corporation or its programmes 

shall not be sponsored by undertakings whose principal activity is the manufacture or 

sale of cigarettes and other tobacco products. 

(3) The sponsorship of the audiovisual media services broadcast by the Corporation or 

its programmes by undertakings whose activities include the manufacture or sale of 

medicinal products or medical treatments may promote the name or image of the 

undertaking, but not specific medicinal products or medical treatments which are only 

available on prescription in the Republic. 

(4) The Corporation may not accept sponsorship of news and current affairs 

programmes, such as news bulletins and party political broadcasts: 

It should be noted that weather forecasts, stock exchange reports, foreign exchange 

reports and sports news are exempt from the above prohibition. 

(5) The display of a sponsorship logo during children's programmes, documentaries and 

religious programmes is only permitted for a period of three minutes at the start of the 

programme and three minutes before the end of the programme.” 

 

 

7. Article 17D of the main law shall be replaced by the following new article: 

“17D – (1) Without prejudice to other civil, administrative or criminal provisions which 

may be in force, any natural or legal person, regardless of their nationality or the country 

in which they are registered, whose legitimate interests and, in particular, their honour 

and reputation are harmed by the use of incorrect or imprecise details during a 

programme shall have the right to reply to the Corporation or to take measures for 

similar redress. 

(2) The Radio and Television Authority shall take care that the actual right to reply or the 

right to similar redress shall not be hindered by the imposition of unjustifiable terms and 

conditions.  

(3) The Corporation may reject the request to reply or for similar redress in the following 

circumstances: 

(a) If the conditions of paragraph (1) are not met, or 

(b) if complying with the request would constitute a criminal act or would render the 

television broadcaster liable under civil law or would transgress the boundaries of public 

decency. 

(4) Should the Corporation reject the request to reply or should there be no response 

within fifteen days, the applicant may ask the Radio and Television Authority to re-

examine the application.  If the Radio and Television Authority upholds the request, it 

shall tell the Corporation to comply with this Article. 
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(5) The reply shall be shown or announced within seven days of it being received or 

from the day when the Radio and Television Authority tells the Corporation to comply 

with this Article.  The reply shall be shown or announced, preferably, during the same 

programme where the relevant reference was made.  This obligation is independent of 

any other liability, civil or criminal, and of the victim's right to damages. 

(6) Should a reply be broadcast, the Corporation has the right to limit its length 

whenever its duration is disproportionate to the reference which provoked it without, 

however, harming its substance in any case.” 

 

 

8. The main law shall be amended by inserting the following new Article 17F 

immediately after Article 17E: 

“17F – (1) The Corporation, when it has the exclusive right to broadcast events of high 

interest to the public, must provide other television broadcasters based in the Republic 

or another Member State with brief clips of events of high public interest, exclusively and 

only for the purpose of general reporting, that is to say news bulletins and current affairs 

programmes, on just, reasonable and equal terms, financial or otherwise.  The said 

terms shall be announced by the Corporation in good time before the event when it hold 

exclusive broadcasting rights, so that other interested parties have sufficient time to 

exercise their right to access. 

(2) The Corporation, when it has the exclusive right to broadcast events of high interest 

to the public, must take care to ensure that the access referred to in paragraph (1) is 

granted, giving the interested television broadcasters free choice of brief clips from the 

Corporations signal, in accordance with the terms of paragraph (3). 

(3) The transmission of clips by a television broadcaster which has gained access to 

those clips from the Corporation is subject to the following terms: 

(a) The clips may only be used for the purpose of general reporting, that is to say news 

bulletins and current affairs programmes. 

It should be noted that the said clips may only be used by on-demand services if the 

same audiovisual media service provider offers a recording of the same programme. 

(b) The transmission of the clips is permitted after the end of the event, for a period not 

exceeding 24 hours from the end of the event. 

(c) The duration of the clips of a particular event may not exceed 180 seconds and may 

not be repeated more than three (3) times within the twenty-four hour period following 

the end of the event. 

(d) If recompense is sought, this may not exceed the direct costs resulting from 

provision of access. 
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(e) Throughout the transmission of the said clips, the television broadcaster which is 

showing them shall keep the Corporation's logo on the screen, since it has gained 

access to the said clips from the Corporation. 

It should be noted that, in the case that the Corporation gains access to clips from 

another television broadcaster, it shall be subject to the provisions of paragraphs (a) to 

(e) of this section.”  

 

 

9. The main law shall be amended by removing Article 18 and replacing it with the 

following new articles 18A. 18B, 18C, 18D, 18E, 18F, 18G, 18H and 18I. 

“18Α.-(1) The Corporation must give the users of its services easy, direct and 

permanent access the following information: 

(a) Its brand name as an audiovisual media service provider; 

(b) The postal address of the Corporation's head offices; 

(c) Details of the Corporation including its electronic mail address or its website, so as to 

allow speedy, direct and effective contact; 

(d) The relevant regulatory or supervisory body, as the case may be. 

(2) In connection with the implementation of the provisions of section (1), the 

Corporation must publish the information referred to in the above paragraphs (a) to (d) 

as follows: 

(a) By daily broadcasting of a relevant “card” or moving film in a way which the public 

will find clear, at least once in the hours between 09.00 and 12.00 and at least twice 

between the hours of 19.00 and 22.00; 

(b) On a permanent basis on the Electronic Programme Guide (EPG) and teletext 

services, and in a highly visible place on the Corporation's website. 

 

18Β. The Corporation is prohibited from transmitting programmes which incite hatred on 

the basis of race, gender, religion or nationality. 

 

18C. (1) The Corporation shall see to it that its services gradually become accessible to 

people with visual or hearing disabilities. 

(2) The Corporation has an obligation to transmit, between the hours of 18.00 and 

22.00, a special news bulletin suitable for deaf people which lasts at least five minutes. 

It should be noted that the special news bulletin referred to above must take up at least 

half of the television screen. 



 
   

Project AVMS-Directive  www.medialaw.lu 
Member State: Cyprus  - 12 - University of Luxembourg 

(3) The Corporation, after negotiations with the Radio and Television Authority, must 

submit a schedule to the Authority with reference to implementation of the obligations 

mentioned in section (1), within a period of one year from the Cyprus Broadcasting 

Corporation (Amendment) Act 2010 coming into force, in which it will set-out specific 

ways to gradually increase the percentage of its programmes, by at least 5% in addition 

to the news bulletins, which will be accessible to people with visual or hearing 

disabilities. 

 

18D. The Corporation shall participate in the Media Literacy initiative coordinated by the 

Radio and Television Authority, especially in providing the public with clear and useful 

information and in supporting awareness campaigns, amongst others, about the way in 

which information and creative content is produced, promoted and disseminated in the 

digital environment, about responsible use of the internet generally, and about how 

search engines work and how best to use them. 

It should be noted that, for the purposes of this article, the term “Media Literacy” means:  

the ability to access, understand and judge the reliability of the various aspects of 

communication media and their content, as well as the ability to express oneself through 

various forms of communication, especially via new technology. 

 

18Ε. The Corporation is not permitted to broadcast cinematographic works outside the 

time slots agreed by the rights holders.   

 

18F-(1) The Corporation shall ensure that the audiovisual commercial communications 

that it transmits conform to the conditions and/or limitations referred to in sections (2) to 

(6). 

(2) Audiovisual commercial communications must be easily recognisable as such.  

Surreptitious audiovisual commercial communications are prohibited. 

(3) Audiovisual commercial communications must not: 

(a) Be detrimental to respect for human dignity; 

(b) Cause or promote discrimination on the basis of gender, racial or national origins, 

nationality, religion or beliefs, disability, age or sexual orientation;  

(c) Encourage behaviour which is harmful to health or safety; 

(d) Encourage behaviour which is clearly harmful to the environment; 

(e) Use techniques directed at the subconscious.  

(4) All forms of audiovisual commercial communication for cigarettes and other tobacco 

products are forbidden. 
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(5) Audiovisual commercial communications for alcoholic beverages must not be aimed 

at minors, nor encourage immoderate consumption of such beverages. 

(6) Audiovisual commercial communications for medicinal products and medical 

treatments which are only available on prescription within the Republic are forbidden. 

18G. (1) The Corporation, along with the other audiovisual media service providers who 

are subject to the Radio and Television Stations Act of 1998 as it may be amended or 

superseded at the time, is obliged to develop a Code of Conduct with regard to 

audiovisual commercial communications which are inappropriate to accompany or be 

included in children's programmes, with regard to food and beverages which contain 

nutrients or other substances with a nutritional or physiological effect, in particular  

ingredients and substances such as fats, saturated fats, trans-fatty acids (hydrogenated 

fat), salt/sodium and sugars, excessive consumption of which in the overall diet is not 

recommended. 

(2) In order to comply with the obligations mentioned in section (1), the Corporation, 

along with the other audiovisual media service providers referred to in section (1) shall, 

after negotiations with the Authority and no later than one year after the implementation 

of this Law, submit for approval by the Authority a common Code of Conduct regarding  

inappropriate audiovisual commercial communications, based on a list of unhealthy 

foods which will be drawn up and periodically reviewed by the Republic's Ministry of 

Health. 

 

18H. - (1)  Product placement is prohibited. 

(2) By way of derogation from the prohibition referred to in section (1), product 

placement shall be allowed in the following circumstances: 

(a) in cinematographic works, films and serials made for audiovisual media services, 

sports programmes and light entertainment programmes; 

(b) where there is no payment but only the provision of products or services free of 

charge, such as production props or prizes with a view to their being included in a 

programme. 

It should be noted that the exceptions referred to in this section do not apply to 

children's programmes. 

(3) Programmes containing product placement must fulfil all the following requirements: 

(a) their content and, in the case of television broadcasting, their scheduling shall not in 

any case be influenced in a way that affects the responsibility and editorial 

independence of the Corporation. 

(b) they may not contain direct encouragement to buy or hire products or services, in 

particular by making special promotional references to those products or services; 
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(c) they shall not give excessive prominence to those products, including close-ups and 

extended display; 

(d) viewers must be clearly informed of the existence of product placement as follows: 

(i) programmes which contain product placement shall be clearly identified with the 

brand name, visually and audibly, at the start and end of the programme, and also when 

it restarts after a commercial break or any other break, in order to avoid any confusion 

on behalf of the viewer.   

(ii) the total time that the goods or services in product placement messages are shown 

or referred to shall be kept to a minimum of the total time of the programme in which 

they have been placed and in no case should this exceed three (3) minutes in the case 

of cinematographic works and films made for television, and one (1) minute in the case 

of episodes of series, sports programmes and light entertainment programmes. 

It should be noted that programmes which are not produced or commissioned by the 

Corporation or by undertakings connected to the Corporation are exempted from this 

section, on condition that the Corporation does not benefit financially or in any other 

way from the product placement. 

(4) Placement of the following products is prohibited: 

(a)  Tobacco products or cigarettes, or products of undertakings whose main activity is 

the manufacture or sale of cigarettes and other tobacco products; 

(b) specific medicinal products or medical treatments which are only available on 

prescription in the Republic; 

(c) children's toys, in accordance with the provisions of this Law; 

(d)  any other products, goods or services whose promotion is prohibited based on this 

Law and the regulations arising from it. 

(5) Incorporating product placement messages at any stage after the end of the 

production of the audiovisual work is expressly forbidden.  

(6) The provision of free goods and services is not permitted in those cases where 

sponsorship is not permitted. 

(7) Close-ups shots and extensive display of the products are prohibited. 

(8) The provisions of sections (2) to (7) above apply only to programmes produced after 

the date when the Cyprus Broadcasting Corporation (Amendment) Act 2010 comes into 

force. 

 

18I.-(1) The Corporation must ensure that, when it provides on-demand audiovisual 

media services which could be seriously detrimental to the physical, mental or moral 
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development of minors, they are provided in a way that ensures that minors cannot 

normally see or hear the said on-demand services. 

(2) In order to comply with the provisions of section (1), the Corporation must have in 

place, and must inform the Radio and Television Authority of, apart from labelling, 

additional technical measures – in particular a convenient content filter system and 

access codes – which they will provide to the parents/guardians of minors when they 

wish to avail themselves of the Corporation's on-demand services, so that they can 

ensure that minors are prevented from accessing services which could be seriously 

detrimental to their physical, mental or moral development. 

(3)(a) The Corporation shall ensure that its on-demand services promote, where 

practicable and by appropriate means the production of European works and access to 

them. 

(b) In order to comply with the obligation referred to in paragraph (a), European works 

must, at all times, make up at least 20% of the catalogue of works made available to 

consumers by the Corporation. 

It should be noted that the above proportion may be reassessed periodically by the 

Radio and Television Authority after negotiations with the Corporation. 

 

 

10. Article 19 of the main law shall be amended as follows: 

(a) By replacing its section (5) with the following new section: 

“(5)(a) The Corporation has an obligation to ensure that its television broadcasts do not 

contain programmes which may seriously harm the physical, mental or moral 

development of minors and, in particular, programmes which contain pornographic 

scenes or scenes of gratuitous violence. 

(b) The obligation provided for in paragraph (a) extends to other programmes which 

may harm the physical, mental or moral development of minors unless it ensure, by 

selecting a suitable transmission time or by using technical means, that minors cannot 

normally or regularly see of hear such broadcasts. 

(c) In the case of programmes referred to in paragraphs (a) and (b) which are not 

transmitted in an encrypted manner, the Corporation is obliged to ensure that they are 

preceded by an audible warning or that they are identifiable by the presence of a visual 

symbol for their entire duration.” 

(b) By adding, immediately after its section (6), the following new section (7): 

“(7) For the better implementation of the provisions of section (5), the Corporation shall 

issue Regulations, based on this Law, which govern, amongst other things, the 
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development of a visual programme classification code, similar to that which applies to 

private television broadcasters.”  

11. Article 19Α of the main law shall be replaced by the following new article: 

“19Α.-(1) The Corporation shall devote the majority of its air time, other than time for 

news, sporting events, game shows, advertisements or teletext and teleshopping 

services, to European works.  The proportion of European works, taking into 

consideration the Corporation's responsibilities to the public with regard to its 

informative, educational, training, cultural and entertainment remit, shall be achieved 

progressively based on appropriate criteria which shall be determined by the Radio and 

Television Authority.   

(2) The Corporation shall devote, where practicable and by appropriate means, at least 

10% of its air time, other than news, sporting events, game shows, advertisements or 

teletext and teleshopping services, or alternatively and optionally at least 10% of its 

programming budget, to European works by producers who are independent of the 

Corporation.  This proportion, taking into consideration the Corporation's responsibilities 

to the public with regard to its informative, educational, training, cultural and 

entertainment remit, shall be achieved progressively based on appropriate criteria, 

devoting an adequate proportion to recent works, that is to say works which are being 

broadcast within five years of being produced. 

(3)(a) For the purposes of this article, the term “European works” means: 

(i) works originating in member states. 

(ii) works originating in European third states which are party to the European 

Convention on Transfrontier Television and which fulfil the conditions of paragraph (b). 

(iii) works co-produced within the framework of agreements regarding the audiovisual 

sector which have been established between the European Community and third 

countries, which fulfil the terms defined in each of the said agreements. 

It should be noted that he application of the provisions of sub-paragraphs (ii) and (iii) is 

conditional on works originating in member states not being subject to discriminatory 

measures in the said third countries. 

(b) The works referred to in sub-paragraphs (ii) and (iii) of paragraph (a) are works 

which have been made, mainly, by authors and workers who reside in one or more of 

the states referred to in sub-paragraphs (ii) and (iii) of paragraph (a) provided that they 

fulfil one of the following three conditions: 

(i) they are made by one or more producers established in one or more of those states, 

or 

(ii) the production of these works is supervised and actually controlled by one or more 

producers established in one or more of those states, or 
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(iii) the co-producers from the said states contribute the greater part of the total co-

production costs, and the co-production is not controlled by one or more producers 

established outside the said states. 

(c) Works that are not European within the meaning of paragraph (a), but that are 

produced within the framework of bilateral co-production agreements established 

between member states and third countries shall be considered European, provided 

that the co-producers from the European Union contribute the greater part of the total 

production cost and that the production is not controlled by one or more producers 

established outside the territory of the member states. 

 

 

12. Article 19C of the main law shall be replaced by the following new article: 

“19C.-(1) Teleshopping windows must be clearly identified as such by optical and 

acoustic means and must have a minimum uninterrupted duration of 15 minutes. 

(2) The maximum number of teleshopping windows in a day shall be eight, the total 

duration of which shall not exceed three hours a day, and they shall be clearly 

identifiable as teleshopping windows by the use of visual and audible means.” 

 

 

13. Articles 19D and 19E of the main law shall be replaced by the following new articles:  

“19D. The provisions of articles 17A to 18J and of article 19B of this Act shall be applied 

mutatis mutandis to the Corporation's television broadcasts which are exclusively 

dedicated to advertising and teleshopping.  Articles 17(1)(b), 17(2)(a), 19A and 19C of 

this Act shall not be applied to the said television broadcasts. 

 

19Ε. The provisions of articles 17A to 18J and of article 19B of this Act shall be applied 

mutatis mutandis to the Corporation's television broadcasts which are exclusively 

dedicated to self-promotion.  Articles 17(1)(b), 17(2)(a), 19A and 19C of this Act shall 

not be applied to the said television broadcasts.” 

 

 

14. Article 22Β of the main law shall be amended as follows: 

(a) by replacing paragraph (b) of section (1) with the following new paragraph: 

“(b) shall examine, ex officio or in response to requests, matters relating to the 

implementation of articles 17A to 17E, 18A to 18I and 19A to 19E;” 
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(b) by replacing sub-paragraph (I) of paragraph (c) of section (1) with the following new 

sub-paragraph: 

“(i) shall impose sanctions, having listened to the interested parties, for any 

contravention of articles 17A to 17E, 18A to 18I and 19A to 19E;”, and 

(c) by replacing paragraphs (d) and (e) of section (1) with the following new paragraphs: 

“(d) where any of the provisions of articles 17A to 17E, 18A to 18I and 19A to 19E is 

contravened, it may ask the Courts to issue temporary orders in accordance with article 

22E; 

(e) shall submit recommendations to the Corporation regarding the better 

implementation of articles 16A, 17A to 17E, 18A to 18I and 19A to 19E;” 

 

 

15. Section (1) of article 22C of the main law shall be amended by replacing paragraphs 

(a) and (b) with the following new paragraphs: 

“(a) 8,500 Euros, in the case of a contravention by one of the Corporation's television 

broadcasts; 

(b) 3,400 Euros, in the case of a contravention by one of the Corporation's radio 

broadcasts; 

 

 

16. The Decree regarding the publication of a list of events of major significance, which 

was issued by virtue of section (2) of article 19B of the Cyprus Broadcasting 

Corporation Act, as amended by the Cyprus Broadcasting Corporation (Amendment) 

Act of 2000, shall be abolished from the date when the Cyprus Broadcasting 

Corporation (Amendment) Act of 2010 comes into effect. 
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The Radio and Television Stations (Amendment) Act 2010 is hereby 

published in the Official Gazette of the Cypriot Republic in 

accordance with Article 52 of the Constitution. 

 

Law to amend the Radio and Television Station Acts of 1998 to (Art. 2) and of 2009 

 

Official Journal: Official Gazette of the Cypriot Republic, Number 118 (1) of 2010 

 

 

For the purpose of its harmonisation with the European Community Act titled: 

 

“Directive 2007/65/EC of the European Parliament and the Council of 11 December 

2007 amending Directive 89/552/EEC on the coordination of certain provisions laid 

down by law, regulation or administrative action in Member States concerning the 

carrying out of activities in the field of television” as amended by Directive 2010/13/ΕU,  

 

The House of Representatives has voted as follows: 

 

 

1. This Act shall be referred to as the Radio and Television Stations (Amendment) Act of 

2010 and is to be read in conjunction with the Radio and Television Stations Acts of 

1998 to (Art. 2) of 2009 (which shall henceforth be referred to as the “main law”, and the 

main law and this Act together shall be referred to as the Radio and Television Stations 

Acts of 1998 to 2010. 

 

 

2. Article 2 of the main law shall be amended as follows: 

(a) By amending: 

(i) the definition of the term “licence”, by replacing the word “station” with the words 

“audiovisual media service provider”; 

(ii)  the definition of the term “party political broadcast” by adding to the end, before the 

semicolon, the words “or of any other elections”; 
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(iii)  the definition of the term “related service” by replacing the word “stations” in its 

caveat with the word “broadcasters”; 

(iv)  the definition of the term “third country” by adding to the end, before the semicolon, 

the phrase, “or has not been sanctioned by the European Convention on Transfrontier 

Television”; 

(v) the definition of the term “sponsorship” by replacing the phrase “which does operate 

in the field of television or produce audiovisual works, in order to finance television or 

radio programmes, with the intention of promoting its name, logo, or the reputation of its 

activities or achievements.” with the phrase “or natural person who does not provide 

audiovisual media services or produce audiovisual works in order to finance audiovisual 

media services or programmes, with the intention of promoting the name, commercial 

logo, image, activities or products of the said undertaking or of the said person.” 

 

(b)  By inserting the following terms and definitions in the correct alphabetical order: 

“licensed broadcaster” means any type of television or radio broadcaster, an 

audiovisual media service provider, which has been granted a licence by virtue of this 

Act; 

 

“free television broadcaster” includes television broadcasters which provide free-to-

view audiovisual  media services  to at least 75% of the population, as well as television 

broadcasters offering encrypted broadcasts in relation to any un-encrypted programmes  

they transmit; 

 

“Cyprus Media Complaints Commission” means the Commission established by the 

Code of Media Ethics which was approved by the Institutional Act of the Union of 

Cyprus Journalists and of the owners of private Electronic Media on the 21st of May 

1997, and which was endorsed by the Cyprus Broadcasting Corporation; 

 

“themed television or radio broadcaster” means a television or radio broadcaster 

which  offers a limited range of specialized programmes;  

 

“on demand audiovisual media service” (that is to say non-linear audiovisual media 

service) means an  audiovisual media service provided by an audiovisual media service 

provider which allows users to watch, at a time chosen by them, programmes which 

they have selected from a catalogue of programmes which the audiovisual media 

service provider has chosen to offer; 
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“small local radio station” means a radio broadcaster intended to cover a relatively 

small community or region, which operates at low power and within a limited frequency 

range; 

 

"Directive 2010/13/ΕU" means Directive 2010/13/ΕU of the European Parliament and 

of the Council of 10 March 2010, on the coordination of certain provisions laid down by 

law, regulation or administrative action in Member States concerning the provision of 

audiovisual media services, as it may be amended or superseded; 

 

"audiovisual commercial communication" means an image with or without sound 

intended to directly or indirectly promote goods or services; or the image of a natural or 

legal person involved in economic activities and whose image accompanies or is 

included in a programme in return for payment or similar recompense, or for the 

purpose of self-promotion.  Audiovisual commercial communication includes, amongst 

others, television advertising, sponsorship, teleshopping and product placement; 

 

"Pan-Cypriot radio broadcaster” means a radio broadcaster designed to cover more 

than 75% of the population of areas of the Republic where the Government has  

effective control. 

 

"Pan-Cypriot television broadcaster” means a television broadcaster designed to 

cover more than 75% of the population of areas of the Republic where the Government 

has effective control; 

 

"audiovisual media service provider" means the natural or legal entity which has 

editorial responsibility for the choice of the audiovisual content of the audiovisual media 

service and which determines how that is to be organized; 

 

"programme" means a series of moving images, with or without sound, which 

constitutes an individual element in the context of the schedule or catalogue set-out by 

the audiovisual media service provider, the form and content of which are comparable to 

the form and content of a television broadcast.  Programmes include feature-length 

films, sporting events, comedy series, documentaries, children's programmes and 

drama; 
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“radio advertising” means any form of radio communication broadcast in return for 

payment or similar consideration or for self-promotion purposes by a public or private 

undertaking or natural person in connection with trade, industry, craft or profession in 

order to promote the supply of goods or services, including immoveable property, rights 

and obligations, in return for payment.  

 

"radio broadcast" (that is, a linear audiovisual media service) means an audiovisual 

media radio broadcast provided by an audiovisual media service provider for 

simultaneous listening to programmes on the basis of a programme schedule. 

 

“radio broadcaster” means an audiovisual media service provider which provides radio 

broadcasts; 

 

"surreptitious audiovisual commercial communication” means the representation in 

programmes, in words or pictures, of goods, services, the name, the trademark or the 

activities of a producer of goods or a provider of services when this representation  is 

intended by the audiovisual media service provider to serve as advertising  and might 

mislead the public as to its nature.  Representation of this type shall, in particular, be 

considered as intentional when it is done in return for payment or for similar 

consideration. 

 

"editorial responsibility” means the exercise of effective control over the selection of 

programmes and their organization in a chronological schedule in the case of television 

broadcasts, or in a catalogue in the case of on-demand audiovisual media services. 

 

"teleshopping" means direct offers broadcast to the public with a view to the supply of 

goods or services in return for payment,  including immoveable property, rights and 

obligations. 

 

“television advertising” means any form of television communication broadcast in 

return for payment or similar consideration or for self-promotion purposes by a public or 

private undertaking or natural person in connection with trade, industry, craft or 

profession in order to promote the supply of goods or services, including immoveable 

property, rights and obligations, in return for payment.  
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"television broadcast" (that is, a linear audiovisual media service) means an 

audiovisual media television broadcast provided by an audiovisual media service 

provider for simultaneous viewing of programmes on the basis of a programme 

schedule.  

 

“television broadcaster” means the provider of audiovisual media services which 

include television broadcasts. 

 

“encrypted television broadcaster” or “subscription television broadcaster” means 

a Pan-Cypriot television broadcaster which transmits or relays programmes via a 

subscription television service, regardless of the technical method or means of 

transmission, at least 75% of whose annual broadcasts are transmitted in an encrypted 

format.  

 

"local television broadcaster” means a television broadcaster which covers a 

relatively small region no greater than a province, a significant proportion of whose 

programmes cover matters of local interest.  

 

"local radio broadcaster” means a radio broadcaster which covers a relatively small 

region no greater than a province, operating at low power and within a limited frequency 

range, a significant proportion of whose programmes cover matters of local interest.  

 

"product placement" means any form of audiovisual commercial communication 

consisting of the representation of, or reference to, a product, service or the trademark 

thereof so that it is featured in a programme in return for payment or for similar 

consideration. 

 

"audiovisual media service" means a service, as defined by article 57 of the Treaty on 

the Functioning of the European Union which is under the editorial responsibility  of an 

audiovisual media service provider, the principal purpose of which is the provision of  

programmes, in order to inform, entertain or educate the general public by electronic 

communications networks.  The said audiovisual media services include television 

broadcasts and/or on-demand audiovisual media services and/or audiovisual 

commercial communications and/or radio broadcasts. 
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"teleshopping timeslot or window" means a period of television advertising or 

teleshopping spots delimited at the beginning and end by audio and visual means. 

 

(c) by removing the following terms and their definitions: 

(i) “licensed station”; 

(ii) “free television station”; 

(iii) “themed station”; 

(iν) “small local station”; 

(ν) “Pan-Cypriot station or network”; 

(νi) “radio station”; 

(νii) “station”; 

(viii) “encrypted broadcast station”; 

(ix) “surreptitious advertising”; 

(x) “telemarketing”; 

(xi) “television station”; 

(xii) “local station”;· 

(xiii) “time slot or telemarketing window”. 

 

 

3. Article 3 of the main law shall be amended as follows: 

(a) By replacing section (2) with the following new section: 

“(2) The Authority has the following responsibilities: 

(a)  It shall award, rescind, renew and amend licences in order to serve the public 

interest; 

(b) it shall issue circulars, directives and recommendations about adhering to the 

principles of the Media Code of Conduct and the Advertising, Teleshopping spots and 

Programme Sponsorship Code, as defined by the regulations, which the television and 

radio broadcasters must conform to; 

(c) it shall examine ex officio or  or in response to requests, matters relating to 

adherence to the principles defined in article 26, as well as contraventions relating to 

the implementation of articles 29 and 30; 
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(d) it shall follow international developments in the field of audiovisual media services 

and submit recommendations to the Ministerial Council for improvement, modernization, 

and upgrading of the relevant legislation; 

(e) its shall check the true ownership status of audiovisual media service providers in 

order to ensure their independence, as well as to rule out any tendency, action or 

objective towards the creation of groups, oligopolies or monopolies; 

(f) it shall ensure the journalistic and creative independence of the employees of 

audiovisual media service providers and it shall prevent interference with, intervention 

into, or influence over the work of journalists and authors; 

(g) it shall impose administrative sanctions on audiovisual media service providers in 

accordance with the provisions of SECTION XIA of this Act; 

(h) it shall compile a report every three years relating to freedom of speech and the 

amassing of shares in audiovisual media service providers, which shall be submitted to 

the Ministerial Council and the House of Representatives, and of which a summary shall 

be published in at least two daily newspapers; 

(i) it shall exercise the powers and perform the duties vested in it by this Act and the 

Regulations which are based on it; 

(j) it shall take care of matters relating to the better implementation of the legislation 

which governs audiovisual media service providers and submit relevant 

recommendations; 

(k) it shall monitor adherence by audiovisual media service providers which are subject 

to the jurisdiction of the Republic by virtue of the provisions of article 3A , to the 

provisions of this Act and to the Regulations based on it, and to the circulars, directives 

or recommendations published by itself, on the basis of paragraph (b) of this section. 

(l)  it shall monitor adherence by audiovisual media service providers which are subject 

to the jurisdiction of the Republic to the provisions of SECTION IX of this Act which 

govern matters of jurisdiction regarding transfrontier broadcasts. 

(m) it shall exercise the powers and perform the duties vested in it by any other specific 

law which refers to the Cyprus Broadcasting Corporation or which are vested in it by 

international agreements to which the Republic is a party and which relate to the 

general field of audiovisual media services. 

(n) it shall collaborate with the corresponding regulatory bodies in other Member States 

and with the Commission regarding the exchange of information which is required for 

the implementation of this Act.” 

 

(b) by replacing, in section (4), the word “station” (line three) with the words “television 

or radio broadcaster”. 
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4.  Article 3A of the main law shall be replaced by the following new article: 

3Α.-(1) The Authority shall take control to ensure that all audiovisual media services 

provided by audiovisual media service providers which are subject to the Republic's 

jurisdiction conform to this Act and the Regulations based on it. 

(2) For the purposes of this Act, audiovisual media service providers which are subject 

to the Republic's jurisdiction are: 

(a) those which are based in the Republic according to section (3), or 

(b) those to which section (4) applies. 

(3) For the purposes of this Act, an audiovisual media service provider is considered to 

be established in the Republic in the following cases: 

(a) when its headquarters are in the Republic and editorial decisions about audiovisual 

media services are made within the Republic; 

(b) when its headquarters are in another Member State, but editorial decisions about 

audiovisual media services are made within the Republic and a significant part of its 

workforce involved in the provision of audiovisual media services works in the Republic; 

(c) when its headquarters are in the Republic, but a significant part of its workforce 

involved in the provision of audiovisual media services works in the Republic as well as 

another Member State; 

(d) when it originally commenced its operations, according to the legislation in force, in 

the Republic and it maintains a stable and effective link with the country's economy, 

even if a significant part of its workforce involved in the provision of audiovisual media 

services does not work in the Republic or another Member State; 

(e) when it has its head office in the Republic, but the decisions about the audiovisual 

media service are made in a third country, or vice versa, as long as a significant part of 

its workforce involved in the provision of audiovisual media services works in the 

Republic. 

(4) Providers of audiovisual media services to whom the provisions of section (3) do not 

apply shall be deemed to be subject to the jurisdiction of the Republic in the following 

cases: 

(a) when they use a satellite up-link situated in the Republic; 

(b) when, despite not using a satellite up-link situated in the Republic, they use satellite 

capacity situated in the Republic. 

(5) If, in accordance with sections (3) and (4) of this article, it is not possible to 

determine which European Union member state has jurisdiction over the audiovisual 

media service provider, then the competent member state shall be that in which the 

provider of audiovisual media services is established, within the meaning of Articles 49 
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to 55 of the Treaty on the Functioning of the European Union. 

(6) The provisions of articles 3(2)(n), 3A and 27 to 34C do not apply to audiovisual 

media services which are aimed exclusively at third countries and which cannot be 

received with standard consumer equipment, directly or indirectly, by the public in the 

Republic or in one or more other Member States.” 

 

 

5. Section (3) of article 4 of the main law shall be amended by replacing the words  “any 

radio or television undertaking” by the words “any audiovisual media service provider”. 

 

 

6. Article 12 of the main law shall be amended by replacing the word “station” with the 

words “audiovisual media service provider”. 

 

 

7. Article 13 of the main law shall be amended as follows: 

(a) By replacing, in section (1), the words “of stations” (line one) and the word “stations” 

(line five) with the words “of radio and television broadcasters” and “television and radio 

broadcasters” respectively; 

 

(b) by replacing, in section (9), the word “station” (line two) with the words “television  or 

radio broadcaster”; 

 

(c) by replacing, in section (10), the word “stations” with the words “radio and television 

broadcasters”. 

 

 

8. Article 14 of the main law shall be replaced by the following new article: 

“14.-(1) Licences for forming, establishing and operating as an audiovisual media 

service provider are granted with the aim of serving the public interest. 

(2) For the purposes of this Act, the following types of licence for audiovisual media 

service providers have been defined: 

(a) Pan-Cypriot television broadcasting licence, which is granted to a television 

broadcaster whose aim is the objective and impartial broadcasting of information and 
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news, the arts, and entertainment and which must ensure that its programmes are of a 

high standard which is in keeping with its social mission to promote the country's 

cultural development; 

(b) local television broadcasting licence,  which is granted to a television broadcaster 

whose aim is to meet its social mission by concentrating its attention on local matters in 

accordance with the particular terms recorded in its operating licence;  

(c) themed television broadcasting licence, which is granted to a television broadcaster 

whose aim is to broadcast themed television broadcasts, limited to the particular 

subjects for which the licence was provided; 

(d) encrypted broadcast television broadcasting licence, which is granted to a television 

broadcaster whose aim is to broadcast encrypted general-interest television broadcasts 

and themed broadcasts, and which must ensure the high quality of its broadcasts; 

(e) a licence for a television broadcaster which maintains satellite up-link equipment in 

the Republic and whose broadcasts are not aimed exclusively ate the population of the 

Republic, but which are accessible within the Republic's territory and/or within other 

Member States; 

(f) video-on-demand service provider licence, which is granted to a television service 

provider whose aim is to provide on-demand audiovisual services; 

(g) radio broadcasting licence, which is granted to a Pan-Cypriot, or local, or small local 

radio broadcaster whose aim is the objective and impartial broadcasting of information 

and news, the arts, and entertainment and which must ensure that its programmes are 

of a high standard which is in keeping with its social mission to promote the cultural 

development of the country or of the region it covers respectively.” 

 

 

9. Section (2) of Article 15 of the main law shall be amended as follows: 

(a) By replacing the word “station” (line 3) with the words “radio or television 

broadcaster”; 

 

(b) by adding, immediately after the number “2003” (line six), the words “as may at any 

time be amended or superseded”; 

 

(c) by replacing the word “stations” (line eight) with the words ““radio or television 

broadcasters”; 
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(d) by replacing, in its caveat, the words “radio or television station” (line two) with the 

words “radio or television broadcaster” and by adding to the end, before the full stop, a 

comma and then the words “as they may at any time be amended or superseded”. 

 

 

10. Article 16 of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) by replacing, in its opening sentence, the words “radio station” with the words “radio 

broadcaster”; and 

(ii) by replacing, in paragraph (d), the word “station” with the words “television 

broadcaster”; 

 

(b) by amending section (2) as follows: 

(i) by replacing the words “television station” with the words “television broadcaster”; 

and 

(ii) by adding, immediately before the word “granted”, the words “issued and”; 

 

(c) by replacing, in the opening sentence of section (3), the word “station” (line four) with 

the words “television or radio broadcaster”. 

 

 

11. Article 17 of the main law shall be amended as follows: 

(a) By replacing, in section (1), the words “radio station operation” (line 3) with the 

words “radio broadcast provider”; 

 

(b) by replacing in section (2) the word “stations” (line one) with the word 

“broadcasters”; 

 

(c) by replacing, in section (3), the word “stations” (line two) with the word 

“broadcasters”; 

 

(d) by replacing, in section 4, the words “television station” (line one) with the words 

“television broadcast supplier”. 
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12. Article 18 of the main law shall be amended by replacing the word “station” (line two) 

with the word “broadcaster” and by replacing the word “station” (line 4) with the word 

“broadcaster”. 

 

 

13. Article 19 of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) By replacing, in the caveat to paragraph (b), the word “station” (line one) with the 

word “broadcaster”; 

(ii) By replacing, in the caveat to paragraph (c), the word “station” (line one) with the 

word “broadcaster”;  

(iii) By replacing, in the caveat to paragraph (f), the word “station” (line one) with the 

word “broadcaster”; 

 

(b) by adding to section (3), immediately after the word “Licence” (line one) with the 

words “for the provision of audiovisual media services”; 

 

(c) by amending section (4) as follows: 

(i) By replacing, in paragraph (a), the phrase “for setting up a radio station” (line two) 

with the words “of a radio broadcaster”, and by replacing in sub-paragraph (ii) of the 

same paragraph the word “station” with the word “broadcaster”; 

(ii) By replacing, in paragraph (b), the phrase “for setting up a television station” (line 

two) with the words “of a Pan-Cypriot or local or themed television broadcaster, or a 

broadcaster of encrypted television”, and by replacing in sub-paragraph (ii) of the same 

paragraph the word “station” with the word “broadcaster”; 

(iii) By replacing, in paragraph (c), the phrase “for setting up a television or radio station” 

(lines two and three) with the words “of a television or radio broadcaster” , and by 

replacing in sub-paragraph (ii) of the same paragraph the word “station” with the word 

“broadcaster”; 

 

(d) by replacing, in section (5), the phrase “forming, establishment and operation or a 

radio or television station” with the words “of a radio or television broadcaster”; 

 

(e) by replacing, in section (6), the words “fifty thousand pounds” (third and fourth lines) 

with the number and word “85,400 Euros”. 
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14.  Article 20 of the main law shall be amended as follows: 

(a) By replacing, in section (1), the word “station” (line two) with the words “television or 

radio broadcaster”; 

 

(b) By replacing, in section (2), the word “station” (line one) with the words “television or 

radio broadcaster”; 

 

 

15. Article 21 of the main law shall be amended as follows: 

 

(a) By replacing, in section (1), the word “station” (line five) with the words “television or 

radio broadcaster”; 

 

(b) by amending section (2) as follows: 

(i) By replacing the word “station” (lines one and two) with the word “broadcaster” in 

both cases; and 

(ii) by replacing, in paragraph (a) and (b) of its caveat, the word “station” with the word 

“broadcaster” in each case. 

 

(c) By replacing, in section (3), the word “station” (line one) with the words “television or 

radio broadcaster”; 

 

(d) By replacing, in section (4), the word “station” (line one) with the words “television or 

radio broadcaster”; 

 

 

16. Article 22 of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) By replacing, in the opening sentence, the word “station” (line two) with the words 

“television or radio broadcaster”; 

(ii) by replacing, in the caveat to paragraph (a), the words “themed stations” (first and 

second lines) with the words “themed television or radio broadcasters”, and by replacing 
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the words “encrypted transmission stations” (line two) with the words “encrypted 

transmission television broadcasters”; 

(iii) by replacing, in paragraph (d), the words “the station” with the words “the television 

or radio broadcaster” in each case; 

(iv) by replacing, in paragraph (f), the word “station” with the words “television or radio 

broadcaster”; 

 

(b) by replacing, in section (2), the word “station” (final line) with the words “television or 

radio broadcaster”. 

 

 

17. Section (4) of article 23 of the main law shall be amended by replacing the words 

“for a radio station” (line one and two) with the words “of a radio broadcaster”. 

 

 

18. Article 24 of the main law shall be replaced by the following new article: 

“24. In order to obtain a licence for the provision of audiovisual media services, the 

following annual fees shall be paid: 

(a) 51,400 Euros for a Pan-Cypriot television broadcaster 

(b) 12,000 Euros for a local television broadcaster 

(c) 5,100 Euros for a Pan-Cypriot radio broadcaster 

(d) 850 Euros for a local, or small local radio broadcaster 

Audiovisual media service providers shall pay the Authority a further annual fee of 0.5% 

of their income from advertisements or audiovisual commercial communications which 

they air during their schedule.”  

 

 

19.  Section (1) of article 25 of the basic law shall be amended as follows: 

(a) By replacing, in its opening sentence, the word “station” (line four) with the words 

“audiovisual media service provider”; 

 

(b) by replacing, in paragraph (I), the word “station” (line two) with the words “radio or 

television broadcast provider”. 
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20.  The title of Section VII of the main law shall be replaced with the following new title: 

“Section VIII – General provisions governing television broadcasts”  

 

 

21.  Article 25 of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) By replacing, in its opening sentence, the word “station” with the words “television or 

radio broadcaster”; 

(ii) by replacing, in the opening sentence of paragraph (a), the word “station” (line three) 

with the words “television or radio broadcaster”; 

(iii) by replacing, in the caveat to sub-paragraph (ii) of paragraph (a), the words 

“encrypted transmission stations” with the words “ encrypted transmission television 

broadcasters”; 

 

(b) by deleting and abolishing section (3) 

 

 

22. Article 27 of the main law shall be replaced by the following new article: 

“27.-(1) Television broadcasters shall devote the majority of their air time, other than 

time for news, sporting events, game shows, advertisements or teletext and 

teleshopping services, to European works as defined by article 28.  The proportion of 

European works, taking into consideration the television broadcaster's responsibilities to 

the public with regard to its informative, educational, training, cultural and entertainment 

remit, shall be achieved progressively based on appropriate criteria which shall be 

determined by the Authority.   

(2)  Television broadcasters shall devote, where practicable and by appropriate means, 

at least 10% of their air time, other than news, sporting events, game shows, 

advertisements or teletext and teleshopping services, or alternatively and optionally at 

least 10% of their programming budget, to European works by producers who are 

independent of television broadcasters.  This proportion, taking into consideration the 

television broadcasters' responsibilities to the public with regard to their informative, 

educational, training, cultural and entertainment remit, shall be achieved progressively 

based on appropriate criteria which shall be determined by the Authority, devoting an 

adequate proportion to recent works, that is to say works which are being broadcast 

within five years of being produced. 



 
   

Project AVMS-Directive  www.medialaw.lu 
Member State: Cyprus  - 34 - University of Luxembourg 

(3)(a) The Authority shall, every two years, prepare and send to the Commission a 

report into the implementation of sections (1) and (2) of this article.  The report shall 

include, in particular, statistics showing the achievement of the percentages referred to 

in sections (1) and (2) for every television broadcaster which falls within the Republic's 

jurisdiction; the reasons why, as the case may be, it was not possible to achieve those 

percentages; as well as the measures which have been taken, or are expected to be 

taken, in order to achieve them. 

 

(b) The Authority shall present the report referred to in paragraph (a) to the Ministerial 

Council and to the House of Representatives. 

(4) This article shall dot apply to: 

(a) television broadcasts directed at local audiences which are not part of a national 

network; 

(b) to themed television broadcasters which show sports or music.” 

 

 

23. Article 28 of the main law shall be replaced by the following new article: 

“28.-(1) For the purposes of this SECTION, the term “European works” means: 

(a) works originating in member states. 

(b) works originating in European third states which are party to the European 

Convention on Transfrontier Television and which fulfil the conditions of paragraph (2). 

(c) works co-produced within the framework of agreements regarding the audiovisual 

sector which have been established between the European Community and third 

countries, which fulfil the terms defined in each of the said agreements. 

It should be noted that the application of the provisions of paragraphs (b) and (c) is 

conditional on works originating in member states not being subject to discriminatory 

measures in the said third countries. 

(2) The works referred to in paragraphs (a) and (b) of section (1) are works which have 

been made, mainly, by authors and workers who reside in one or more of the states 

referred to in paragraphs (a) and (b) of section (1) provided that they fulfil one of the 

following three conditions: 

(i) they are made by one or more producers established in one or more of those states, 

or 

(ii) the production of these works is supervised and actually controlled by one or more 

producers established in one or more of those states, or 
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(iii) the co-producers from the said states contribute the greater part of the total co-

production costs, and the co-production is not controlled by one or more producers 

established outside the said states. 

(3) Works that are not European within the meaning of section (1), but that are 

produced within the framework of bilateral co-production agreements established 

between member states and third countries shall be considered European, provided 

that the co-producers from the European Union contribute the greater part of the total 

production cost and that the production is not controlled by one or more producers 

established outside the territory of the member states.” 

 

 

24. Article 28A of the main law shall be amended as follows: 

(a) By replacing, in section (1), the word “stations” (line one) with the word 

“broadcasters”; 

 

 (b) by adding to the end of section (2), before the full stop, the following sentence: “and 

shall determine if the said events should be available for full or partial coverage or, if 

necessary or worthwhile for objective reasons in the public interest, full or partial 

deferred coverage”; 

 

(c) by amending section (3) as follows: 

(i) By replacing the word “stations” (line one) with the word “broadcasters”; and 

(ii) by adding, immediately after the word “retransmitted” (penultimate line), the word 

“deferred”. 

 

 

25.  The main law shall be amended by adding, immediately after article 28A,  the 

following new article 28B: 

“28B.-(1) Television broadcasters which have the exclusive right to broadcast events of 

high interest to the public, must provide other television broadcasters based in the 

Republic or another Member State with brief clips of events of high public interest, 

exclusively and only for the purpose of general reporting, that is to say news bulletins 

and current affairs programmes, on just, reasonable and equal terms, financial or 

otherwise.  The said terms shall be announced by the Corporation in good time before 

the event when it hold exclusive broadcasting rights, so that other interested parties 

have sufficient time to exercise their right to access. 
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(2) If another television broadcaster established in the same Member State as the 

television broadcaster which is requesting access has obtained exclusive rights to the 

said event, then the application for access shall be made to the first broadcaster. 

(3)  The television broadcaster, when it has the exclusive right to broadcast events of 

high interest to the public, must take care to ensure that the access referred to in 

section (1) is granted, giving television broadcasters free choice of brief clips from the 

signal of the television broadcaster which holds the exclusive rights, in accordance with 

the terms of section (4). 

(4)  The transmission of clips by a television broadcaster which has gained access to 

those clips in accordance with the provisions of this article is subject to the following 

terms: 

(a) The clips may only be used for the purpose of general reporting, that is to say news 

bulletins and current affairs programmes. 

It should be noted that the said clips may only be used by on-demand services if the 

same audiovisual media service provider offers a recording of the same programme. 

(b) The transmission of the clips is permitted after the end of the event, for a period not 

exceeding 24 hours from the end of the event. 

(c) The duration of the clips of a particular event may not exceed 180 seconds and may 

not be repeated more than three (3) times within the twenty-four hour period following 

the end of the event. 

(d) If recompense is sought, this may not exceed the direct costs resulting from 

provision of access. 

(e) Throughout the transmission of the said clips, the television broadcaster which is 

showing them shall keep the logo of the television broadcaster from which it gained 

access to the said clips on the screen”. 

 

 

26. The title of Section VIII of the main law shall be transferred to immediately after 

article 29 of the main law, and shall be replaced by the following new title: 

“Section VIII – Provisions applicable to all audiovisual media services”  

 

 

27. Article 29 of the main law shall be amended as follows: 

(a) By replacing, in section (1), the word “stations” (line one) with the words “television 

broadcasters”; 
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(b) by replacing, in section (3), the word “stations” (line two) with the words “television 

broadcasters”; 

 

(c) by amending section (4) as follows: 

(i) By deleting the phrase “within one year of this Act coming into force” (first and second 

lines); 

(ii) by adding, immediately after the word “investigate” (line two), the words “from time to 

time”; and 

(iii) by deleting the words “amongst others” (line six); 

(iv) by replacing, in paragraph (d), the words “European Union Member States” (line 

two) with the words “other Member States”, and by replacing the words “stations'” (line 

three) with the word “broadcasters'”. 

 

 

28.  Article 30 of the main law shall be replaced by the following new article: 

“30. Audiovisual media service providers which are subject to the Republic's jurisdiction 

are prohibited from transmitting programmes which incite hatred on the basis of race, 

gender, religion or nationality.” 

 

 

29. The main law shall be amended by adding, immediately after article 30, the following 

new articles 30A, 30B, 30C, 30D, 30E, 30F, 30G, 30H, 30I, 30J, 30K: 

“30A.-(1) Audiovisual media service providers which are subject to the Republic's 

jurisdiction shall ensure that they give the users of their services easy, direct and 

permanent access to at least the following information: 

(a) the brand name of the audiovisual media service provider; 

(b) the postal address of the audiovisual media service provider's head offices; 

(c) details of the audiovisual media service provider including its electronic mail address 

or its website, so as to allow speedy, direct and effective contact; 

(d) the relevant regulatory or supervisory body, as the case may be. 

(2) Audiovisual media service providers must publish the information referred to in 

section (1) as follows: 
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(a) by daily broadcasting of a relevant “card” or moving film in a way which the public 

will find clear, at least once in the hours between 09.00 and 12.00 and at least twice 

between the hours of 19.00 and 22.00; 

(b) on a permanent basis on the Electronic Programme Guide (EPG) and teletext 

services, and in a highly visible place on the audiovisual media service provider's 

website. 

 

30B.-(1) Audiovisual media service providers which are subject to the Republic's 

jurisdiction shall see to it that their services gradually become accessible to people with 

visual or hearing disabilities. 

(2) Every television broadcaster has an obligation to transmit, between the hours of 

18.00 and 22.00, a special news bulletin suitable for deaf people which lasts at least five 

minutes. 

It should be noted that the special news bulletin referred to above must take up at least 

half of the television screen. 

(3) Audiovisual media service providers, after negotiations with the Authority, must 

submit a schedule to the Authority within a period of one year from this article coming 

into force, in which they will set-out specific ways to gradually increase the percentage 

of their programmes, by at least 5% in addition to the news bulletins, which will be 

accessible to people with visual or hearing disabilities. 

 

30C.-(1) The Authority shall, in collaboration with the relevant governmental, semi-

governmental and private bodies, undertake to promote the planning and coordination 

of the development and implementation of programmes (of research, education, 

information amongst others) in order to increase levels of Media Literacy in the 

Republic. 

(2) Audiovisual media service providers shall participate in these initiatives, based on 

the Authority's plan, especially in providing the public with clear and useful information 

and in supporting awareness campaigns, amongst others, about the way in which 

information and creative content is produced, promoted and disseminated in the digital 

environment, about responsible use of the internet generally, and about how search 

engines work and how best to use them.  

(3) For the purposes of this article, the term “Media Literacy” means the ability to 

access, understand and judge the reliability of the various aspects of communication 

media and their content, as well as the ability to express oneself through various forms 

of communication, especially via new technology. 
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(4) The Authority shall send a report regarding the implementation of section (1) to the 

Commission, which shall be made available to the Ministry of the Interior and the 

Ministry of Education and Culture, by 30 June 2011 at the latest, and every three years 

thereafter. 

 

30D. Audiovisual media service providers shall not broadcast cinematographic works 

outside the time slots agreed by the rights holders.   

 

30E. Audiovisual media service providers shall ensure that the audiovisual commercial 

communications that they transmit conform to the conditions and/or limitations referred 

to below: 

(a) Audiovisual commercial communications must be easily recognisable as such.  

Surreptitious audiovisual commercial communications are prohibited; 

(b) audiovisual commercial communications must not use techniques directed at the 

subconscious; 

(c)  audiovisual commercial communications must not: 

(i) Be detrimental to respect for human dignity; 

(ii) cause or promote discrimination on the basis of gender, racial or national origins, 

nationality, religion or beliefs, disability, age or sexual orientation; 

(iii) encourage behaviour which is harmful to health or safety; 

(iv) encourage behaviour which is clearly harmful to the environment; 

(d) all forms of audiovisual commercial communication for cigarettes and other tobacco 

products are forbidden; 

(e) audiovisual commercial communications for alcoholic beverages must not be aimed 

at minors, nor encourage immoderate consumption of such beverages; 

(f) audiovisual commercial communications for medicinal products and medical 

treatments which are only available on prescription within the Republic are forbidden. 

(g) audiovisual commercial communications must not: 

(i) Be morally or physically harmful to minors, or 

(ii) directly encourage them to buy or hire a product or service by exploiting their 

inexperience or credulity, or 

(iii) directly encourage them to persuade their parents or others to buy the advertised 

goods or services, or 

(iv) exploit the special trust minors place in their parents, teachers or other persons, or 
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(v) unreasonably show minors in dangerous situations. 

 

30F.-(1) Audiovisual media service providers, with the Cyprus Broadcasting Corporation, 

are obliged to develop a Code of Conduct with regard to audiovisual commercial 

communications which are inappropriate to accompany or be included in children's 

programmes, with regard to food and beverages which contain nutrients or other 

substances with a nutritional or physiological effect, in particular, ingredients and 

substances such as fats, saturated fats, trans-fatty acids (hydrogenated fat), salt/sodium 

and sugars, excessive consumption of which in the overall diet is not recommended. 

(2) In order to comply with the obligations mentioned in section (1), audiovisual media 

service providers, including  the Cyprus Broadcasting Corporation shall, after 

negotiations with the Authority and no later than one year after the implementation of 

this Law, submit for approval by the Authority a common Code of Conduct regarding  

inappropriate audiovisual commercial communications, based on a list of unhealthy 

foods which will be drawn up and periodically reviewed by the relevant departments of 

the Republic's Ministry of Health. 

 

30G.-(1) Product placement is prohibited. 

(2) By way of derogation from the prohibition referred to in section (1), product 

placement shall be allowed in the following circumstances: 

(a) In cinematographic works, films and serials made for audiovisual media services, 

sports programmes and light entertainment programmes; 

(b) where there is no payment but only the provision of products or services free of 

charge, such as production props or prizes with a view to their being included in a 

programme. 

It should be noted that the exceptions referred to in paragraphs (a) and (b) do not apply 

to children's programmes. 

(3) Programmes containing product placement must fulfil all the following requirements: 

(a) Their content and, in the case of television broadcasting, their scheduling shall not in 

any case be influenced in a way that affects the responsibility and editorial 

independence of the audiovisual media service provider. 

(b) they may not contain direct encouragement to buy or hire products or services, in 

particular by making special promotional references to those products or services; 

(c) they shall not give excessive prominence to those products, including close-ups and 

/ or  extended display; 

(d) viewers must be clearly informed of the existence of product placement as follows: 
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(i) programmes which contain product placement shall be clearly identified with the 

brand name, visually and audibly, at the start and end of the programme, and also when 

it restarts after a commercial break or any other break, in order to avoid any confusion 

on behalf of the viewer.   

(ii) the total time that the goods or services in product placement spots are shown or 

referred to shall be kept to a minimum of the total time of the programme in which they 

have been placed and in no case should this exceed three (3) minutes in the case of 

cinematographic works and films made for television, and one (1) minute in the case of 

episodes of series, sports programmes and light entertainment programmes. 

It should be noted that programmes which are not produced or commissioned by the 

audiovisual media service provider itself or by undertakings connected to the 

audiovisual media service provider are exempted from this section, on condition that the 

Corporation does not benefit financially or in any other way from the product placement. 

(4) Irrespective of all and any other provisions, placement of the following products is 

prohibited: 

(a)  Tobacco products or cigarettes, or products of undertakings whose main activity is 

the manufacture or sale of cigarettes and other tobacco products; 

(b) specific medicinal products or medical treatments which are only available on 

prescription in the Republic; 

(c) children's toys, in accordance with the provisions of section (5) of article 33 of this 

Law; 

(d)  any other products, goods or services whose promotion is prohibited based on this 

Law and the regulations arising from it. 

(5) Incorporating product placement spots at any stage after the end of the production of 

the audiovisual work is expressly forbidden.  

(6) The provision of free goods and services is not permitted in those cases where 

sponsorship is not permitted. 

(7) Close-ups shots and / or extensive display of the products are prohibited. 

(8) The provisions of sections (2) to (7) above apply only to programmes produced after 

the date when this Act comes into force. 

 

30H.  Audiovisual media services providers or the programmes which are sponsored 

must fulfil the following requirements: 

(a) their content and, in the case of television broadcasts, their scheduling must not in 

any circumstances act in such a way that they impair the audiovisual media services 

provider's responsibility and editorial independence. 
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(b) They must not directly encourage the purchase or hire of products or services 

through specific promotional references to those products or services. 

(c) Viewers shall be clearly informed that the particular programmes have been 

sponsored.  Sponsored programmes shall be clearly identified by the name, logo and/or 

any other symbol of the sponsor such as a reference to its product or products or to its 

service or services with a distinctive sign, in a manner suited to the programme at the 

beginning of the programme, during it and/or at the end. 

 

30I. Audiovisual media service providers and their programmes shall not be sponsored 

by undertakings whose principal activity is the manufacture or sale of cigarettes and 

other tobacco products. 

 

30J The sponsorship of audiovisual media service providers and their programmes by 

undertakings whose activities include the manufacture or sale of medicinal products or 

medical treatments may promote the name or image of the undertaking, but not specific 

medicinal products or medical treatments which are only available on prescription in the 

Republic. 

 

30K.-(1) Sponsorship of news and current affairs programmes, such as news bulletins 

and party political broadcasts is not permitted: 

It should be noted that weather forecasts, stock exchange reports, foreign exchange 

reports and sports news are exempt from the above prohibition. 

(2) The display of a sponsorship logo during children's programmes, documentaries and 

religious programmes is only permitted for a period of three minutes at the start of the 

programme and three minutes before the end of the programme.” 

 

 

30.  Article 31 of the main law shall be amended by replacing the word “stations” (line 

four) with the words “audiovisual media service providers”. 

 

 

31. The main law shall be amended as follows: 

(a) By adding, immediately after article 31, the following new Section VIIIA: 

“Section VIIIA Provisions only applicable to on-demand audiovisual services” and 
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(b) by adding the following new article 31A below the new section of the Act: 

“31a.-(1)(a) Audiovisual media service providers who provide on-demand (non-linear) 

services which could be seriously detrimental to the physical, mental or moral 

development of minors, must ensure that they are provided in a way that ensures that 

minors cannot normally see or hear the said on-demand services. 

(b) In order to comply with the provisions of section (1), the providers of on-demand 

audiovisual media services must have in place, and must inform the Authority of, apart 

from labelling, additional technical measures – in particular a convenient content filter 

system and access codes – which they will provide to the parents/guardians of minors 

when they take out a subscription with the provider, so that they can ensure that minors 

are prevented from accessing services which could be seriously detrimental to their 

physical, mental or moral development. 

(2)(a) Audiovisual media service providers shall ensure that on-demand services 

promote, where practicable and by appropriate means, the production of European 

works and access to them. 

(b) In order to comply with the obligation referred to in paragraph (a), European works 

must, at all times, make up at least 20% of the catalogue of works made available to 

consumers by the audiovisual media service provider. 

It should be noted that the above proportion may be reassessed periodically by the 

Authority after negotiations with the audiovisual media service providers. 

(c) The Authority shall send a report to the Commission, which will be made available to 

the Ministry if the Interior, no later than 19 December 2011 and every four years  

thereafter, with reference to compliance with paragraph (a) of this section. 

 

 

32.  The title of Section IX of the main law shall be replaced with the following new title: 

“Provisions governing matters of jurisdiction over trans-frontier transmissions”  

 

 

33. Article 32 of the main law shall be replaced by the following new law: 

“32.-(1)  The Authority shall ensure free reception, and shall not limit the retransmission 

on the Republic's territory of audiovisual media services originating from other Member 

States for reasons which fall within the fields governed by this Act. 

(2) Concerning television broadcasts, the Authority may temporarily deviate from the 

provisions of section (1) under the following conditions: 
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(a) when a television broadcast originating from another Member State clearly, seriously 

and flagrantly infringes sections (1) and (2) of article 29 and / or article 30; 

(b) when a television broadcaster has contravened the provisions referred to in 

paragraph (a) at least twice in the previous twelve months; 

(c) the Authority has notified the television broadcaster and the Commission in writing of 

the alleged infringements, and of the measures it intends to take if there should be 

another infringement; 

(d) the negotiations with the broadcasting Member State and the Commission did not 

arrive at an amicable settlement within 15 days of the notification provided for in 

paragraph (c), and the alleged infringement continues. 

(3) Section (2) shall be implemented without prejudice to any legal proceedings, 

remedial actions or sanctions over the said infringements which may be implemented 

within the Member State under whose jurisdiction the particular television broadcaster 

falls. 

(4) In the case of on-demand audiovisual media services, the Authority may deviate 

from section (1) with respect to the particular service if the following conditions are met: 

(a) the measures must be: 

(i) necessary for one of the following reasons: 

(aa) public order, especially prevention, investigation, detection and prosecution of 

crimes including the protection of minors, the fight against incitement to hatred on 

grounds of race, gender, religion, beliefs, or nationality as well as violations of human 

dignity concerning individuals; 

(bb) protection of public health, 

(cc) public security, including the safeguarding of national security and defence, 

(dd) for the protection of the consumers and investors: 

(ii) taken against an on-demand audiovisual media service which prejudices the 

objectives referred to in sub-paragraph (i) or presents a grave risk which threatens to 

prejudice the aforementioned objectives; 

(iii) proportionate to those objectives; 

(b) before taking any of the said measures and regardless of any court proceedings, 

including preliminary proceedings and actions within the framework of criminal 

investigations, the Authority must have: 

(i) asked the Member State under whose jurisdiction the audiovisual media service 

provider falls to take measures, and the latter to have taken no measures or the 

measures to have been insufficient, and 
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(ii) notified the Commission and the Member State under whose jurisdiction the service 

provider falls of its intention to take such measures. 

(5) In urgent cases the Authority may deviate from the terms laid out in paragraph (b) of 

section (4).  In this case, written notification of the measures must be made as soon as 

possible to the Commission and the Member State under whose jurisdiction the service 

provider falls, with clear reference to the reasons why it was judged to be an urgent 

case. 

(6) Without prejudice to the Authority's right to take the measures of which it has 

informed the Commission, referred to in sections (2), (4) and (5), if the Commission 

when examining the compatibility of the said measures with European Union law rules 

that the measures are not compatible with the said law, the Authority shall urgently 

terminate the measures it has taken or, if those measures have not yet been taken, then 

it shall desist from taking them. 

 

 

34.  The main law shall be amended by adding, immediately after article 32, the 

following new articles 32B, 32C and 32D: 

“32B.-(1)  The Authority shall ensure the free reception of, and shall not prevent the 

retransmission within the Republic of broadcasts originating from other states which are 

members of the Council of Europe and have endorsed the European Convention on 

Transfrontier Television. 

(2) The Authority may temporarily suspend retransmission of broadcasts originating 

from other states which are members of the Council of Europe and have endorsed the 

European Convention on Transfrontier Television, for the reasons and in accordance 

with the procedures provided for in the Ratification of the European Convention on 

Transfrontier Television Act of 1991 and the Protocol to Amend the European 

Convention on Transfrontier Television (Ratification) Act of 1999. 

32C.-(1)  The Authority has the power, with regard to audiovisual media service 

providers which are subject to its jurisdiction, to impose more detailed or stricter 

regulations in the areas covered by Directive 2010/13/EU, on condition that those 

regulations are in keeping with European Union legislation. 

(2)   In cases where the Authority: 

(a) makes use of the freedom accorded to it by section (1) to institute more detailed or 

stricter regulations in the general public interest, and 

(b) it considers that a television broadcaster which falls under the jurisdiction of another 

Member State is providing a television transmission which is directed entirely or mostly 
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at the Republic's territory, it may contact the Member State which has jurisdiction in 

order to investigate a mutually satisfactory solution to problems which may arise. 

(3) Having received a substantiated request from the Authority, the Member State which 

has jurisdiction shall call on the television broadcaster to comply with the said general 

public interest regulations.  The Member State which has jurisdiction shall inform the 

Authority of the results of the request within two months.  The Authority may ask the 

Contact Committee set up by article 29 of Directive 2010/13/EU to examine the case. 

(4) In the case that the Authority considers that: 

(a) the results achieved by implementing sections (2) and (3) are not satisfactory, and 

(b) the said television broadcaster has established itself in the Member State which has 

jurisdiction over it with the intention of circumventing the stricter regulations in the areas 

covered by Directive 2010/13EU which would have been applicable if they had been 

established in the Republic, the Authority may take measures against the said television 

broadcaster.  These measures must be objectively necessary, must be implemented 

without discrimination, and be proportionate to the objectives they pursue. 

(5) The Authority may take measures to implement section (4) only when both the 

following conditions are met: 

(a) it has notified the Commission, and the member state in which the television 

broadcaster is established, of its intention to take the measures, while making clear on 

what grounds it bases its assessment; and  

(b) the Commission has ruled that the said measures are compatible with European 

Union law and, particularly, that the Authority's assessments for taking the measures in 

accordance with sections (2) and (3) are well founded. 

(6)  The Authority shall see to it, by appropriate means and within the framework of the 

legislation that the audiovisual media service providers which come under its jurisdiction 

adhere to the provisions of this Act and the Regulations based on it. 

(7)(a)  The Authority shall encourage a regime of co-regulation and/or self-regulation by 

the audiovisual media service providers, individually or jointly, and shall also encourage 

them to adopt common guidelines and/or Codes of Conduct.(b) The regulations referred 

to in paragraph (a) may not, in any case, be contrary to or contravene the provisions of 

the legislation on audiovisual media service providers which is in force at the time. 

(8) Unless this Act decrees otherwise, the “Certain Aspects of Information Society 

Services, especially E-Commerce and Related Matters” Act of 2004, as it may be 

amended or superseded, shall apply.  Where provisions of the said Act conflict with 

provisions of this Act, the provisions of this Act shall apply unless this Act decrees 

otherwise. 
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32D.(1)  Without prejudice to article 32C, the Authority may, duly taking into account 

European Union law, define terms different from those of section (2) of article 33  and of 

article 34, regarding television broadcasts directed exclusively at the Republic's territory 

and which cannot be received, directly or indirectly, by the public in one or more other 

Member States.”. 

 

 

35.  The title of Section X of the main law shall be replaced with the following new title: 

“Section X – Television advertising and teleshopping”  

 

 

36.  Articles 33, 34, 34A, 34B and 34C of the main law shall be replaced by the following 

new articles: 

“33.-(1) Television broadcasters which are subject to the jurisdiction of the Republic 

shall adhere to the following requirements: 

(a) Television advertisements and teleshopping should be immediately identifiable and 

discrete from the editorial content.  Without prejudice to new advertising techniques, 

television broadcasters must ensure that television advertising and teleshopping are 

clearly distinguishable from other parts of its programming services via visual and/or 

audio and/or spatial means. 

It should be understood that isolated television advertisements and teleshopping spots, 

with the exception of sports events, are exempt from the provisions of paragraph (a). 

(b) when television advertising or teleshopping spots are inserted into programmes, it 

must not impair the integrity of the programme, taking into account the natural breaks 

and the length and nature of the programme, and the rights of the right-holders. 

(2) Television broadcasters shall observe to the following limitations: 

(a) Broadcasting of films made for television (apart from series, serials and 

documentaries), cinematographic films and news broadcasts may be interrupted by 

television advertising and/or teleshopping once during each scheduled period of at least 

30 minutes. 

(b) Broadcasting of children's programmes may be interrupted by television advertising 

and/or teleshopping once during each scheduled period of at least 30 minutes, as long 

as the programme's scheduled duration exceeds 30 minutes. 

(3) The following are prohibited: 

(a) the insertion of television advertising or teleshopping during religious services. 
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(b) television advertising, by television broadcasters which are subject to the jurisdiction 

of the Republic, of medicinal products and medical treatments which are only available 

on prescription in accordance with the Medicines for Human Use (Quality Control, 

Supply and Costs) Law 2001 to 2010 as amended or superseded. 

(c) teleshopping spots, by television broadcasters which are subject to the jurisdiction of 

the Republic, for medicinal products which require a trading licence according to the  

Medicines for Human Use (Quality Control, Supply and Costs) Law of 2001 as amended 

or superseded. 

(4) In the case of television advertising and teleshopping for alcoholic beverages, the 

following conditions must be met: 

(a) they must not be specifically aimed at minors and, in particular, must not depict 

minors consuming such beverages.  

(b) they must not link the consumption of alcoholic beverages to enhanced physical 

performance, or to driving. 

(c) they must not create the impression that the consumption of alcoholic beverages 

contributes towards social or sexual success. 

(d) they must not imply that alcoholic beverages have therapeutic qualities or that they 

act as a stimulants, tranquillizers or sedatives. 

(e) they must not encourage immoderate consumption of alcoholic beverages and it 

shall not give a negative image of abstinence from their consumption or of measured 

consumption of them. 

(f) they must not place emphasis on high alcohol content as a positive quality of the 

beverages.  

(5) Television advertising of children's toys is prohibited: 

(a) From 06.00 until 22.00 every day. 

(b) From 06.00 until 23.00 during: 

(i) school holidays, as defined by the Regulations on the Functioning of State Schools in 

Primary and Secondary Eduction which may be in force at the time, 

(ii) Saturday and Sunday, 

(iii) the day preceding any of the above. 

(6) Television advertising of betting companies and gambling is prohibited from 06.00 

until 23.00 every day. 

 

34.-(1) The proportion of advertising spots and teleshopping spots within any given 

clock hour may not exceed 20%. 
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(2) For the purposes of this article, the term “television advertisement” does not include: 

(a) announcements made by a television broadcaster about its own programmes or  

ancillary products directly derived from those programmes, or 

(b) announcements about sponsorship and product placements. 

 

34A.-(1) Teleshopping windows must be clearly identified as such by optical and 

acoustic means and must have a minimum uninterrupted duration of 15 minutes. 

(2) The maximum number of teleshopping windows in a day shall be eight, the total 

duration of which shall not exceed three hours a day, and they shall be clearly 

identifiable as teleshopping windows by the use of visual and audible means. 

 

34B. The provisions of articles 3(2)(n), 3A, 28 to 34A of this Act shall be applied mutatis 

mutandis to television broadcasters which are exclusively dedicated to advertising and 

teleshopping.  Article 27, sections (1) to (4) of article 33 and article 34 of this Act shall 

not be applied to the said television broadcasters. 

 

34C. The provisions of articles 3(2)(n), 3A, 28 to 34A of this Act shall be applied mutatis 

mutandis to television broadcasters which are exclusively dedicated to self-promotion.  

Article 27, sections (1) to (4) of article 33 and article 34 of this Act shall not be applied to 

the said television broadcasters.” 

 

 

37.  Article 34D of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) By replacing, in the opening sentence, the word “stations” (line six) with the words 

“television or radio broadcasters”; 

(ii) by replacing, in paragraph (e), the word “station” (line one) with the words “television 

or radio broadcaster”; 

(iii) by replacing, in paragraph (f), the word “station” (line one) with the words “television 

or radio broadcaster”; 

(b) by amending section (2) as follows: 

(i) by replacing, in paragraph (a), the word “of” (line four) with the word “for”, the word 

“stations” (line four) with the word “broadcasters”, and the word “stations” (line five) with 

the word “transmissions”; 
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(ii) by replacing, in paragraph (b), the word “of” (line four) with the word “for”, the word 

“stations” (line five) with the word “broadcasters”, and the word “stations” (line six) with 

the word “transmissions”; 

(iii) by replacing, in paragraph (c), the word “stations” (line four) with the word 

“broadcasters” and of the word “stations” (line five) with the word “transmissions”; 

(iv) by replacing, in paragraph (d), the word “stations” (line five) with the word 

“broadcasters” and of the word “stations” (line six) with the word “transmissions”; 

(c) by replacing, in section (4), the word “stations” (line seven) with the words “television 

or radio broadcasters”; 

(d) by replacing, in section (5), the word “station” (line one) with the words “television or 

radio broadcaster”; 

(e) by amending section (6) as follows: 

(i) by replacing, in paragraph (a), the word “stations” (line four) with the words “television 

or radio broadcasters”, and the word “station” (line six) with the words “television or 

radio broadcaster; 

(ii) by replacing, in paragraph (b), the word “station” (line one) with the words “television 

or radio broadcaster”; 

(f) by amending section (7) as follows: 

(i) By deleting the term “station” and its definition; 

(ii) by adding, in the appropriate place alphabetically, the following new term and 

definition: 

“”television or radio broadcaster” means a Pan-Cypriot television or radio broadcaster or 

a local television or radio broadcaster”; 

(iii) by replacing, in the definition of the term “big audience”, the word “station” (line two) 

with the word “broadcaster” and by replacing the number “21.00” with the number 

“22.00”; 

(iv) by replacing, in the definition of the term “high audience figures”, the word “station” 

(line two) with the word “broadcaster”. 

 

 

38.  Article 35 of the main law shall be abolished. 
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39. Article 38 of the main law shall be amended by replacing, in paragraph (d), the word 

“stations” with the words “audiovisual media service providers”, 

 

 

40. Article 41A of the main law shall be amended as follows: 

(a) by amending section (1) as follows: 

(i) By replacing, in the opening sentence, the word “stations” (line two) with the words 

“audiovisual media service providers”; 

(ii) by replacing, in paragraph (b), the words “telemarketing spots” (line two) with the 

words “teleshopping spots”; 

(iii) by replacing, in paragraph (d), the definite article “the” (line two) by the preposition 

“to the” and by adding, immediately before the semicolon, the words “of this Act”; 

 

(b) by replacing, in section (2), the word “station” (line four) with the words “telvision or 

radio broadcaster”. 

 

 

41. Article 41B of the main law shall be amended as follows: 

(a) By replacing section (1) with the following new section: 

“(1) The Authority may impose an administrative fine for each day the provisions of this 

Act or the Regulations based on it are contravened, the level of which may not exceed 

the following amounts: 

(a) 8,500 Euros for a contravention by a Pan-Cypriot television broadcaster; 

(b) 3,400 Euros for a contravention by a Pan-Cypriot radio broadcaster; 

(c) 1,700 Euros for a contravention by a local television or radio broadcaster; 

(d) 850 Euros for a contravention by a small local radio broadcaster.”; 

 

(b) by amending section (2) by adding, immediately after the word “severity”, a comma 

followed by the words “the frequency”. 

 

 

42.  Article 41C of the main law shall be amended by replacing the word “station” (line 

eleven) with the words “audiovisual media service providers”. 
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43.  Article 41D of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) By replacing, in paragraph (a), the words “Founds, establishes or operates a station” 

with the words “Provides audiovisual media services”; 

(ii) by replacing, in paragraph (b), the word “station” (line three) with the words 

“television or radio broadcaster”; 

(iii)  By replacing, in the final sentence immediately after paragraph (c), the words “the 

twenty thousand pounds” (penultimate to final line) with the words and number “the 

34,500 Euros”; 

 

(b) by replacing, in section (2), the word “station” (line eight) with the words “television 

or radio broadcaster”; 

 

(c) by replacing, in section (3), the words “the twenty thousand pounds” (final line) with 

the words and number “the 34,500 Euros”. 

 

 

44. Section (1) of article 41F of the main law shall be amended as follows: 

(a) by replacing, in the opening sentence, the word “stations” (penultimate line) with the 

words “television or radio broadcasters”; 

(b) by replacing, in paragraph (b), the word “stations” (penultimate line) with the words 

“television or radio broadcasters”; 

 

 

45.  Article 42 of the main law shall be amended by replacing the word “station” (line 

one) with the words “television or radio broadcaster”; 

 

 

46. Article 43 of the main law shall be amended as follows: 

(a) by replacing, in section (1), the word “station” (line one) with the words “television or 

radio broadcaster”; 

 

(b) by amending section (3) as follows: 
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(i) by replacing the word “station” (line two) with the words “television  broadcaster”; 

(ii) by replacing the word “stations” (line four) with the word “broadcasters”; 

(iii) by replacing the word “stations” (line five) with the word “broadcasters”;   

(iv) by adding, immediately after the word “cassette” (line six), the word “diskette”; 

(v) by adding, in its caveat, immediately after the word “cassette” (line two), the word 

“diskette”; 

 

(c) by amending section (4) by adding, immediately after the word “cassette” (line two), 

the word “diskette”. 

 

 

47.  Article 44 or the main law shall be replaced with the following new article: 

“44.-(1) Without prejudice to other civil, administrative or criminal provisions which may 

be in force, any natural or legal person, regardless of their nationality or the country in 

which they are registered, whose legitimate interests and, in particular, their honour and 

reputation are harmed by the use of incorrect or imprecise details during a programme 

shall have the right to reply to the television broadcaster or to take measures for similar 

redress. 

(2) The Authority shall take care that the actual right to reply or the right to similar 

redress shall not be hindered by the imposition of unjustifiable terms and conditions. 

(3) The right to reply or to take measures for similar redress may be exercised against 

all television broadcasters which are subject to the Republic's jurisdiction.  

(4) The television broadcaster may reject the request to reply or for similar redress in 

the following circumstances: 

(a) If the conditions of section (1) are not met, or 

(b) if complying with the request would constitute a criminal act or would render the 

television broadcaster liable under civil law or would transgress the boundaries of public 

decency. 

(5) Should the television broadcaster reject the request to reply or should there be no 

response within fifteen days, the applicant may ask the Authority to re-examine the 

application.  If the Authority upholds the request, it shall tell the television broadcaster to 

comply with this Article. 

(6) The reply shall be shown or announced within seven days of it being received or 

from the day when the Authority tells the television broadcaster to comply with this 

Article.  The reply shall be shown or announced, preferably, during the same 
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programme where the relevant reference was made.  This obligation is independent of 

any other liability, civil or criminal, and of the victim's right to damages. 

(7) Should a reply be broadcast, the television broadcaster has the right to limit its 

length whenever its duration is disproportionate to the reference which provoked it 

without, however, harming its substance in any case.” 

 

 

48.  Article 45 of the main law shall be amended as follows: 

(a) By replacing, in section (1), the word “stations” (line one) with the words “television 

or radio broadcasters”; and 

(b) by replacing, in section (2), the word “station” (line two) with the words “broadcaster”. 

 

 

49. Section (1) of article 46 of the main law shall be amended by replacing the word 

“stations” (line two) with the words “television or radio broadcasters”. 

 

 

50. Section (1) of article 47 of the main law shall be amended by replacing the word 

“station” (line two) with the words “television or radio broadcaster”.  

 

 

51. Article 50 of the main law shall be amended as follows: 

(a) By replacing, in its marginal title, the word “station” with the words “television or radio 

broadcaster”; and 

 

(b) by replacing  the word “station” (line 3) with the words “television or radio 

broadcaster” 

 

 

52. Article 51 of the main law shall be amended as follows: 

(a) By amending section (2) as follows: 

(i) By replacing, in paragraph (b), the word “station” (line one) with the words “television 

or radio broadcaster” and the word “stations” (line two) with the word “installations”; 
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(ii) by replacing, in paragraph (c), the word “station” with the words “television or radio 

broadcaster”; 

(iii) by replacing, in paragraph (f), the word “station” (line one) with the words “television 

or radio broadcaster”; 

(iv) by replacing, in paragraph (i), the word “station” (line three) with the words 

“television or radio broadcaster”; 

(v) by replacing, in paragraph (j), the word “station” (line two) with the words “television 

or radio broadcaster”; 

(vi) by replacing, in paragraph (p), the word “station” (line two) with the words “television 

or radio broadcaster”; and 

(v) by replacing, in paragraph (rA), the word “stations” (line two) with the words 

“television broadcasters”; 

 

(b) by adding, immediately after section (3), the following new section (4): 

“(4) In Regulations issued, or considered to have been issued, by virtue of this Act: 

(a) the term “licensed station” shall be replaced by the term “licensed broadcaster”: 

(b) the term “free television station” shall be replaced by the term “free television 

broadcaster”; 

(c) the term “themed station” shall be replaced by the term “themed television or radio 

broadcaster”; 

(d) the term “Pan-Cypriot station or network” shall be replaced by the terms “Pan-

Cypriot television broadcaster” or “Pan-Cypriot radio broadcaster” as appropriate; 

(e) the term “radio station” shall be replaced by the term “radio broadcaster”; 

(f) the term “station” shall be replaced by the term “audiovisual media service provider”; 

(g) the term “encrypted transmission station” shall be replaced by the term “encrypted 

transmission television broadcaster” or “subscription television broadcaster”; 

(h) the term “telemarketing” shall be replaced by the term “teleshopping”; 

(i) the term “television station” shall be replaced by the term “television broadcaster”; 

(j) the term “local station” shall be replaced by the terms “local television broadcaster” or 

“local radio broadcaster” as applicable; 

(k) the term “timeslot or telemarketing window” shall be replaced by the term “timeslot or 

teleshopping window”, correctly adjusted for grammar, and shall have the meaning 

given to those terms in article 2 of this Act.”. 
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53. Article 52 of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) By replacing the word “station” (line six) with the words “television or radio 

broadcaster”; 

(ii) by replacing, in paragraph (a),  the word “station” with the words “television or radio 

broadcaster”; 

(iii) by replacing, in paragraph (b),  the word “station” with the words “television or radio 

broadcaster”; 

(iii) by replacing, in paragraph (c),  the word “station” with the words “television or radio 

broadcaster”; 

(iv)by replacing, in paragraph (d),  the word “station” with the words “television or radio 

broadcaster”; and 

(v) by replacing, in paragraph (e),  the word “station” with the words “television or radio 

broadcaster”; 

(b) by amending section (2) as follows: 

(i) By replacing, in the opening sentence, the word “station” with the words “television or 

radio broadcaster”; 

(ii) by replacing, in paragraph (a),  the word “station” with the words “television or radio 

broadcaster”; and 

(iii) by replacing, in paragraph (b),  the word “station” with the words “television or radio 

broadcaster”; 

 

 

54.  Article 53 of the main law shall be amended as follows: 

(a) By amending section (1) as follows: 

(i) By replacing the word “station” (line three) with the words “television or radio 

broadcaster”; 

(ii) by replacing the word “station” (line eight) with the words “television or radio 

broadcaster”; 

 

(b) By replacing, in section (2), the word “station” with the words “television or radio 

broadcaster”; 
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(c) By replacing, in section (3), the word “station” with the words “television or radio 

broadcaster”; 

 

 

55.  Article 54 of the main law shall be abolished. 

 

 

56.  Article 55 of the main law shall be amended by replacing the word “station” (line 

three) with the words “television or radio broadcaster”, and by deleting the word 

“Cypriot” (final line). 

 

 

57. Article 56 of the main law shall be amended as follows: 

(a) By replacing section (1) with the following new section: 

“(1) Licences for radio and television stations which have been issued and granted by 

virtue of the Radio and Television Stations Acts 1998 to (art. 2) of 2009, shall be 

deemed to have been issued and granted by virtue of the Radio and Television Stations 

Acts 1998 to 2010, and shall henceforth, mutatis mutandis, be subject to all the 

provisions of the Radio and Television Stations Acts 1998 to 2010.”; 

 

(b) by replacing section (1a) with the following new section: 

“(1a)  Radio and television stations which have been issued and granted licences by 

virtue of section (1), shall begin to pay the Authority, from the date that the Radio and 

Television Stations (Amendment) Act 2010 comes into effect, a percentage of the fees 

provided for by paragraphs (a), (b), (c) and (d) of article 24, in proportion to the length of 

time the licence is valid, as well as 0.5% of their income from advertisements or 

audiovisual commercial communications.”; 

 

(c) by adding, immediately after section (3), the following new sections (4), (5) and (6): 

“(4) The Radio and Television Stations (Amendment) Act 2010 in no way affects any 

obligations or responsibilities of the radio and television broadcasters issued and 

granted licences by virtue of section (1) nor any investigations or hearings currently 

being carried out by the Authority. 

(5) Television and radio broadcasters which obtain a television or radio station licence 

respectively from the Authority, in accordance with the provisions of section (1), shall 
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continue their normal operations adhering to the provisions of the Radio and Television 

Stations Acts 1998 to 2010. 

(6) The Notification of a List of Events of Major Significance, which was issued in 2001 

by virtue of section (2) of article 27 of the Radio and Television Stations Acts of 1998 to 

2000 shall be abolished from the date that the Radio and Television Stations 

(Amendment) Act 2010 comes into force.”. 

 


